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~ ESSENTIAL Os 


and Kindred Products 


“D & O” Covers a Complete Line of 


PERFUME RAW MATERIALS 














~< 
2 of finest quality for use in 
Z Perfumes, Soaps, Toilet Waters, Cosmetics and Powders 
gy ° 
AMBREINE, SAMUELSON’S — The original ‘‘Opop- 
onax’’ employed by important perfumers — indispensable 
in modern perfumes. 
% 
Z deLAIRE 


The Fabriques deLaire are constantly placing on the market new 
products giving the flowery odors so much in demand for perfumes 
and toilet preparations. 


Keep in touch with us, send us trial orders for 


Doremia . . . $32.00 per pound 


A finely blended perfume base with 
floral qualities of high character. 


Opoponax B . . $10.00 per pound 
A most economical base. Powerful, 
tenacious and of excellent quality 

for the price. 








J. MERO & BOYVEAU’S 


Natural Flower Absolutes, Surfleurs, Fixodors. 


NELNCNELNENNENNEJ! 








2) Complete line of Natural raw materials and finished Specialties. 

Di * 

5 Our Service Department is at your disposal for 

> research work on any special problem. 

;| DODGE AND OLCOTT COMPANY 





BY 


180 Varick Street New York City 


“The integrity of the house is reflected in the quality of its products.” 
Copyright 1930 
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Buyers’ Guide 


The firms listed below are reliable sources of supply 
which we are glad to recommend to our readers. 





Absorption Bases 
Th. Goldschmidt Corp 
Innis, Speiden & Co., Inc 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Alcohol 
American Commercial Alcohol Corp 
Empire Distilling Corp. 
\. K. Hamilton 
Rossville Commercial Alcohol Corp 
U. S. Industrial Alcohol Co 


Alkaloids 
Abbott Laboratories 
J. T. Baker Chemical Co 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
N. Y. Quinine & Chemical Works 


Aromatic Chemicals, Essential Oils, 


Flavors 
Budd Aromatic Chemical Co., Inc 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co. Inc 
Evergreen Chemical Co., Inc 
Felton Chemical Co., Inc. 
Benj. French, Inc 
Fritzsche Brothers, Inc 
General Drug Co. 
Givaudan-Delawanna, Inc 
George Lueders & Co 
Magnus, Mabee & Reynard, Inc 
Compagnie Parento, Inc 
Edwin Seebach Co 
Geo. Silver Import Co 
A. M. [odd Co 
Ungerer & Co 
van Ameringen-Haebler, Inc 
Van Dyk & Co 
Albert Verley, Inc 


Bath Crystals 
Solvay Sales Corp 


Beeswax 
W.H. Bowdlear Co 


Koster-Keunen 


Applicators and Droppers 
Glass Products Co 
Penn. Glass Products Co 


Bottles & Jars 
Carr-Lowrey Glass Co 
Glass Products Co 
Dura-Colors, Inc 
Hagerty Bros. & Co 
Hazel-Atlas Glass Co 
Maryland Glass Corp 
Owens-Illinois Glass Co 
Swindell Brothers, Inc 


Boxes & Cartons 
H. R. M. Gordon 
Karl Voss Corp. 
Lowe Paper Co 

Caps 
Aluminum Seal Co. 
Arco Crown Cork & Cap Co, 
Armstrong Cork & Insulation Co. 
Bridgeport Metal Goods Mfg. Co. 
Chase Brass & Copper Co. 
General Plastics, Inc. 
Ferd. Gutmann & Co. 
Phoenix Metal Cap Co 


324 


Theodor Leonhard Wax Co., Inc. 
Smith & Nichols, Inc. 
Will & Baumer Candle Co 


Botanical Drugs 
W. Benkert & Co., Inc. 
J. L. Hopkins & Co. 
Peek & Velsor, Inc. 
S.B Penick & Co 
Bromides 
J. T. Baker Chemical Co 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
N. Y. Quinine & Chemical Works 


Chalk 
{ndustrial Chemical Sales Co., Inc 
John & E. Sturge, Ltd. 
Citric Acid 
H. J. Baker & Bro 
J. T. Baker Chemical Co 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc 
Merck & Co., Inc 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc 
Cod Liver Oil 
W. Benkert & Co., Inc 
Consumers Import Co 
P. R. Dreyer, Inc. 
McKesson & Robbins, Inc 
S. B. Penick & Co. 
Colors 
\nsbacher-Siegle Corp. 
Fezandie & Sperrle, Inc 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc 
Leeben Chemical Co., Inc 
R. F. Revson Co. 
Gums 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc 
J. L. Hopkins & Co 
Innis, Speiden & Co. 
S. B. Penick & Co. 





Containers & Machinery 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co 
White Metal Mfg. Co. 


Corks 
Arco Crown Cork & Cap Co 
Armstrong Cork & Insulation Co 


Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co 
Chase Brass & Copper Co 


Filter Paper 
August Giese & Son 


Glassine Paper 
Riegel Paper Corp. 


Labels 
John Horn 


Machinery (Packaging) 
John W. Ayers & Son (Pill & Tablet) 
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Thurston & Braidich 
Jacques Wolf & Co 


Lanolin f 
American Lanolin Corp. 
Th. Goldschmidt Corp 
Innis, Speiden & Co. 
N. I. Malmstrom & Co. 
Pfaltz & Bauer, Inc. 
Lipsticks, Rouges, Etc. 
Sterling Manufacturing Co. 


Magnesia 
Schofield-Donald Co., Inc. 


Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
California Fruit Growers Exchange 
Dow Chemical Co 
R. W. Greeff & Co., Inc. 
Heyden Chemical Corp. 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
Monsanto Chemical Co. 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co., Inc. 
Sherka Chemical Co. 
Mineral Oil 
M. W. Parsons, Imports 
Schliemann Cos., Inc 
S. Schwabacher & Co. 
L. Sonneborn Sons, Inc 
Rubber Latex 
Heveatex Corporation 
Stearates 
Franks Chemical Products Co 
Mallinckrodt Chemical Works 
M. W. Parsons, Imports 
R. F. Revson Co. 


Tale 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
R. F. Revson Co. 


Zine Oxide 
Innis, Speiden & Co 
New Jersey Zinc Co. 
R. F. Revson Co 


Arthur Colton Co. (Tube & Tablet) 

Karl Kiefer Machine Co. (Bottle) 

Geo. G. Rodgers Co. (Tube) 

F. J. Stokes Machine Co. (Tube & 
Tablet) 

Stokes & Smith Co. (Powder) 

U. S. Bottlers Machinery Co. (Bottle) 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Manton-Gaulin Mfg. Co 
Pfaudler Company 
George G. Rodgers Co. 
Chas. Ross & Son Co 
F. J. Stokes Machine Co 


Plastic Materials 
General Plastics, Inc 


Tanks, Kettles 
Alsop Engineering Corp 
Ertel Engineering Corp. 
Pfaudler Company 


Vials 


Kimble Glass Co. 
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FOR DRUGS = COSMETICS » PHARMACEUTICALS = PERFUMES - BIOLOGICALS = LOTIONS 
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Ne ” we 


Gut how) !  siy years 





And here's the ‘how’ of Pfaudler Glass Lined Steel Equipment and the ’ . 1884 1934 
that makes it invaluable in the drug industry. es 
Complete freedom from discoloration— Chemically inert glass lined steel . _ ee —— ee 
cannot react with any acid (except hydrofluoric) at any temperature. Hence no DEER epiiaes 
discoloration, spoilage or catalysis from side reactions. er a ere 
Complete freedom from contamination—Glass Lined Steel Equipment cleans ee Se 
as easily as chinaware. It is a simple matter to obtain chemical purity and exact = : ora 
flavor, odor and shades of color. ee et stein 
Ability to handle the most sensitive products without danger of spoilage— ed Ne Oe 
In the manufacture of a delicate product such as insulin, the slightest impurities fos & eventos ice benetas, Sling 
render the complete batch unfit for use. It is significant that glass lined steel is pasar oe ce a esas 
scale, We can serve you likewise, 


used wherever insulin is manufactured. 
Tell us your problems and we will show the savings we can make for you. ~~ a 
THE PFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 

Branch Offices: New York City, Chicago, Philadelphia, San Sneasince (Pfaudler Sales Co.) _—“ 


PFAUDLER glass-lined steel -QUIPMENT 





MULTIMIXERS © STORAGE TANKS © DISTILLATION EQUIPMENT ° EVAPORATING PANS * REACTION KETTLES * DOUBLE MOTION MIXERS 
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INDUSTRIAL CHEMICALS 


~ aa the sales organization of A. K. Hamilton, The 


Pennsylvania Alcohol Corporation and the Franco-American 











Chemical Works are able to offer you a two-fold service on 






your purehases of industrial aleohol and allied chemicals. 






Industrial Alcohol 


Pure and denatured (all formulae) 






Industrial Chemicals 








Acetates Leather dopes Gum Solutions i 
(Amyl, butyl, ethyl ST RIGErS . , : 
= ti y) Plasticisers Cotton Solutions 
utyrates Speci: anaes A ; . ' 
i Special Esters Ethy! Chloride 
Propionates Fusel Oil (Refrigeration and Ethylation) 





(Crude and Refined) 






Artificial 
Fruit Ethers 





Pharmaceutical 
Chemicals 
Antidolorin—trade mark 


(Ethyl Chloride U.S. P. for anaesthesia 
Concentrated nitrous ether) 






















—= = -__ : . 
i Te te 


~ Pennsylvania Alcohol Corporation 


SUBSIDIARY OF PENNSYLVANIA SUGAR COMPANY 


F iano tinweiéticen (Glasedicil W orks 


SALES OFFICE 


342 MADISON AVE. A. K. Hamilton NEW YORK, N. Y. 


Sales representatives and warehouse stocks in principal cities 


























Distillery—Philadelphia, Pa. Chemical Plant—Carlstadt, N. J. 
QUAKER S QUAKE QUAKER 
: RAN CO-AMERICAN R RAN CO-AMERICAN 
Ww J CHEMICALS || ‘ CHEMICALS } | | 
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Beeswax guaranteed 100% 
sunbleached without any 
chemicals. Visit our bleach- 


i cries and convince yourself. 





Represented in N-w York and 
New England by 
Wallace A. Bush Chemical 
Corp. 


300 Fourth Ave., New York, N. Y 


SUNBLEACHED 
BEESWAX 


At Sayville, Long Island, where sunlight conditions 
are ideal, we are now refining the same fine quality 
beeswax which the home plant at Aalst, Holland, has 
made famous for 80 years. 


Phone: AL gonquin 4-2177 


Represented in the Middle West 
by 
Walter H. Jelly & Co., Inc. 
412-420 N. Western Avs. 


Chicago, Ill. 





Critically selected crude, ideal conditions for bleaching, 
more than forty years direct experience in sunbleaching 
beeswax by the resident American director produce a 
superfine beeswax ideally suited for cosmetics. 


May we send samples and quote prices in any quantity? 


KOSTER KEUNEN 


SUNBLEACHED and YELLOW BEESWAX 








Sayville (Long Island) New York 


Acobel 
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YOUR PRODUCT 








LSECO combines two great seals 














ow you can insure the protection of your product against tamper: 
N ing, bootlegging and evaporation. The ALSECO Pilfer-Proof Seal 
combines all the protective features of two great seals — the ALSECO 
Rolled-On Seal and the ALSECO Goldy Seal. You double-seal your 


product with one cap . . . in one operation. 


aa 


Both top-pressure and side-pressure is applied in sealing with ALSECO 
Pilfer-Proof Seals. There can’t be any possibility of “leaking” or ““breath- 
ing”. Evaporation is effectively resisted. Under stationary top-pressure 
the upper skirt of the cap is tailored into the threads of the bottle. Then 
the lower skirt of the cap is tailored under the locking rim. Removing 
breaks the skirt of the cap which is scored for that purpose (see illus 
tration). Evidence of tampering is at once apparent to the customer! 


FN PN RET ST 





FOR DRESSING UP CONTAINERS 
ALUVIN Capsules are made of ALCOA The “bootlegger” can’t buy new seals, for the Aluminum Seal Com 
Aluminum Foil in a range of beautiful pany, makers of ALSECO Seals, won’t sell to any but recognized manu: 
colors. They are attached with a special facturers. He couldn’t apply ALSECO Seals for the special machinery 


eee tein a datemanl 


adhesive and may be applied over all needed is leased or sold only by the Aluminum Seal Company. Bring 

sorts of closures. They afford protection your sealing problems to our Research Department. We'll be glad to | 
against tampering, besides dressing up assist you, and to demonstrate the advantages in safe sealing made | 
the bottle in a brilliant modern manner. possible by ALSECO Pilfer-Proof Seals. Write! ALUMINUM SEAL | 
Vv COMPANY, NEW KENSINGTON, PENNSYLVANIA. 


@ SEALS and Sealing Machines 
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tion? +* da similar need for doing something 
about iP @ The house of Albert Verley, Inc., will 
icem it a privilege to place its facilities at your 
‘including exclusive use of the finer syn- 
thetics discovered and perfected by Dr. Albert Verley, 
and the natural flower essences and essential oils of 
1rel Freres, Grasse, France. Please command us. 
e Albert Verley, Inc., David A. Bennett, President, 
ll East Austin Ave., Chic 


President, 114 East 25th 
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- PUBLISHING ““Modern Cosmetics” we are offering, so far as we know, the first book on the 
] 


yractical commercial practices used in producing cosmetics. Certainly it is the first book on 


this subject published in America. 


“Modern Cosmetics” is a comprehensive, up-to-the-minute treatise on this subject. The 


author has drawn on his own large and varied experience, and in cooperation with twenty-four well- 


known experts in the industry, has prepared an exhaustive treatise on cosmetic manufacturing 


which covers not only every known product but their formulation, manufacturing procedure, 


packaging and selection of equipment. 


Kor the first time cosmetics have been properly classified, in a way which makes cosmetic 


research easier and production of new products more direct. 


In addition to working formulas there is a great deal of up-to-the-minute information on the 


newer cosmetic raw materials such as sulfonated fatty alcohols, cetyl alcohol, sodium lauryl sul- 


fonate, sodium naphthol 6: 8 disulfonate, rubber latex, stearyl alcohol, sulfonated oils, deodorized 


kerosene, sodium cholate, ethyl ether of diethylene glycol; 


preservatives, antioxidants, antiseptics, 


etc. And all this information is presented in a clear, concise, non-technical manner so that it can be 


understood and applied by practical cosmetic manufacturers whose technical training is limited. 


To this exhaustive body of research material is added a great deal of practical information on 


how to make cosmetics, how to select and arrange cosmetic machinery. You are told about all the 


various machines for performing each and every cosmetic processing operation. Also a great 


amount of information has been presented in regard to packaging, plant construction, short cuts, 


new methods, etc. 


All purpose creams 
Soapless shampoos 
Color rinses 

Eye lotions 

Lipsticks 

Tooth Paste 

Mouth washes 

Nail gloss 

After shaving lotions 
Brushless shaving creams 
Face powde rs 

Eye shadows 

Acne creams 

Cream powders 

Nail whites 

Curling fluids & jellies 
Acne lotions 

Eczema ointments 
Tooth powders 
Deodorant pastes 
Permanent waving fluids 
Lubricating creams 
Cold creams 

Scalp ointments 

Skin toning lotions 
lissue creams 


Vanishing creams 


Nail polish remover 
Cuticle removers 
Beard softeners 


Sunburn preventives 


Sunburn lotions 


Mosquito repellants 


Deodorants 
Depilatories 
Suntan powders 
Freckle lotions 
Baby powders 


Bath salts 

Hand creams 
Cream rouges 
Depilatory powders 
Talcum powders 


Depilatory pastes 
Sunburn preventive lotions 
Preventive creams 
Sunburn remedies 
Liquid face powders 
Foot pow ders 
Muscle oils 
Cleansing cream: 
Shampoo liquids 
Hand soaps 

Body powders 
Insect repellants 
Liquid creams 
Bleaching lotions 
Henna rinses 
Brilliantines 

Hair tonics 
Alopecia tonics 
Astringent lotions 
Bath perfumes 
Dandruf lotions 
Bath softeners 
Deodorant powders 
Shaving creams 
Epilating waxes 
Lotions 

Mascara 


Baby powders 


This is a comprehensive, practical book which every manufacturer of cosmetics, large or small, 


every chemist, buyer, plant manager connected with a factory making cosmetics will want to own. 


Order your copy through the publisher, THE DRUG AND COSMETIC INDUSTRY, 101 West 


31st St., New York City ~ at $6.00. 









































at Last! 


The first book to be published in America on the 
practical formulation and manufacture of Cosmetics. 








by Francis Chilson 


With the cooperation of 24 of the leading 
cosmetic chemists in the United States 


THE DRUG AND COSMETIC INDUSTRY, 
Book Department, 
101 West 31st ot., New York, Ne ¥2 


Gentlemen: 
Please send me, postpaid, one copy of MODERN COSMETICS for which 


2 iv ) ae 
Orders received nou I enlose $6.00. It is understood that I can return this book within 5 days if 


will be filled as rapidly examination does not prove it to be as complete and valuable as represented. 
as books are received N 

Name 
from the binders. 

Address 2 


City 
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THE NEW SYNTHETIC ROSE 


Again the Naef laboratories at Geneva, Switzer- 


land have scored a signal success in the devel- 





opment of a remarkable new synthetic Rose --- 


can be used very well in conjunction 
with Rose concretes and absolutes, as well as in 
formulae in the same manner as natural French 
Rose. is entirely stable, very lasting and 
can be used in any type toilet preparation with- 


out fear of discoloration. 


The introduction of now is particularly 
timely in view of the recent advance in the price 
of the natural French Rose products. 

compares most favorably with the present mar- 


ket for the absolutes and concretes. 





UNGERER & COMPANY 


13-15 WEST 20¢h ST., 
NEW YORK, N. Y. 
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Kimpak 


REG. U.S. PAT. OFF. & FOREIGN COUNTRIES 


CREPE WADDING 





Solves packing and shipping 
problem in many industries 


Affords adequate protection 

to fine finishes and breakable 

products, and saves time and 
labor in packing 


EADING manufacturers in many lines 
are finding by actual every-day use the 
many advantages of KIMPAK Crepe Wad- 
ding for packing their products. KIMPAK is 
a soft, resilient crepe wadding that comes in 
rolls, sheets and pads of various thicknesses 
to it every need. It is free of dirt, grit and 
all foreign substances. 

KIMPAK not only gives protection to fine 
metal, wood and porcelain enamel finishes, 
but it serves to minimize breakage during 
shipment. It is easy to apply and thus saves 
much time, labor and money in packing. 
Products are received by customers in such 
excellent condition—they avoid handling of 
Messy material — that their satisfaction is 
immeasurably increased. 

A new feature of KIMPAK that makes it 
even more adaptable is KIMPAK backed with 
glassine in a wide variety of colors. This 
development is especially useful in packing 
cosmetics and other products where appear- 
ance is a factor. 

Let KIMPAK help you get and hold your 
customers, save you time and money in 
packing and reduce shipping damage. Mail 
the coupon for samples and costs. 


~~ 


KIMBERLY-CLARK CORP., Neenah, Wis. 

Address nearest sales. office: 8 S. Michigan Ave., Chicago; 
122 E. 42nd St., New York City; 510 W. 6th St., Los Angeles. 
Please send us sample and full information on KIMPAK. 





Company 
Attention of 
Address 


Our product is 








DCI-4 





—— 





KIMBERLY-CLA 


NEENAH, WISCONSIN 
8 South Michigan Ave., Chicago 122 East 42nd Street, New York 


Established 1872 


RK CORPORATION 


510 West 6th Street, Los Angeles 
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DOW AceryL 
SALICYLIC 


ACID. U.5.P. 


POWDER, CRYSTALS, 
GRANULATIONS WITH STARCH. . 
AND OTHER SALICYLATES 





OW Acetyl Salicylic Acid, U. S. P., is known 
tala the pharmaceutical industry for ics 
purity and freedom from free Salicylic Acid. It is odo-- 
less and practically tasteless. Our position as leading 
manufacturers of the intermediates used in the produc- 
tion of important medicinal salicylates enables us to 
control purity, color, and form to the greatest degree. 


Dow Acetyl Salicylic Acid, U.S. P., is available in the 
form of powder, crystals, and 10% and 16% starch 
granulations, each having special properties that adapt 
it to certain uses. The powder is of superior form and 
color for use in the various pharmaceuticals where 
Acezyl Salicylic Acid of highest purity is imperative. The 
crystals are free running and can be fed direct to tablet 
machines with or without the addition of loose starch. 


Dow Pharmaceutical Chemicals Include: 


Acetyl Salicylic Acid, Granulation with Starch, is rec- 
ommended for the direct feeding to tablet machines 


without further preparation. This gives a better fin- Acetphenettie, 0.3.9 — ee 
. pica ; 3 Z Seen: = ation, % arc hite, 
ished tablet than Acetyl Salicylic Acid itself and at the Antipyrine, U. S. P. Pink (Green) also 16% Starch 
same time brings about economy in time and materials. Benzoic Acid, U. S. P. (White) 

The higher percentage of starch in Acetyl! Salicylic ne a a Acetyl Salicylic Acid, U. S. P. 
Acid, Granulation 16% S:arch, gives not only a better Bromides (Powder or Crystals) 
finished, but a more quickly disintegrating tablet than Clilascioen 0. 3.9. Methyl Salicylate, U. S. P. 
one made from lower starch percentages. The 10% . hpes Salicylic Acid, U. S. P. 

eels Cee bast Sn Deena ditin: whale Epsom Salt, U.S. P. . ‘ 

Starch Granulation is produced in white, pink or green Recrystallized Sodium Salicylate, U. S. P. 

~ ~ 2 oa S ‘ ~ = 4 ti ‘ rhi ° mgs 

colors and the 16% Starch Granulation in white. Ferric Chloride, U. S. P. Minor Salicylates 

Write for typical samples of any of these forms. Let (Solution or Crystals) Sodium Benzoate, U. S. P. 

us quote on your requirements of Acetyl Salicylic Magnesium Sulphate, Strontium Bromide, U.S. P. 1X 
Acid, U. S. P., and other important Salicylates and Desiccated Tetrachlorethylene, Purified 
Pharmaceutical Chemicals. Phenol, U. S. P. Trichloracetic Acid, U. S. P. 


THE DOW CHEMICAL COMPANY, MIDLAND, MICHIGAN 
Branch Sales Offices: 30 Rockefeller Plaza, New York City - - - Second and Madison Streets, Saint Louis 
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ANNOUNCING 





Sulphol No. 1 


REMOVES CASTOR-OIL SMELL FROM 


SOAPLESS SHAMPOOS 


Your soapless shampoos need not 
smell of castor oil any more, for we 
have developed SULPHOL No. 1... 


an inexpensive and effective perfume 








to be incorporated in sulphonated 


| castor oil shampoos. 





One per cent of SULPHOL No. 1 is 


enough to change the repugnant 





lude: is San te pi 
castor-o1l odor into a delightful 
= fragrance. 
rch 
P. Write today for free generous-size 
sample of Sulphol No. 1. No obli- 
gation whatever on your part. 
| 
Ix 
| 
GIVAUDAN-DELAWANNA 
= oO FIFTH AVENUE, NEW YORK, N. ¥. INC. 
r 
- Louis BRANCHES: PHILADELPHIA, LOS ANGELES, ATLANTA, CINCINNATI, DETROIT, 
DALLAS, BALTIMORE, NEW ORLEANS, CHICAGO, SAN FRANCISCO, MONTREAL, HAVANA 
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BISMUTH SUBNITRATE 


meets all specifications of the U.S. P. 
light and fluffy—a pound is much more than a pint 


HERE ARE A FEW OF THE PRINCIPAL USES OF THIS IMPORTANT PRODUCT 
FOR THE MANUFACTURER OF FOR THE MANUFACTURER OF FOR THE MANUFACTURER OF 


POW DERS TABLETS COSMETICS 


ania 
i = PP 





BISMUTH SUBNITRATE BISMUTH SUBNITRATE BISMUTH SUBNITRATE 


and also and also and also 
Calcium Carbonate Magnesium Oxide Calcium Carbonate 
Magnesium Hydroxide Sodium Bicarbonate Zinc Stearate 
Magnesium Carbonate Papain Magnesium Carbonate 
Papain + Kaolin Calcium Carbonate Zinc Oxide + Talcum 











eon product bearing the Merck label is manufactured under rigid laboratory 
control and must conform to definite standards of purity and uniformity before it 
is released for packaging and distribution. A complete list of Merck chemicals and prices 


will be mailed upon request. Write us regarding your problems and requirements. 


MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. J. y 
NEW YORK - PHILADELPHIA +: ST.LOUIS - In Canada: MERCK & CO. LTD., MONTREAL AND TORONTO oz 
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The package you select to carry your product 
to its various markets is a silent salesman 
which either invites ready sale or lingers 
indefinitely on the shelf. 

Glass is a real salesman of packaged goods. 
It displays your products. It invites examina- 
tion, serves as a miniature show window, and 


consummates the final purchase. Especially is 
this true of Kimble Glass Vials in the pharma- 


ceutical, drug, perfume and toiletry fields. 


They lend themselves to attractive labelling, 


colorful caps or closures, and convenience 


IN PACKAGES 


in carrying. Their uses are many — as drop- 
per vials, applicators, screw top and slip 
cap capsule vials, shaker vials, Goldy Seal 
Vials, etc. 

Kimble Vials are thoroughly retempered 
for greatest strength. They are automatic- 
machine - made for perfect uniformity. They 
are sturdy in construction, yet are the lightest 
weight glass packages known. They minimize 
postage and shipping expense. 

Sell your product faster by displaying them 
better—in Kimble Glass Vials! 


KIMBLE GLASS commune 


K 


&=> 
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VINELAND, 
NEW YORK» 


PHILADELPHIA 


CHICAGO ° DETROIT 
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drug manufacturers. Its strength, 








its beauty, reliable chemical in- 
ertness have made it logical 
closure material for use in the drug 
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and cosmetic fields. If 
considering these modern, 
fo) 


glad to give you com- 


plete information on what Durez 
has done for other manufacturers 


eee ree ae Daud an apes MN rit 
1d what it can do for you. Write, 


ae 8 Wale 
General Plastics, Inc., 353 Walck 


ee a eae ate a te ae 
Road, North anda, N. Y. 
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MOLDING COMPOUND 
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50,000 
OR 500,000 


You can rely on 


Armstrong’s Corks for honest 


grading and accurate shape 


ETTING what you pay for is the best sort 

of economy. Whatever grade of corks you 
buy you’re dead sure of getting that very grade 
from Armstrong, order after order. 

No “‘poor” corks to jam your production line. 
That’s because of the care Armstrong takes in the 
manufacture and inspection of the corks that 
bear this well-known name. 

Precise machines cut and taper Armstrong’s 
Corks from clean, live corkwood. Then these 
sturdy corks are hand-sorted to unvarying 
standards of quality. Not once but three times 
must Armstrong’s Corks pass vigilant, searching 
eyes that check their grade. 

We'll gladly send samples. Also, our book “A 
Buying Guide to Armstrong’s Closures.”’ Just 
write Armstrong Cork & Insulation 
Company, Closure Division, 913 Arch 
Street, Lancaster, Pennsylvania. 


rmstrong’s CORKS 
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OME advocates of free coinage think it a cure- 

all for economic ills. Likewise, some claim 
too much for Silver Nitrate. We do not claim that 
Mallinckrodt Silver Nitrate will turn your losses 
into profits or improve your process if it is funda- 
mentally wrong, but we do insist that if Silver 
Nitrate could be made better, we would make it 
that way. Mallinckrodt Silver Nitrate C.P. Crys- 
tals is 99.9+ % pure. 











The product may be safely packed in clear 
glass bottles and will not darken upon exposure 
to light. This is one unusual indication of its 
extreme purity, as only impure Silver Nitrate 
darkens in sunlight. 

Mallinckrodt Silver Nitrate and other Silver 
Salts are packed in handy containers, each suit- 
able for the particular product. Write or wire us 
for quotations. 


OTHER MALLINCKRODT SILVER SALTS: 


n 


LVER ACETATE SILVER IODIDE 
IL ane 





SILVER 


SILVER PROTEINATE 








SI 
SILVER CARBONATE S! NUCLEINATE LX Protein Strong) 
SILVER CHLORIDE (Protein Mild U.S.P.) SILVER SULPHATE 
SILVER CYANIDE NAR CAUSTIC U.S. P. 
e 
CHEMICAL WORKS 
ST. LOUIS e CHICAGO ° PHILADELPHIA e TORONTO ° MONTREAL e NEW YORK 
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A Price Maintenance Test 


po all signs fail, the drug and cosmetic manufactur- 
ers are in for a real test of the price maintenance theory. 
Sufficient large manufacturers are adopting the policy of 
one-price-to-all, and refusal to sell price-cutters or those who 
in turn sell the goods to price-cutters, to be able to show 
whether or not the theory will work in practice. There has 
been much speculation on both sides during past years, but 
now we should know definitely one way or the other. 


T MusT be clearly understood by all parties interested in 
a price maintenance state of affairs, that the plan must 
work to the definite advantage of each and every interested 
party. In other words, the retailer, wholesaler, and manu- 
facturer must be able to point to improved conditions for 
himself or the plan will not work. This means most em- 
phatically that the wholesalers and retailers must not take 
advantage of the higher prices at which manufacturers’ 
goods are being sold to the public as a means to further the 
sale of their own brand merchandise. Such a condition can 
only lead to complete failure of the plan and a return to the 
chaotic conditions which have existed these long years. 


i MANUFACTURERS are willing to adopt a price maintenance 
policy they are obviously limiting their merchandising 
activities as a means of extending cooperation to wholesale 
and retail distributors. Under such a plan, distributors 
and manufacturers become partners. As in any partnership, 
a profit must accrue to each of the partners. If any one of 
the partners attempts to grab for himself an unwarranted 
share of the profits, the plan will quickly vanish into thin air. 
However, this will only prove that the plan is unworkable 
from a moral angle rather than from an economic angle. 


W? FEEL no assurances one way or the other as to how the 
plan will turn out. These are extraordinary times, and 
cooperative plans are bringing satisfactory results in many 
instances. But if the plan should fail, we believe that it will 
be of great value for everyone concerned to ‘‘keep his eye on 
the ball,” so that he will know conclusively just why price 
maintenance did not work. 
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An Uncertain Free List 


Whether or not a tariff on mineral 
oil is justified, we are not in a 
position to say. But the method 
in which this product was made sub- 
ject to a tariff establishes a preced- 


ent of extreme danger to drug 
manufacturers. This danger is 
clearly indicated in the minority 


decision of Judge Brown who stated 
that the decision of the two other 
judges “flies in the teeth of the 
simplest and most elementary rules 
of statutory construction in  cus- 
toms and elsewhere, that the par- 
ticular always controls the general.” 
Judge Brown cites the danger when 
he says, “the term “medicinal prep- 
arations’ thus assumes an amusing 
and enormous bulk.” 

When one considers that’ this 
decision means that it is necessary 
to qualify products as to their use 
when they are placed on the free 
list of the tariff act, it can be seen 
that if this decision stands, the 
Treasury can, and must on demand, 
follow through and make subject to 
a tariff of twenty-five per cent the 
medicinal grades of all those prod- 
ucts appearing on the free list and 
used as medicines—unless the free 
list. specifically mentions that the 
medicinal grade is included. 

Therefore, one may expect any 
day to see such things as cod liver 
oil, iodine, camphor oil, caraway 
oil, cassia oil, thyme oil, various 
other essential oils, various botan- 
icals, various chemicals, made sub- 
ject to a duty of twenty-five cents 
when used medicinally. Such a 
change might come about due to 
the desire of the Treasury Depart- 
ment to obtain additional revenue, 
or merely due to the fact that some- 
one in this country demands that 
the Treasury Department assess a 
duty because it gives this individual 
an excellent competitive weapon. !n 
other words such a decision clearly 
overrides the intent of Congress 
and necessitates that the tariff act 
be rewritten with Congress in posses- 
sion of the knowledge that all uses 
must be specified for all items on 


the free list. 
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Ninety-nine Per Cent 


With the new impetus given to 
price maintenance by the NRA and 
the depression, we are quite apt to 
see more effective price maintenance 
than ever before. We have talked 
to manufacturers who were attempt- 
ing to support price maintenance 
policies in years gone by and were 
quite properly impressed with the 
belief of some of these manufactur- 
ers that anything approaching com- 
plete price maintenance on the 
goods of a manufacturer was quite 
impossible. 

However, we recently talked with 
a manufacturer who has recently 
adopted this policy to be told that 
the effectiveness of a price main- 
tenance plan tests squarely upon the 
manufacturer. To quote this man- 
ufacturer: 


“Price maintenance can be made 


just as effective as the manufacturer 


He can make it 
eighty per cent. effective or ninety 
per cent. effective. In fact, I 
believe that he can make it ninety- 
nine per cent. effective if he so 


desires it to be. 


wishes, for there are not more than 
six hundred recalcitrant price-cut- 
ters in the entire country.” 

Quite a strong statement in the 
light of past records. But if a man- 
ufacturer will honestly apply him- 
self to proper enforcement of such a 
policy, putting all other considera- 
tions aside, it is more than probable 
that this is the fact. 


¢ € @ 
The Tail Spin 


Prices of drugs and cosmetics 
have been working downward for 
the past six months at least. This 
has been brought about by many 
of the manufacturers who have gone 
price-maintenance. The Colgate line 
is very definitely lower; Listerine is 
lower; Gillette Blades are lower. 
Bristol-Myers also receives less for 
its products due to recent absorp- 
tion of the cosmetic tax, but the 
price to the retailer and consumer 
remains the same. Colgate has 
eliminated its free goods policy so 
that the reduction in prices is not all 


loss of revenue to Colgate. 
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But it appears that a downward 
spiral of prices of drugs and cos- 
metics is in progress, and this will 
probably be accentuated by the 
open price policy being demanded 
by the codes and by the fact that 
the minimum retail price of the 
manufacturer's dozen lot quotation 
removes the loss leader _ prices 
through which large quantities of 
highly advertised goods were moved, 

Most manufacturers now face an 
entirely different set of conditions 
under which their merchandising 
efforts are very definitely curtailed, 
They now have to elect’ whether 
they will spend more or less money 
in advertising, or if they will risk 
reduction of their advertising ex- 
penditures and lower the prices to 
the consumer. There is also the 
possibility of granting greater dis- 
counts to distributors as an effective 
method of overcoming the real 
threat of a marked increase in the 
sale of private brand merchandise. 


Doctors and €ther 


Harry Gold, M.D., and David 
Gold, B.A., report from the Depart- 
ment of Pharmacology, Cornell 
University Medical College, on the 
stability of U.S. P. ether after the 
metal container is opened. — This 
report, appearing in the Journal of 
the A. M. A. for March 17, 1934, 
arrives at the astounding conclusion 
that hospitals should buy ordinary 
U.S. P. ether in large steel drums, 
and that for anesthesia the operat- 
ing room be supplied with ether in 
small tin cans filled daily from the 
drums by the hospital pharmacist. 
Of course the ether in the large 
drum would be tested daily for 
aldehydes and peroxides. 

Shades of Ambruster, Rusby, 
Campbell, Durrett, ether can closure 
research, copper lined tins, oxidized 
tins, and copper spirals. What 
fools the ether manufacturers must 
be to invest so heavily in research 
and developments to obtain a really 
pure and stable ether for anesthesia, 
if there really is no problem, as these 
gentlemen would like to have the 
medical profession believe. 
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But the problem is no/ so simple 
as those long associated with the 


use, manufacture, or inspection of 


anesthesia ether will testify. Here 
we have an excellent example of the 
importance of the reputable drug 


manufacturers in the maintenance of 


proper standards for the drug prod- 
ucts which the physician must use. 
The U. S. P. revision committee 
and the manufacturers have, at 
great expense, attempted to safe- 
guard anesthesia ether to as great 
a degree as is humanly possible. 
But a member of the medical pro- 
fession and his assistant would have 


none of it. 


Dinitrophenol 


It is unfortunate that a_ little 
knowledge is often a very dangerous 
thing. It is likewise unfortunate 
that conclusions rather hastily ar- 
rived at by physicians regarding the 
therapeutic effects of certain prod- 
ucts oftimes result in fatalities 
which would not otherwise have 
occurred. And thirdly, it is most 
unfortunate that publication of an 
immature study of the effects of a 
product in the Journal of the A.M.A. 
gives the described use of the prod- 
uct a certain standing which leads 
to its use by many who are quite 
unfamiliar with the attending dan- 
gers. 

With reference to the use of di- 
nitrophenol in obesity, the Journal 
of the A. M. A. has published many 
articles. Editorially the Journal has 
warned very strongly against its 
indiscriminate use even by physi- 
cians. But physicians will try these 
things and proprietary medicine 
manufacturers will attempt to mar- 
ket them. Knowing full well this 
danger, we have purposely avoided 
publishing any of the information 
appearing in the Journal of the 
\.M.A. for many months past, even 
at the expense of being considered 
somewhat lax. In March we pub- 
lished our answer to an inquiry con- 
cerning the product, and in this 
answer we advised against the sale 
of this product over the counter. 


Apr. "34: XXXIV, 4 


Those whom we know associated 
with the manufacture and sale of 
dinitrophenol will not under any 
circumstances let it be administered 
to them. 
think of anyone taking the product 
and have been extremely loath to 
In fact, if 
the manufacturers whom we know 


In fact they shudder to 


sell it for that purpose. 


had originally been consulted this 
use of the product would never have 
seen the light of day. 


Vitamin Standards 


What method of vitamin assay 
will prove best in the years that lie 
just ahead is the problem that is 
sorely trying the U.S. P. Revision 
committee, as well as, the manufac- 
turers and the Food and Drug Ad- 
ministration. Much has been ac- 
complished during recent years in 
improving the rat method for deter- 
mining vitamin A, but there is still 
serious question whether the weight 
increase factor should not be sup- 
plemented with a study of the eye 
condition of the rat as an additional 
check. Then there flies in the teeth of 
this discussion the excellent ex- 
perience of the British with the 
much simpler, quicker and cheaper 
colorimetric method, to say nothing 
of the more recent spectographic 
method. This latter method is very 
rapid and simple, but the instru- 
ments for its accomplishment must 
be calibrated with oil of known 
potency, and this potency is first 
determined by the rat or colori- 
metric method, but it is clearly up to 
those concerned to change the 
method so that there will be no 
great hardship worked upon those 
smaller houses who want to ascer- 
tain definitely the potency of their 
products. The new lL. SS. P. 
standards will boost’ the vitamin 
potency of cod liver oil up to a 
minimum of six hundred units of 
vitamin A and eighty-five units of 
vitamin D, but merely to increase 
the potency is not enough, some 
rapid economical and more certain 
method of checking these potencies 


must be determined. 
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New and Non-Official 


Licking the Depression 


It seems to be the fashion to jest about 
the various alphabetical organizations 
which have become part of our national 
recovery program. There is, for example, 
the story told about Harry Hopkins, con- 
genial, wise-cracking administrator of the 
civil works program. A news gatherer 
asked him how the NEC was working out 
and Mr. Hopkins snappy retort was, 
“What the hell is the NEC)” To which 
the reply was, ““The NEC is the National 
Emergency Council and you're a member 
of it.” 

To the constantly growing number of 
such anecdotes, we have our own con- 
tribution to make. The other day we had 
the pleasure of a visit from a gentleman 
who is the NRA member of the Witch 
Hazel Code Authority. He was having his 
troubles because he wanted to make con- 
tact with the other members of the Code 
Authority and didn’t know who they were 
or where to find them. This seems to be 
just another instance of the similarity 
between a big war and a big depression 
remember the Lost Battalion! 

Perhaps the thing to do would be to form 
the CAOC—the Code Authorities Orientation 


Couneil. 
é ) 8 


For Your Next After-Dinner Speech 


A gentleman by the name of Chester Lang 
is authority for the statement that most 
public speeches, instead of being spread on 
the minutes, ought to be spread on the lawn. 


News of the National Advertisers 


Ipana has started the search for the 
most beautiful feminine smile, with the 
prize to be awarded at the 1934 Century of 
Progress. Somebody has suggested that 
unsuccessful entrants be presented with 


pretty pink toothbrushes. 


DiSoDol is making a direct attack on the 
halitosis market, deprecating the value of a 
mouthwash for removing unpleasant breath, 
and, through its success-in-love motive, Join- 
ing a host of other cupid’s-aide-advertisers. 


P & G Naphtha Soap announces that it 
contains ‘‘a soothing ingredient used in 
expensive hand lotions,” thus doing its 
part to make dish-washing popular over- 
night. 


Dr. West launches a new ‘‘double-quick” 
tooth paste for those who can only spend 
thirty-seconds on this rite. Now tf some- 
body will only develop a thirty-second shave, 
perhaps we'll be able to get to the office on 


lime. 
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EARL A. MEANS 





\any drug and cosmetic manufacturers have recently 
adopted the “open price policy” that has figured so 
prominently in codes, and have also adopted the sales 
policy of expressing their avowed intention of refusing 
to sell those distributors who do not resell the manu- 
facturer goods at the prices which they, the manufac- 
turers, desire. But none of the announcements by 
those manufacturers who have gone price maintenance 
during the past year or two has caused quite so much 
interest as the announcement by the Bristol-Myers 
Company about two months ago that they had em- 
braced this policy. 

Reasons why the Bristol-\lyers announcement means 
so much more to the movement of price maintenance 
are many. In the first place, inspection of the recent 
financial of Bristol-Myers Company, which 
gives their position up to the beginning of 1934, will 


report 


show clearly that they are not suffering from loss of 
business or loss of profits, which condition was clearly 
responsible for at least a large number of other houses 
making a change. Secondly, Bristol-Myers Company 
These are all backed by 
\s a firm, 


has many fast-selling items. 
strong and effective advertising campaigns. 
they have a consumer acceptance for each of their 
products, which makes them stand out as the most 
prominently called for items in their respective classes 
in the drug store of today. Their products are distinc- 
tive and have a relatively tenacious hold upon the 
public that has used them. In other words, users of 
Bristol-Myers products either demand them or else 
leave them alone—there is no middle course. For this 
reason, dealer cooperation on a price maintenance plan 
appears to be more easily obtainable for Bristol-Myers 
products than for many other products in the drug field. 

Sut the fact that successful imitation is no great 
threat to Bristol-Myers is the very reason why a price 
maintenance policy might work successfully with them, 
while with other manufacturers it might spell marked 


loss of business. This is due to the obvious fact that 
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PRICE CONTROL 


Bristol-Myers is a most important 
addition to the ranks of those 
who are controlling resale prices. 
Mr. Means, the sales manager, is 
the one in direct charge of carry- 
ing out the policy. 


price maintenance often fails to show any improvement 
in the business of the manufacturer since pegging of a 
price is apt to result in “holding the umbrella” over the 
private brand or other imitations. And if price main- 
tenance works successfully for Bristol-Myers for the 
reasons stated, then the pressure on the entire industry 
to adopt similar policies is apt to reach a high point. 
In other words, Bristol-Myers action makes a relatively 
complete price maintenance condition appear very much 
nearer. 

In addition to these many reasons for the importance 
of Bristol-Myers going price maintenance, there is the 
fact that Bristol-Myers has long since won its spurs for 
doing a thing well once it is undertaken. Quiet, but 
very and effective, the Bristol-\yers 
organization does not adopt a policy without good 


level-headed 


reason, and the reason in this case is that they un- 
doubtedly believe that it will be of real benefit to all. 
And if Bristol-Myers arrives at this conclusion, the con- 
clusion is apt to be right. 

Since the man naturally charged with the enforce- 
ment of such a policy is the sales manager, Bristol- 
Myers move is likewise of utmost importance for the 
Karl A. 
is a man of rare ability in his chosen profession. 


reason that the sales manager of the company 
Means 
There is no one who knows Earl Means who will doubt 
that if such a policy can be made effective, \Ir. Means 
can doit. There have been statements made that such 
a policy cannot be carried out for the reason that the 
Federal Trade Commission under President Roosevelt 
is of different design than it was under President 
Hoover. As an indication of this, some point to the 
recent citation of an ethical drug manufacturer that was 
using methods of enforcing price maintenance which 
have heretofore been declared illegal. Mr. Means 
believes that all of the activities of Bristol-Viyers are 
within the law; that the law is simple; that one may 
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FREDERICK N. DODGE 


COSMETIC CODE 


RALPH H. ARONSON 


CHARLES S$. WELCH 


IN €FFECT 





1. Readjust hours and wages of al! employees 
in accordance with the terms of the code 
with the exception of pharmacists, chemists, 
and executives earning over $35.00 per week. 

2. Maintain the weekly wage of those whose 
hours are cut under the terms of the code. 
You are not allowed to discharge people and 
then rehire them at a lower wage. 

3. By May 2, 1934, you must file with the Code 
\uthority price showing all 
prices and discounts for all quantities. 


your current 


1. By May 2, 1934, you must file with the Code 
Authority a list of all your brand names. 





To Comply with the Code You Must 


5. You must identify to the purchasing public 
your demonstrators in retail stores. 

6. You must not give P. M.s or any other form of 
indirect price concession or a rebate to any 
distributor. 

You must not accept return of damaged or 
shop-worn merchandise without previous 
authorization, and you must make a charge to 
cover the cost of reconditioning and handling 
such merchandise. 


~ 


8. You must limit price increases, as far as pos- 
sible, to actual increases in cost resulting from 
compliance with the code. 








Cosmetic manufacturers must now operate under 
the code of fair competition which was approved by the 
President for their industry and which became effective 
on April 2. To administer the code, a temporary Code 
Authority of four has been named: Ralph H. Aronson, 
of Bourjois, Inc., Frederick N. Dodge, of Harriett 
Hubbard Ayer, Inc., Wroe Alderson, Industrial Advisor, 
and Charles S. Welch, secretary and manager of the 
Articles. This 
group will, with the aid of the Administrator, work out 


Associated Manufacturers of Toilet 


an equitable method of electing a permanent Code 
Authority which will consist of seven members of the 
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industry, and not over three additional members as the 
Administrator may appoint. 

In the letter of transmission of the code to the 
President, General Hugh S. Johnson, Administrator of 
the NRA, states that the code was presented by repre- 
sentatives claiming to represent seventy per cent. of the 
industry. According to the Administrator, the indus- 
try comprises about 650 firms, having an investment in 
1929 of approximately $80,000,000. Aggregate annual 
sales fell from $201,689,000 in 1929 to about $140,000, 
000 in 1932. In 1929 the industry employed 19,495 
persons of whom 13,109 were wage earners. 


(Continued on page 387) 
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THAT NEW 


The Copeland Bill, S 2800, as finally reported to the 
Senate is fundamentally objectionable to drug and 
cosmetic manufacturers for several reasons and will be 
fought most bitterly by these interested parties if the 
attempt is made to press its adoption in its present form. 
Attempts will be made to amend it on the floor of the 
Senate. 

The very objectionable parts of the bill covering 
antiseptics, germicides, and disinfectants remains un- 
changed despite the fact that they have written into the 
bill a definite test which would remain for all time. 
Such a specific test should not be written into the bill 
for the reason that methods of testing these products 
To write into the bill 
a static test for a progressive science is not in the interest 


are constantly being improved. 


of the public, the medical profession, or the manu- 
facturers. 

The variation permitting 
U.S. P. and N. F. specifications if the fact is stated on 
the label is written into the bill under the section on 
adulteration, but this nullified by the fact no like pro- 
vision is written into the section of the bill covering 
misbranding. The failure of the bill therefore to permit 
variation from the official specifications was called to 


clause variation from 


the attention of the Senate Committee on Commerce 
by Dr. J. P. Snyder of the Norwich Pharmacal Com- 
pany. However, the committee failed to change the 
bill in this respect. This one fact makes the bill 
absolutely Such a condition would 
make the enforcement work of the Department of 
Agriculture much simpler and this is probably the 
reason why the bill was written by Senator Copeland in 
this fashion. But such a provision would absolutely 
retard manufacturers in their attempts to improve the 
quality and effectiveness of such products as are now 
included in the U.S. P. and N. F. Prior to the Senate 


objectionable. 
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Committee hearing some members of the industry 
were of the opinion that the failure to include variation 
provision under misbranding was intentional on the 
part of the Department of Agriculture, and that the 
variation provision was placed under adulteration to 
mislead the manufacturers into thinking that the bill 
permitted variation while such is not the fact. Now 
that the Senate Committee has failed to change the bill 
in this particular, the views of the trade are confirmed. 
The reason why the Department does not want a 
variation clause in the bill is that it stops the Depart- 
ment from having everything cut and dried in enforcing 
If no variations are permitted, then the 
work of the Department is lessened to quite some 
extent, and it is much easier to trap an offender. 
Beside this there has been no provision for an 
administrative board of review such as is planned in the 
MeCarran-Jenckes Bill. The fact that advertising is 
subject of great diversity of opinion in itself, makes 
such a board essential if intelligent control of advertising 
is to be made effective. 


the measure. 


For administrative officials to 
attempt not only to rule on such a controversial matter 
as medical opinion, but also to rule on this subject when 
it is coupled with the controversial subject of proper 
advertising copy, is to attempt the impossible. The 
public can not be adequately served by any such 
method as this, and the manufacturing industry would 
constantly be in a hectic state of mind. 

It seems likely that Senator Copeland will press for 
consideration of the bill at this session, but there are 
few, if any, who believe that there will be any time for 
If the bill is not considered at this 
session, it will have to be reintroduced in the new 
Congress which will convene the first week of January, 
1935. This Congress will be the one that will be elected 
at the coming elections in November. 


its consideration. 
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HOME OF A JAPANESE MENTHOL FARMER 


MENTHOL IN SPOTLIGHT 


Menthol has landed in the spotlight of the raw 
material market with both feet. A peculiar situation 
prevails which, in at least one of its aspects, approaches 


the mysterious. In order to get a complete picture of 


recent developments it is necessary to go back to about 
the first of the year when production figures on the last 
crop first became authentic. 

Total production of menthol in Japan during the last 
producing season totaled 1,750,000 kin of peppermint 
oil, or approximately 2,350,000 pounds. With Japanese 
peppermint oil averaging 40 per cent. menthol content 
this would be equivalent to 940,000 pounds of menthol 
or approximately 15,700 cases at 60 pounds to the case. 
Carryover stocks of approximately 650,000 pounds 
must be added to make the complete total of material 
available. 

When we consider total Japanese exports of menthol 
for previous years, indications point to an available 
supply considerably in excess of world requirements. 
Exports from Japan—the only menthol producing 
country—during the past three years were respectively 
—1932, 571,000 pounds; 1931, 493,800 pounds and 
1930, 519,060 pounds. Exports of menthol for the first 
9 months of 1933 were 372,000 pounds. In spite of this 
fact the situation in Japan continues to be one of con- 
tinued strength with a steady upward tendency in 
prices. 

This contradiction to the evident weakness in the 
statistical position abroad is said to be due to Japanese 
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government support and also to speculation in the item 
on the part of both producers and outside interests. 
The Hokkaido Syndicate, operating in a manner 
somewhat similar to the Agricultural Adjustment Ad- 
ministration in the United States, has purchased, with 
the evident intention of strengthening the weak statis- 
tical position, some 274,000 pounds of oil. Various 
refiners took 607,200 pounds, while outside interests 
purchased another 528,000 pounds of oil. This makes 
a total of 1,499,200 pounds of peppermint oil that has 
already been taken out of the market. Part of this 
amount, however—namely that taken by the Hok- 
kaido Syndicate and by outside speculators—will again 
appear for eventual disposition in the actual consuming 
markets, but for the time being is a stabilizing factor. 
We stated above that the Hokkaido Syndicate in 
Japan operates in a manner somewhat similar to the 
Agricultural Adjustment Administration in the United 
States. There is, however, one great difference between 
the two and that is in the attitude toward surpluses. 
The tendency in the United States is toward a restric- 
tion of production, while the tendency in Japan is along 
the lines of encouragement to production, so as to 
increase exports of raw materials and finished products. 
Therefore, the Japanese government has supported in- 
dustries that show a surplus until such time as the 
material can be shipped out of the country. This is born 
out by the fact that Japan is becoming an ever increas- 
ing factor in world trade in a great many commodities. 


(Continued on page 395) 
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PERIODIC PAIN REMEDIES 


Within the last year or two the number of prepara- 
tions for the relief of menstrual pains has become very 
considerable. This market is very appealing to pro- 
prietary manufacturers because it is not subject to 
seasonal influences. Furthermore, it is a market which 
is increasing in scope as more and more women become 
educated to the use of this type of preparation. It is a 
profitable market because potential volume and profits 
are very large. 

Periodic pain remedies are sold in the form of liquids 
and tablets, but the latter predominates by a very wide 
margin because of the absence of objectionable taste 
and the ease with which they may be taken. 

The active agents used in such products are: 
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Anincreasing market for this type of 
preparation leads us to present the 
ingredients and methods of manufac- 
ture of the many varieties available. | 


amidopyrine, antipyrine, aspirin, acetanilid, caffein 
and certain fluid extracts. A number of well-known 
periodic pain remedies consist solely of five grain 
tablets of amidopyrine together with a binder. 

The following formulas illustrate several combina- 
tions which will serve to guide the experimenter. Each 
should be clinically tested for effectiveness and stability 
before the product is placed on the market. 


No. lL. Syrup 


Amidopyrine ; 10.0% 
Alcohol. . : 20 

Simple syrup 69.8" 
Flavor ; Cat gh Menno ree a 


Continued on page 417) 
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Deodorants enjoy a very great sale during the hot 
weather when perspiration is more copious than it is al 
other times. In view of the importance of this cosmetic, 
it is essential to understand something about the condi- 
tions under which deodorants fulfill their purpose. 


rhe normal body exudes from one to three quarts of 


perspiration a day. The water content of this perspira- 
tion evaporates immediately, depositing waste matter 
on the surface of the skin which rapidly becomes rancid 
through the catalyzing action of bacteria. Conse- 
quently a deodorant must kill the bacteria on the skin in 
order to prevent the formation of decomposition prod- 
ucts; second, it should neutralize all odors, and it 
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Warm weather furnishes the 
peak market for this important 
cosmetic. This article covers 
the subject comprehensively and 
tells ingredients and methods of 
manufacturing all types. 


should possess a pleasant odor and be non-irritating and 
non-toxic. 

There are two basic types of deodorants. One which 
is intended merely to deodorize perspiration without 
restricting its flow and the other which is designed to 
deodorize and to stop the flow of perspiration alto- 
gether. These basic types take the forms of liquids, 
pastes, powders, compacts and sticks. It is obvious, of 
course, that the liquid and the paste types are best 
suited for restrictive deodorants because they will 
readily penetrate into the outlets of the sweat glands 
and thus exert an astringent action. The dry types are 
best suited only for deodorizing purposes. Although 
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many of the powders and sticks on the market contain 
astringentsit is quite probable that they exert very little 
astringent action because the astringents contained in 
them cannot readily penetrate into ducts leading to the 
sweat glands. 

Before compounding a deodorant, it is necessary 
first to decide what type it shall be and second to deter- 
mine its specific use. Although deodorants are generally 
used for the arm pits, many are also used for deodorizing 
sanitary napkins. Obviously a deodorant of the latter 
type should not be astringent and hence the use of 
materials like aluminum chloride is precluded. 

\s no one chemical possesses all the properties for an 
effective deodorant it is necessary to utilize two or more 
which together have all the requisite properties. First 
of all the deodorant must be antiseptic: second, it must 
be (depending upon the use to which it is to be put) 
astringent. Among the materials commonly used are 
boric acid, benzoic acid, oxyquinolin sulfate, formalde- 
hyde, zine salicylate, zine sulfocarbolate, zine sulfide, 
alumnol, aluminum acetate, aluminum chloride, alum 
and tannoform. 

Kach of these chemicals have one or more properties 
which makes them useful in one type of deodorant or 
the other. Oxyquinoline sulfate is said to be an excel- 
lent ingredient because it is not only a powerful antisep- 
tic but it is an excellent deodorant besides being non- 
toxic and non-irritating. When the deodorant is also 
to be an astringent it is necessary to be discriminating 
in regard to the type of astringent selected and the 
amount used in the formula because some astringents 
are likely to be harsh. Having compounded a suitable 
formula it is essential to obtain a perfume that will not 
precipitate. 

It has been definitely established that to restrict or to 
prevent perspiration in one part of the body does not 
cause injury because it will not interfere with the total 
normal perspiration exuded by the body. The perspira- 
tion which would normally be evaporated at the treated 
area is diverted to some other part of the body. 


The following formulas illustrate various types of 


deodorants. The first three illustrate the use of the two 
most commonly used materials, namely aluminum 
chloride and alum. 

DEODORANTS, LIQUID 

No. 1 

Alum.... 20.0% 
Water..... x ccna cst Pace 2 es ae 
Ethyl ether of diethylene glycol 3 
Perfume a 
No. 2 

Aluminum chloride 15.0% 
Water 4 UO ia 
Glycerin eae 
Perfume he ar 
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No. 3 


Alum 10.00 
Aluminum chloride ; 10 

Water to. 
Ethyl ether of diethylene glycol es 


) 


Perfume 


Procedure: The procedure in making the three fore- 
going formulas is the same. Dry materials are dis- 
Perfume and glycerin or 


To facilitate the dispersion of 


solved in water. elycol are 
mixed in thoroughly. 
perfume it may be dissolved in a little alcohol or rubbed 


up with some tale which later is filtered out. 


No. 4. 
Oxyquinolin sulfate 2.0! 
Aluminum chloride 14 
Magnesium sulfate t 
Alcohol a 
Water re eS hee 
Perfume 5 
Procedure: Dissolve the dry materials in the water, 


mix the perfume with the alcohol and add to the fore- 
going solution. Filter. 


DEODORANTS, PASTE 


The following formulas illustrated various types of 


deodorant pastes: 


No. 1. 
Glyceryl mono-stearate 15.00% 
Mineral oil... ... : me eR a 
Glycerin A. 
Formaldehyde Mer 125 
AIGORG! =... 5 8. oe Soy: 9 
Oxyquinolin sulfate tars Re 3 
Water 63.75 “ 
Perfumes I 
Procedure: Dissolve the oxyquinolin sulfate in a 


small part of the water. Dissolve the perfume in the 
alcohol and add the formaldehyde. Put the rest of the 
ingredients into a mixer, turn on the heat, and stir until 
all the ingredients are melted and a smooth white 
emulsion is formed. Shut off the heat, continue the 
stirring, add the oxyquinolin sulfate solution and when 
the temperature drops to about 50° C. add the per- 
fume—formaldehyde solution. 


No. 2. 
Zinc sulfocarbolate ee one ane : 2% 
Boric acid 10“ 
Zinc stearate 19“ 
Colloidal clay 3° 
Glycerin | Ree ; 22° 
AIGA sha cpakacrtis ee eae , a” 
Water : ee Aa a 38° 
1“ 


Perfume 

Procedure: Dissolve the zinc sulfocarbolate in a 
small part of the water. Mix the remainder of the 
water with the glycerin and bring it to a temperature of 
Mix and sift 


90° C. and dissolve in it the boric acid. 
the zinc stearate, tale and colloidal clay. Add the 
(Continued on page 415) 
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DRUG PLANT OF THE YEAR 2000 


By Francis Chilson 


Part Il— Conclusion 


The space between the ceiling and the floor plate 
above it is filled with water. The water serves several 
purposes: it equalizes floor load; it overcomes the 
drumming effect which hollow floors would cause; it 
deadens sound and vibration; it increases strength and 
it obviates the need for an expensive sprinkler system. 
At intervals in the ceiling there are sprinkler heads 
capped with low melting point sealing compounds. In- 
asmuch as each floor is connected with the supply tank 
under the roof the water is always fresh and losses by 
evaporation are continuously compensated for and 
pressure is uniformly maintained. 

All water, sewer, material supply, lighting and power 
piping is contained within the floors in aluminum 
Pipes. When it is necessary to change piping or wiring, 
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the control valve of that floor is closed, and the water is 
drained off. Then the floor plates are unscrewed and 
taken up, and, after the changes are made, they are 
replaced. Inasmuch as the water contained in the 
floors is part of the water supply system of the building 
it does not stagnate and is always fresh. Each of the 
floor control valves is fitted with a filter so that the 
water going through the floors is filtered. The danger 
of condensation is avoided because the entire building 
is maintained at an average temperature of 68° F. and 
the water entering the floors is maintained at this 
temperature. 

The main water supply of the building is contained 
in a pressure tank located under the central arch of the 


roof. This tank is in the form of an oval and absorbs 
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a considerable part of the pressure which would other- 
wise have to be born by the crown of the arch. This 
oval was an innovation in the Mead-Davis plant. 
Although the enormous strength of the oval was known 
to architects for generations, it was not applied very 
generally until the year 1970. In the case at hand, the 
oval tank, which is long as the width of the building, 
is held in an | beam cradle supported from the top and 
by means of pressure plates from both sides, the sides 
being the ends of the oval. To the natural strength of 
the oval is added the equalizing internal pressure of the 
water, both of which tend to strengthen the arch 
further at the very point where the load is greatest. 

The main water supply tank is connected with the 
floors as indicated, and also with an atmospheric con- 
denser situated on the roof, and further with fin coils in 
the smoke stack used for the purpose of distilling water. 

Water is distilled for processing purposes by utilizing 
the heat from flue gases. In order that the fin coils, 
which being flat present the greatest possible surface 
to the heat, may not become encrusted with soot, a soot 
precipitator is located at the bottom of the stack and is 
connected directly with the boilers in such a manner 
that all smoke and gas are drawn through it. This 
precipitator consists of a huge turbine with a by-pass 
This 
device is but a development of similar devices used for 
dust precipitation problems as long ago as 1934. 


for free gases and an outlet for precipitated soot. 


The hot flue gases going up the stack pass through 
flues in the tablet and salt drying room, which extends 
into the stack. These flues likewise are of a non- 
corrosive aluminum alloy in order to obtain as high a 
heating efficiency as possible. Blowers circulate the hot 
air through the dry room and discharge the saturated 
air into the sack. Heat control is effected by means of 
dampers, which make provision for by passing the 
excess heat so that it does not pass through the dry 
room flues. 

The ascending hot gases pass through the fin coils 
and convert the water within them into steam, which 
passes up through the coils into the atmospheric con- 
denser situated on the roof. When the outside tempera- 
ture is low enough the steam condenses and the distillate 
runs down into a collection tank located on the ware- 
house floor just above the manufacturing department. 
\ small tank and an auxiliary laboratory still are 
located on the laboratory floor so that a supply or 
double-distilled water is available for laboratory work. 

In the summer when the outside temperature is high, 
a jacket on theatmospheric still makes it possible to 
circulate cold water from the supply tank through it. 
warmed water from the jacket is then 


Hence, in summer, 


This partly 
passed into the fin coils in the stack. 
supply water goes through the jacket into the fin coils; 
and in winter, it by-passes the condenser and goes 
directly into the coils. 

As stated above the entire building is air conditioned. 
In order that outside conditions might play as little 
part as possible. the building is built with a double 
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WINDOW 
MIRROR- 

















CROSS-SECTION OF WALLS 


wall which is permanently sealed and air tight. The 
inner wall which supports the floor girders and the roof 
is built of steel and aluminum girders with aluminum 
facing plates finely corrugated to absorb sound. The 
plates are insulated. As in the case of flooring all piping 
is carried within the walls, which, unlike the floors, 
contain light composition chalk blocks to deaden sound. 
The outer wall is built of single course brick, which was 
used because of its high insulating value. To further 
enhance the maintenance of standard temperature con- 
ditions within the building all elevators, air shafts, con- 
veyor shafts, toilets and stairs are located at the ends 
of the building, outside of the supporting walls. 

All air entering the building is brought in from the 
top of the air intake shaft and passed through air 
filters, from which it passes through the humidifying 
units located on various floors. Inasmuch as some 
departments requires different degrees of temperature 
and humidity, air conditioning units of the proper type 
are located where necessary. All air is exhausted at a 
uniform rate and is discharged into the air-exhaust 
shaft. 

To prevent the transmission of the sun’s heat through 
windows, the building is lighted by means of polarized 
light. In the outside walls of the building plate glass 
windows are cemented into positions located between 
the floors. Light passing through them strikes inclined 
aluminum mirrors, is reflected to similar mirrors 
located as shown in the drawing (Fig. 3) on an ever 
plane with windows in the inner wall. The mirrors 
reflect more than ninety per cent. of the light falling 
upon them, but practically none of the heat. They are 
made of a specially processed aluminum which was dis- 
covered by Dr. R. B. Mason of the Aluminum Research 
Laboratories as long ago as 1934 but not applied to 


architecture until the construction of the Mead-Davis 
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plant. The light entering the floors through the inner 
windows is still further reflected from the corrugated 
magnesium alloy ceiling so that every floor is, in com- 
parison with the standards of 1934, brilliantly illu- 
minated. 

In order to maintain uniform illumination, white 
neon tubes are located on the back of the outer wall 
just above the windows. These tubes are controlled by 
photoelectric cells so that as darkness falls the tubes 
begin to glow with increasing degrees of intensity and 
the light from them is likewise reflected into the build- 
ing. This maintains uniform lighting. The only floor 
not so lighted is the finished stock room located below 
the street level. This is illuminated by means of 
lighting boxes set at intervals in and flush with the 
ceiling. Each box contains neon tubes and is covered 
with frosted glass to diffuse the light evenly. 

The cost of installing temperature humidity control 
equipment in the Mead-Davis building is practically 
nil compared with the costs of a similar installation in 
1934. Instead of a cost of $400 per ton of refrigeration 
capacity for installed equipment which was the average 
price then, the cost is now $15 per ton of capacity for 
installed equipment. 

The air intakes on each floor are equipped with heat- 
ing coils and electrically controlled humidifying 
atomizers. When the outside temperature is low 
enough it is possible by these means to temper incoming 
air to the requisite degree of humidity and temperature. 
In the summer, however, it is necessary to cool the air, 
in which case it is diverted through fin coils in each 
floor. These coils have sufficient area to cool the air 
sufficiently for ordinary purposes. The operating cost 
of cooling equipment is very small because the water is 
recirculated and cooled at a central point below the 
supply in tank and also because of the influence 
exerted by the uniformly tempered water in the floors. 
This has a tendency to keep the building cool so that 
conditioning resolves itself into a problem of cooling 
ventilation air and also of removing heat generated 
within the building. 

The arrangement of the building is as follows: 
laboratories, clinics and treatment wards on the top 
floor; below are the offices; then the raw and finishing 
material warehouse: then the manufacturing depart- 
ment; then the packaging department and in the base- 
ment the finished stock and shipping room. It will be 
observed that the suspension cables do not extend 
through the finished stock floor, thus leaving it free and 
clear for storage. The finished stock and shipping 
department communicates with the street by means of 
a ramp so that shipments are loaded directly on out- 
going trucks. Owing to the general use of aluminum in 
construction after 1945, its prize dropped to a fraction 
of what it was in 1934. Hence, the cost of erecting the 
Mead-Davis plant amounted to eighty-eight cents per 
square foot whereas in 1934 the cost of erecting a rein- 
forced concrete and steel building was one dollar and 


twelve cents per square foot. 
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Perfumer’s Shelf 


YDROXYCITRONELLAL, citronellyl —hy- 

LI drate, or lily base, is one of the most 

important discoveries of recent years 

in the field of aromatic chemicals, and its synthesis has 
not only made possible a marked improvement in lilac 
scents, but without it the fabrication of lily of the 
valley would be next to impossible. It finds many and 
varied uses in such perfumes as lotus and _ linden 
blossom, in fact in many of the popular flowery type 
perfumes of today. Because of its comparatively high 
boiling point it has fixation value and a good quality 
product does not discolor creams, powders, perfumes, 


or soaps. 


Hydroxycitronellal has a tendency to smart the skin 
if used in too large a quantity, but in the writer's 
opinion this is not a serious handicap to its use since 
only very tender skins are affected, and then only when 


the formula contains a large proportion. 


To increase the flowery characteristics of hydroxy- 
citronellal, it has been found that one part of methyl 
heptin carbonate to thirty parts of hydrocxyitronellal 
will greatly enhance its value where an extremely 
flowery character is desired. 

Many old formulas of the past have been improved 
by the use of hydroxycitronellal, and its value as a 
blender has also increased its importance to the per- 
fumer. For example, when combined with methyl 
anthranilate, it imparts a new and special note to 
neroli perfumes. In violet, the amount of aldehyde Cj, 
(laurinic) may be reduced and hydroxycitronellal sub- 
stituted to produce the desired leafy effect. In magnolia 
perfumes, up to 15 per cent may be used with excellent 
results. 

The dihydroxycitronellal and eyclohydroxycitronellal, 
are not so familiar to the perfumer although the latter 


is becoming popularized to some extent in lilae and 


jasmine types, and in the opinion of many is even more 


flowery than hydroxycitronellal. These products are 
also quite stable and do not discolor. However, the 
use of these materials is somewhat limited due to their 
higher price range. They are excellent blenders and 
fixatives and there is no doubt that the future will find 
these products more generally known and of greater 
value to the perfumer in the creation of new aromas. 


New Synthetic Rose 


Wardia, a new product of Naef & Company, is a 
synthetic rose perfume very closely resembling the 
rose concrete and absolute of the South of France. The 
new product is said to possess very lasting qualities, 
and is said not to discolor in creams and other cos- 
metic preparations. 
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AN INNOVATION IN COSMETICS 


By J. Edwardes* 
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Courtesy, Raybestos-Manhattan, Inc. 


RUBBER PLANTATION 


it might be expected that the cosmetic industry, 
originated and perpetuated to a large extent by the 
age-old allurement complex of the eternal feminine, 
could be depended on to supply a thoroughly orthodox 
illustration of the aphorism “There is nothing new 
under the sun.” 

Such is not the case, however, and modern science, 
in this as in other innumerable instances, has revealed 
the fallacies of and dealt an effective blow to the 
prestige of the ancient proverb industry. 
be ascertained, there is no record or hint in any writing, 


As far as can 


ancient or modern, that rubber in any form has until 
recently been utilized in the preparation of cosmetics. 
The rubber industry itself is, of course, of compara- 
tively recent origin and really dates to the discovery 
of vulcanization by Goodyear in 1838. Nevertheless, 
latex, which is the form in which rubber occurs in 
nature, has been used from time immemorial by the 
American Indians for waterproofing fabrics and for 
making articles such as shoes and bottles. —Inciden- 
tally, the term “‘latex”’ in this article is intended to 
denote the products of the Brazilian rubber tree, the 
so-called “Hevea brasiliensis,” which is the main source 
of origin of commercial rubber today, although there 
are in all about 200 different trees which are known to 
contain rubber or a rubber-like substance. As it comes 
from the tree, latex is a fluid closely resembling milk in 
appearance and in many of its properties. It has a 
rubber content of 30-40°, with a pH of 7-7.2.. On 
standing for a few hours the pH remains constant 


Melrose, Mass 


*Heveatex Corp., 
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for some time and then suddenly drops to 6.7-6.9, 
which produces coagulation. It is debatable whether 
latex can be classified as an emulsion or as a suspen- 
sion. According to Hauser the globules consist of 3 
distinct an outside adsorbed protein pro- 


tecting sheath covering a hard shell of material closely 


phases, 


resembling crude rubber which is, in turn, filled with a 
viscous fluid. The particles vary in size from .y5-3y, 
that is, latex belongs to a polydisperse system. — Its 
behavior has resulted in its being classified as a lyo- 
phyllic colloid, according to Freund Lich’s method of 
classification. Nevertheless the rubber particle itself 
has lyophobic properties which are, however, masked 
by the encompassing protective sheath. This somewhat 
paradoxical situation can be explained if it is regarded 
as a protected lyophobic colloid. In chemical character, 
latex is an exceedingly complicated material, knowledge 
of whose constituents is even now very incomplete. 
The following table will give a rough idea of the main 


constituents in latex producing 30°; crude rubber: (1) 


Per cent in the latex 


Rubber-hydrocarbon 28 
Commercial rubber 30 


Total Solids 33-34 


Per cent in the latex 


Mineral substances (ash)... . om at 
Components containing nitrogen 
(proteins) acteaccty > Oe 
Components soluble in acetone 
(resins). ea 
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Quebrachite. . 1-2 
Sugars. .... ; 15=..35 


Hitherto, the “‘sugars”’ referred to in the above table 
have been universally described in the literature on 
the subject as “reducing” sugars. Recent work?, how- 
ever, seems to indicate that this assumption is in- 
correct, further evidence of our as yet incomplete 
knowledge. 

In addition, the following substances have been 
identified in fresh latex,—Hydrocyanic Acid, Acetal- 
dehyde, Methylamine, A Lipin, various Enzymes and a 
yellow organic coloring matter, while Whitby has 
proved the presence of Palmitic, Stearic and Levulhic 
Acids in crude rubber, hence their presence in raw 
latex must be inferred. 

As far as the cosmetic chemist in concerned, the 
above outline is of merely academic interest, inasmuch 
as what chiefly concerns him is the physical properties 
of the raw material in which he is interested. There 
is no doubt that ammonia preserved normal latex and 
the various grades of concentrated latices, 60-75°7, as 
they come on the market at the present time have 
little or no appeal to attract the attention of the 
cosmetician. 

Several years ago it occurred to the writer that the 
adsorptive properties of a raw rubber film might be 
utilized with benefit in connection with devices such as 
mud packs. Partly owing to the unsuitability of the 
raw materials available, however, no progress was 
made with the idea at the time. Since then, considera- 
ble progress has been made in our understanding of the 
chemistry of latex and at the present time the varia- 
tions in the properties of the raw material supplied to 
manufacturers covers a very wide range, which can be 
controlled at will to conform with the demand for the 
particular process or product involved. Research on a 
problem unconnected with the cosmetic industry re- 
vealed the fact that concentrated latex can be prepared 
in the form of a stiff, reversible paste, non-pourable at 
ordinary temperatures but liquefiable by heat, i.e., 
in an analogous condition to the emulsions or ““creams”’ 
which claim the frequent attention of the cosmetic 
chemist. Further modification of its properties, such 
as the elimination of the ammonia smell and control of 
stability, ete., resulted in a material which is intended 
as a base for cosmetic preparations. Essentially it is an 
odorless, pure rubber concentrate, closely resembling 
a heavy cleansing cream or concentrated wax emulsion 
in appearance which readily becomes fluid on heating, 
thus rendering it admirably suitable for the technique 
already employed by cosmetic manufacturers. Ma- 
terials such as waxes, oils, bentonite, clays, etc. can be 
readily incorporated with it and it is particularly suit- 
able for incorporation in cosmetics used for cleansing 
the skin, such as cleansing creams and mud packs. In 
itself, it is an excellent rubbing, cleansing cream, as 
can be readily ascertained by trial on a mechanic's 
grimy hand. If the material is rubbed on the skin like 


an ordinary cream and allowed to stand for a few 
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seconds and again rubbed before the film is dry, it will 
be found to crumble up and remove all extraneous 
dirt, grease, etc. in a most effective manner. 

The writer believes that the genuine cleansing prop- 
erties of this new form of latex can be advantageously 
utilized by the cosmetic chemist alive to the value of 
new innovations. It has been the experience in other 
industries, previously unaware of the nature and 
peculiar properties of rubber in the latex form, that 
the co-operation of their own with latex technicians 
has sometimes resulted in striking developments to the 
mutual benefit of both and it is hoped that this will 
also prove true in the case of the cosmetic industry. 


1) DeVries’ Estate Rubber, Page 14 
2)Rubber Research Inst. of Malaya, Annual Report 1932, page 105 


Industry's Books 


Vitamins and Diets, by Daniel Thomas Quigley, 128 pages, 
Consolidated Book Publishers, Inc., Chicago, $1.00 net. 
Presents a working knowledge of vitamins and their relation- 

ship to growth and good health. Discusses the possible preven- 

tive and curative effects of vitamins upon degenerative diseases, 
shows tables giving the relative vitamin content of various foods, 


and suggests diets high in vitamins. 


America Must Choose, by Henry A. Wallace, 33 pages, pub- 
lished jointly by Foreign Policy Association, New York, and 
World Peace Foundation, Boston, 25 cents net. 

The Secretary of Agriculture’s thought-provoking thesis on 
the advantages and disadvantages of nationalism, of world trade 
and of a planned middle course. This material has been widely 
syndicated through the newspapers of this country and abroad 
and has been strenuously commented upon. It should be read 
and studied by business men everywhere. 

The Economy of Abundance, by Stuart Chase, 327 pages, The 
Macmillan Co., New York, 52.50 net. 

Mr. Chase can make economics more interesting than any 
other writer we know. In the present case, his presentation is 
very stimulating although even to our uneconomic-minded eye, 
it seems that he doesn’t propose any program of his own. But 
maybe that’s good. At any rate he does show how the present 
technique should give us a far more *“‘abundant life’’ than most of 
us possess, with far more leisure to enjoy it. He also points out 
the faults of the system which prevent this realization. The book 
should interest almost anybody, except perhaps the trained 


economist. 


Cost and Production Handbook, edited by L. P. Alford, 
1600 pages, The Ronald Press Co.. New York, $7.50 net. 
This would seem to be the last word on planned production 

and controlled costs. It is a combined application of cost ac- 

counting that will give cost control, and production manage- 
ment that will get low costs. It is a new manufacturing handbook 
which brings the best practice known in costs and production, 
united and organized to apply to the problems of the individual 


business. As indicated, it is fairly technical in nature. 


Introduction to Dermatology by Sutton and Sutton, 2nd 
edition, C. V. Mosby & Co., St. Louis, 560 pages, $5.00 net. 
This book by Dr. L. Sutton and his son, Richard L. Sutton, Jr., 

is one of the most comprehensive yet simple discussions of 

dermatology we have seen. The anatomy and physiology of the 
skin is clearly described and the various skin diseases are in- 
dividually treated in separate chapters. The presentation of the 
material is sufficiently non-technical so that the book will form 


a useful volume in the library of every cosmetic manufacturer. 
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N golf several kinds of balls are official. A 


player may choose those with a mesh or dimple 


surface, a thick or thin cover. But each one of 


those balls must be uniform in diameter, weight 





and balance. One ball just a trifle off balance 
may mean the difference between victory and 


defeat. 


You may require a standard grade or an especially 


fine grade of alcohol. Yet no matter how or 





where you use it, alcohol must be uniform if uni- 





form results are to be obtained. There is a Ross- 








ville alcohol for every industrial, medicinal, or 


The colorimeter is one of the instruments 
Rossville uses to assure uniform color and scientific purpose. The Rossville name is your 
clarity. 


assurance of uniformity of quality and consequently 


uniformity of results. Rely on Rossville. 
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MORE FACTS ABOUT 
SOAPLESS SHAMPOOS 


Dr. Erich Meyer 


The popularity of Soapless Sham- 
poos makes it imperative to under- 
stand the characteristics of such an 
important cosmetic. These charac- 
teristics are discussed in detail here. 


There is no doubt that soapless shampoos are becom- 
ing more popular. People have definitely 
conscious of the fact that high alkali content in soap 
shampoo is largely responsible for the hair becoming 
dry, harsh and remaining dull looking. Owing to the 
variable quality of many soap shampoos the public is 
learning to recognize the value of the uniform quality of 


become 


Soapless Shampoos. 


Action of Soapless Shampoo 
The soapless shampoo introduces into the cosmetic 
field an entirely new principle in maintaining hair and 
scalp health. To understand the action of a soapless 


shampoo, we must realize that the water soluble oils of 


which it consists, act not only as cleansers but also as 
lubricants. 
use of soap on the hair and scalp and thus prevents the 
injurious effects of the alkaline harshness of soap and 
its drying out characteristics. 
shampoo in fact accomplishes a treatment with soothing 
oils and a thorough cleansing of the hair in one opera- 
tion. 


Soapless shampoo entirely eliminates the 


The use of a soapless 


Soapless Shampoo Base——Its Composition 


The raw materials for the preparation of a soapless 
shampoo are usually furnished to the cosmetic manu- 
facturer in the form of an already blended base. Such 
soapless shampoo bases require the addition of water, 
perfume and coloring material, if desired, to produce 
a finished shampoo ready for bottling. 

\ soapless shampoo base consists mainly of sulfonated 
castor oil. However, in order to eliminate the undesir- 
able stickiness of straight sulfonated castor oil, a care- 
fully determined amount of sulfonated olive oil is 
usually added. 
shampoo bases is the incorporation of a U.S. P. white 
mineral oil into the mixture of castor-olive oil. The 
presence of white mineral oil in a soapless shampoo not 


\ special feature of some soapless 


only still further eliminates stickiness but it has been 


“Dept. of Industrial Research, L. 
York. 


Senneborn Sons, Inc., New 
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found particularly beneficial in the treatment of hair 
since it gives the hair a desirable lustre. 

Soapless shampoo bases are usually combinations of 
solubilized oils in their most concentrated form. Just 
enough moisture is present to keep the oils in clear 
Such bases are most economical for the cos- 
metic manufacturer. An indication for the concentra- 
tion of the base is often its capacity for dilution with 
water. A properly designed base of highest concentra- 
tion may be diluted with as much as equal parts of 
water and still remain perfectly clear. 


solution. 


Delicate Structure of Soapless Shampoo 


Undoubtedly, the soapless shampoo is a step forward 
in the technique of scalp and hair cleanings. However, 
we should not overlook the fact that soapless shampoos 
are not just simple solutions but are carefully adjusted, 
solubilized oil blends of rather complicated character. 
Therefore, in order to obtain fully satisfactory results 
from the use of a soapless shampoo base, it is necessary 
to understand certain characteristics of these bases and 
of the finished shampoos made from them. 


PH a Important Factor 


In order to render the oils water-soluble, they are 
first sulfonated. Almost all vegetable and animal oils 
can be sulfonated, but as mentioned above, the two oils 
generally used in shampoo bases are castor and olive 
oil. After the sulfonation process is completed the 
product is carefully washed and neutralized to a certain 
degree to give it its clear and bright appearance. The 
degree of neutralization is an important factor in secur- 
ing the easy solubility of the base in water. It is usually 
measured by determining the pH value of a diluted 
solution of the shampoo base. 

The neutral point is reached when the pH of a diluted 
solution of the shampoo is 7.0. If the solution has a 
pH below 7.0, it is said to be on the acid side, if above 
7.0, it is on the alkaline side. It is a peculiar fact that 
if a soapless shampoo base is adjusted so that it is still 
slightly on the acid side (6.0 to 6.9), its body (viscosity) 
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HEPTYLLYS B 





is rapidly being recognized as one of the out- 





standing aromatic chemicals now being offered 
to the perfume and soap manufacturers. The 
reasons for this recognition are that Heptyllys 
B has a definite, flowery note—a lasting odor 
—blends readily with other aromatics in com- 
pounds — has a greater odor volume than 
other aromatic chemicals in the same price 
and odor class—and will not discolor. 


Heptyllys B is our trade name for a 


purified Alpha-Amyl-Cinnamic-Aldehyde. 


Upon request we will be glad to submit samples of Heptyllys B. 


The Naugatuck Chemical Company 


Aromatics Division 
1792 BROADWAY iS NEW YORK, N. Y. 


may Gat ucn 
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(7.5 to 
8.0). This feature may be an advantage from a sales 


is heavier than if brought to the alkaline side 


standpoint in that the customer believes he is getting 
a more concentrated solution. However, this heavier 
body is often a disadvantage since it may cause a 
“sticky feel” when applied to the hair. 
a more neutralized material is clearer in solution with 


Furthermore, 
water and more freely rinseable. A properly designed 
soapless shampoo base should therefore, have a pl 
of about 7.0 to 7.5 when tested in a diluted solution. 
This gives the finished shampoo the optimum of clarity 
and neutrality, and also results in a non-sticky product 
with a sufficiently heavy body. 


Stickiness A Common Complaint 


Occasionally, users of soapless shampoo complain 
that their hair still feels sticky even after the shampoo 
has been rinsed out with water. Investigation will show 
that if the base used in the shampoo was adjusted to the 
proper pH, the stickiness of the hair after application is 
often due merely to the use of excess shampoo. It also 
should be kept in mind that the hair and scalp should 
be first dampened with water before the soapless 
shampoo is thoroughly massaged into the scalp. In- 
sufficient rinsing with water after application is the 
commonest reason for apparent stickiness, most prob- 
ably because there is no lather by which to be guided 
as to when the rinsing operation is completed. A 
properly adjusted shampoo base is easily and com- 
pletely soluble in water, can be easily rinsed from the 
scalp and hair and therefore, will not leave a sticky 
feeling. 


Fermentation—Its Causes 


One feature of all soapless shampoos must receive 
particular attention in order to avoid disappointing 
results and even serious difficulties. 
above, a base for soapless shampoos consists mainly of 


As mentioned 


sulfonated vegetable oils and it is a well-known fact 
that such vegetable oils in the presence of water, are 
subject to fermentation unless properly protected. If 
under certain conditions, fermentation sets in, gases are 
formed, which have been known, in some cases, to have 
developed sufficient force to break glass bottles. 
However, chemical science has learned how to protect 
the oil against fermentation by the use of preservatives. 
Small quantities of a proper preservative added to the 
base have been found to be a satisfactory means of pre- 
venting fermentation 
Nevertheless, in preparing the finished shampoo from 


caused by certain enzymes. 
its base, great care must be taken in employing only 
such materials which will not tend to cause any fer- 
mentation on their own account because in the presence 
of various kinds and types of enzymes, no preservative 
is powerful enough to prevent fermentation. For in- 
stance, no carbohydrates such as caramel, etc. or no 
extracts from vegetable substances such as tincture of 
cudbear, etc. should be used for coloring the shampoo 
because these substances in themselves have a strong 
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tendency to ferment which even a strong preservative 
may not completely check. 

Furthermore, care must be exercised to use only 
This 


does not necessarily mean that only distilled water 


water, free from impurities for diluting the base. 


should be employed, but the cosmetic manufacturer 
will do well to make sure that the water he intends to 
use is free from organic impurities. Organic impurities 
often found in lake water are frequently the cause for 
fermentation, if such water is used in the preparation 
of a soapless shampoo. 

From the above, it is obvious that every piece of 
equipment which is used in the preparation of a soapless 
shampoo such as containers, pipes, etc. should be kept 
scrupulously clean because cleanliness is a prerequisite 
in the preparation of any cosmetic. 

If a cosmetic manufacturer desires to add to the 
soapless shampoo base a substance of which he knows 
little in regard to its enzyme-carrying properties, it 
might be well for him to submit a sample of such com- 
bination to a bacteriological laboratory for thorough 
testing. By following these simple rules, the cosmetic 
manufacturer will fully protect himself against serious 
difficulties caused by fermentation of the oil, provided 
of course, that the shampoo base itself contains the 
proper preservative in sufficient quantities. 


Why It Happens 


Cloudiness 


An occurrence which often perplexes the cosmetic 
manufacturer is cloudiness and precipitation of the 
finished shampoo particularly since it does not always 
appear immediately after preparation. 
cosmetic manufacturer is often prone to blame the base, 
in most cases, the base will be completely vindicated 
after the real cause of the trouble has been found. 


Though the 


It is not generally known that in cold weather a base 
containing solubilized olive and castor oil will always 
cloud up. This cloudiness will disappear as soon as the 
material is moderately warmed. The larger the quan- 
tity of oil which had been exposed to low temperatures, 
the longer, of course, it will take to clear it up by heat- 
ing. In any event, the base should be of perfectly clear 
and bright appearance before it is diluted with water. 

Another cause of cloudiness is excessive dilution with 
water. The more concentrated the base, the more 
water will the shampoo tolerate before clouding up. A 
base of highest concentration can be diluted with at 
least equal parts of water and will still remain perfectly 
In some cases, cloudiness or even precipitation 
Therefore, in 
hard water districts, only distilled water should be 


clear. 


has been caused by using hard water. 


employed for dilution. 

about by the foregoing 
with the so-called 
opalescence which most sulfonated vegetable oils show 
For this reason, a base diluted 
with a large amount of water will not appear as clear 
when looking af the oil as when looking through it. 


The cloudiness brought 
causes should not be confused 


after extreme dilution. 


(Continued on page 385) 
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STEADFAST 
ma changing world. 
We are all living today in a world where nothing 


is constant except change. Ideas of life, wealth, 
government, independence, economics— all are 





changing. 


What a comfort to come upon something that 
remains steadfast--a concern whose principles 
persist through depression and peak periods alike. 
That’s something to which you can cling and be 
sure it won’t let you down. 


In aromatics, essential oils and Havors, there 
are a few firms who have made no compromise 
with their high standards and their established 
principles. 


If you are buying from a house that has kept 
up its standards, that has refused to be stampeded 
into turning out the cheapest products at charity 
prices, and that has persisted in the principle that 
it can only succeed if its materials do a good job 
for those who use them —if you deal with such a 
house, you're safe, sure and stable. 





van Ameringen-Haebler, Inc. 


Manufacturers and Importers of 


Aromatic Essentials 


: ee Materials, Aromatic Secnatie F ; 

Essential Oils, Perfume Specialties 

315 FOURTH AVENUE, NEW YORK 

180 North Wacker Drive, Chicago 438 W. 48th Street, Los Angeles 42 Wellington Street, E., Toronto 
Factory, Elizabeth, N. Ff. 
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NEW MEDICINES ABROAD 


Alkapan is recommended for the oral treatment of 
mild and average diabetes cases. It consists of silvered 
pills weighing 0.25 g. each, containing 6 mg. deka- 
methylenediguanidine phosphate, 5 mg. natr. glycol., 
and Faex, pancreas powder, 
Dose: 2 to 4 pills 3 


Dr. Fresenius, 


75 mg. Semen Syzyg., 
Extr. Rhiz. Galangae ad 0.25 g. 
times daily, one-half hour after meals. 
Frankfort aM. 

Argala Asthma Powder contains Herba Lobeliae plv. 
er., Fol. Stramonii ply. gr., Fol. Belladonn. plv. gr., 
Kali nitric. Adler-Apotheke Paul Sadee, Berlin- 
Friedenau. 

Asthmacedol-Cigarettes cousist of 50 g¢. Fol. Stra- 
mon., Kali nitric lg., and Hyoscyam., Herb. Lobel. 
infl. aa ad 100 g. Wilh. Ploenes, Ahrweiler, Rhild. 
Blanka Tablets, used for various vaginal ailments 
consist of Alum. sulfur., Acid. boric. and Amylum. The 
tablet is dipped in water for a moment and then intro- 
duced into the vagina. Alten f. e. Hofapotheke, Ph. 
Mr. F. Willvonseder & Co., Salzburg. 

Buccamos Kidney and Bladder Tea consists of Fol. 
Bucco, Fol. Orthosiphon. stam., Herb. Herniar., Herba 
Galeops., Fol. Uvae Ursi and aromatic herbs. Prof. 
Dr. Rubsamen von Dr. Seiderer, Germania-Apotheke, 
Dresden. 

Caleidigal, recommended for the treatment of strepto- 
coccic mastitis in cattle, is a lime preparation with 
natural vitamin D. The dose for a cow is 1% kg. 
Chem. Fabrik Marienfelde, G.m.b.H. 
Caleium-Clavipurin is a compound of clavipurin 
(total pure alkaloid of Secale cornutum prepared 
according to the process of D. R. P. 539,163) with 
“Calcium Resorpta,” a combination of calcium lactate 
and a saponin component to increase resorption. Cal- 
clum-Clavipurin bean-like 
tablets, each one containing 0.0005 g. pure alkaloid and 
Used in treatment of func- 


occurs as rose-colored, 
0.25 g. Calcium-Resorpta. 
tional bleeding (in puberty), metrorhagia, ete. 
\ tablet every three hours, one every two hours for very 
severe bleeding. When the bleeding lessens, lengthen 
the time between doses and administer three tablets on 
the day after it stops. Gehe & Co., A.G., Dresden. 

Citocard is a colorless, clear liquid in 20 cc. ampoules 
containing 0.2 Caffein. natr. salicyl., 0.03 raz. Ephedrin, 
digitalis substance, 3.75 grape sugar, 0.01 Nipasol for 
The prepara- 


Dose: 


sterilization and 20 cc. distilled water. 
tion is used in heart ailments and for acute circulatory 
insufficiency. 

Disulphamin Tablets, for influenza, otitis media, 
pheumonia, sepsis post partum and post operationem, 
consist of ortho-oxybenzoy]-sulfonucleino-formol-so- 
dium and dimethylaminoantipyrine-camphor. The 
Biochemical Laboratories, Ltd., Locarno. 
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Dosetal or Dosettae Antidoloricae consist of molecu- 
lar diethylbarbituric acid and aminophenazon and are 
for treatment of toothache before and after dental 
treatment, headache, gout, ischias, neuralgia, ete. Dr. 
Koenig G.m.b.H., Munich. 

Drula Bleachwax is a salve containing bismuth 8.0, 
mercury 2.95, sulfur 0.09, nitrogen 1.1, zine 1.2, iodine 
0.0002 and various oils, waxes and spermaceti to 100.0. 
Used for removing freckles, liver spots and for protect- 
ing the skin from the sun. Chem.-pharm. Labora- 
toriums Dr. O. Druckrey, Quedlinburg. 

Drula Complexion Soap is a superfatted bismuth 
oxychloride soap to be used in treating skin blemishes, 
freckles, ete. and to produce a fine complexion. Chem. 
Pharm. Laboratoriums Dr. O. Druckrey, Quedlinburg. 
Duonettae are a series of medical preparations accord- 
ing to the specifications of Dr. C. Goldammer. They 
consist of exact doses of plant products mixed with 
homeopathic substances in ground form. 
Duonettae VIIa consist nominally of Ber. v. Card. 
ben., Card. m., Chem., China, Frang., Hyd., Jun., 
Lyc., Menth. p.; Quass., Tar., Thlasp. b.p., Turt., Cale. 
carb. Hahn.,Cupr. acet., Magn. mur., ph. sulf., Mere. d., 
Na. chol., sulf., Pod., Ric. For bladder ailments and 
uric acid diathesis. Duonetlae VIIb (Duonettae Colic 
Drops) consist nominally of Aeth. form., Atrop. sulf., 
Cham., Coloc., Diose., Ol. Tereb. in homeopathic dilu- 
Dr. Willmar Schwabe, Leipzig 029. 

Emser Inhalation Balsam contains menthol and 
eucalyptol and various balsams. Used in_ throat 
\potheke am Kursal, Hans Dadder, Bad 


tion. 


catarrh. 
Ems. 
Emser Nose Oil contains camphor, eucalyptol, men- 
thol, paraffin and chloroformacetone. Used for nose 
and throat affections. Same manufacturer. 
Eukutol 6 is a white skin cream that contains, like 
Kukutol 3, a skin refreshing regenerating hormone, 
lipoid chloesterin in active form, skin protecting acids 
In contrast to Eukotol 3, it 
Chem. Fabrik Promonta 


and a liquid wax alcohol. 
is used liberally at night. 
G.m.b.H., Hamburg 26. 
Exdolan occurs in tablets or capsules and is used for 
toothaches, headaches, gout, ischias, etc. It contains 
(cid. acetyl. sal., phenacetin, aminophenazon, diethyl- 
malonylearbamid. Dr. C. V. Stroevers Konigen- 
Luise-Apotheke, Berlin W57. 

Forunkulose-Pillen ‘“‘Stappa”’ contain stann., sulf. 
iod., ars. hom., Bol., Faex, aromatic. Dose for adults, 
according to the seriousness of the case, one to three 
pills 3 times a day; for children the largest dose is two 
pills 3 times a day. Stadt-Apotheke Gottfried Schafer, 
Passau. 
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Producing them is a science. Fritzsche 















Lv Wiffle 








Brothers do both. Each toilet preparation 






presents an individual perfume problem. 











Our talented perfumers create an original 





odor and our skilled chemists bring it into S 

S 
the research laboratory to find the most => = 
effective means of incorporating it into SY-> 


the cream, talcum, lotion, lipstick or what 





ever the product happens to be. Resardless LA 
of what the preparation is, Fritzsche 
Brothers can create the perfume best suited = 


to it. We've been doing this for sixty-one 





years—successfully, So the next time you 
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Gocklin Eezema Salve for eczema, fissures, inflam- 
mations, itching, nettle fever, etc., contains thymol, 
aluminum beta-naphtholdisulfonate and tegin base. 
Dr. Koenig, Bad Aachen. 

Gocklin Worm Salve contains thymol, aluminum 
beta-naphtholdisulfonate and Ung. Kingsoni neutr. 
This salve assists in the cure by removing worm eggs 
and lessening the itching. Same manufacturer. 
Gruenhagetten or effervescent migraine pastilles are 
used for headaches and neuralgia and are double tablets, 
one white, the other rose colored. The active ingredient 
is a stable pyrazol derivative and the tablets liberate 
carbon dioxide in aqueous solution. A double tablet is 
dissolved in a half a glass of water, with stirring, and 
the liquid is drunk while it effervesces. Dr. Gruen- 
hagen, Greifapotheke, Berlin No. 43. 

Haemosanum, for blood diseases, etc., contains 
lecithin, iron, manganese, sodium glycerophosphate, 
blood salt, aromatics, glycerin and sugar. Fr. Quant- 
meyer, H[laemosan-Fabrik, Berlin. 

Haemosanum Pills are graphite covered pills con- 
taining iron, man. sal., physiolog. Extr. Chin. calisayae, 
{mara qu. s. ad massam I. a. pil. 0.2 Nr. 60. Same 
manufacturer. 

Hormone Cream, Dr. Ehrles contains pancreas hor- 
mone in stable form. Used in removal of flabbiness and 
wrinkles. Anton von Waldheim, Wien. 

Cough Drops, Apotheker Waegners, are a distillate 
of Fruct. Anisi, Fol. Salviae, Fol. Kucalypt., Fol. 
Menth. pip., Rad. Pimpinellae, Flor. Thymi, Herb. 
Serpylli. Firma “Heilit,” Apotheker Waegner & 
Goedicke, Pharmaz. Fabrik, Salzwedel. 
Hypagin-Reducing Tea is a mixture of rhubarb root, 
star anise, alder bark, licorice, sassafras wood, yarrow, 
peppermint, senna and an addition of Fucus vesicul. 
Pour a half pint of hot water (not boiling) over a 
tablespoonful of the mixture and allow to stand for 10 
minutes; drink in place of the usual breakfast beverage 
Use also in combination with Hypagin-tablets. Dr. 
Koenig G.m.b.H., Munchen. 

Hypnosediy, sedative and hypnotic, are tablets con- 
taining 0.3 bromoisovalerylurea and 0.05 dimethyl- 
aminophenyldimethylpyrazolone. Used as a_ nerve 
sedative, take one tablet several times daily; for pro- 
ducing sleep, take 2-3 tablets in a hot beverage. Coda 
A.C, Breslau 23. 

Iemerol, a preventative and healing agent for colds, is 
a brown-yellow powder containing boric acid and 
menthol in addition to finely powdered plant extracts 
of the Crucifera, Composita and Nicotiana types. The 
mixture of these plant products is made by a patented 
process which removes poisonous and irritating com- 
ponents without changing the medicinal properties. 
The powder is sniffed up into the nostrils. J. Rozanski 
& Co., Chem.-pharm. Produkte, Mainz. 

Inhepton Merck contains the liver preparation 
Hepracton along with arsenic, strychnine and _ phos- 
phorus. It is administered by intramuscular and intra- 
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gluteal injection for the treatment of anemia and 
similar illnesses. Each ampoule contains 0.83 cc. 
Hepracton Merck, 0.05g. natr. monomethylarsenicum, 
0.0005 g. strychnin. nitric. and 0.045 g. natr. glycerino- 
phosphoricum. Dr. E. Lissard of the Krankenhaus 
Berlin-Wilmersdorf reports good results from the use 
of this preparation in the D. med. Wochschrift, 1933, 
Nr. 50. 

Kingston Salve is a fat-free salve containing a large 
proportion of water, without odor and not containing 
any added medical ingredients. It is used as a general 
skin cream and as a soothing application to overcome 
the effects of strong, irritating salves and of ray- 
therapy. Dr. Koenig, Bad Aachen. 

Larynxetten are 0.5 g. tablets containing menthol, 
borax, anesthesin, Ephetonin Merck, paraform, trypa- 
flavin LG and thiocyanate compounds. For use in 
catarrh, asthma, etc.  Hirisan-Gesellschaft, Leipzig, 
Cl. 

Lecicarbon are yellow-brown suppositories which con- 
sist of Oleum Cacao containing carbon dioxide generat- 
ing compounds with lipoid lecithin as a protective 
colloid. For use in habitual constipation, etc. Accord- 
ing to Dr. Karl Glassner, the intestinal gases have an 
important function in the stimulation of intestinal 
peristalsis and the introduction of suppositories liberat- 
ing carbon dioxide will result in certain stimulation of 
peristaltic action. Athenstaedt & Redeker, Hemelingen 
b. Bremen. 

Lemwusan wound and healing salve contains acid. 
boric., Perubalsam, vaselin. alb. americ., Lanol., 
(qua dest., Aceps Lan. anhydric. and is used for Ulcus 
cruris, Decubitus, Intertrigo, ete. Carl Ludwig Lemmel, 
Wandsbeck-Hamburg. 

Leptaxin-Dragees are stool-regulating compounds 
containing leptandrin and various plant extracts. Dr. 
\. Brettschneiders Apotheke, Berlin N24. 

Lindos Dragees Lindomaltine, used as a stimulant 
for sportsmen and athletes, consist of pure malt extract, 
fresh eggs, whole milk, cocoa and sugar. Lindomalt- 
werkes G.m.b.H., Krefeld. 

Liniseal. for treatment of scabies and other parasitic 
affections of the skin consists of Perugen dispersed in a 
solution of ammonium oleate. The skin, well cleaned 
with soft soap, is rubbed with the mixture on three suc- 
cessive evenings. On the morning of the fourth day, 
the skin is again thoroughly cleansed. Goda A.G., 
Breslau 23. 

Luteo-Transannon—This preparation has for some 
time been made without the addition of Folia Digitalis 
and may be administered without a doctor’s prescrip- 
tion. Same manufacturer. 

Menthogel, for the treatment of nose and throat 
catarrh, is an inhalant containing menthol, eucalyptol, 
methyl glycollate, terpineol and mountain pine oil in 
high concentration. Several drops in hot water are 
inhaled (without apparatus). | Hammer-Apotheke, 
Apotheker Karl Borgmann (Pforzheim). 


The Drug and Cosmetic Industry 359 





420 Lexington Ave. 


For Uniform 


Physical and Chemical 
Specify Baker's Cream of Tartar 


Whether you use Cream of Tar- 
tar for the manufacture of Me- 
dicinal and Pharmaceutical 
compounds or in the prepara- 
tion of food products you want 
definite physical uniformity 
and chemical purity. 

The manufacture of BAKERS’ 
Cream of Tartar (U.S. P. Pow- 


Properties 


der) is held under a rigid Con- 
trol system similar to that used 
in the making of Baker Ana- 
lyzed Chemicals—your assur- 
ance of uniformity far better 
than the usual run of Bulk 
Chemicals. 

May we submit samples and 
quote on your requirements? 


J.T. BAKER CHEMICAL CO. 


Phillipsburg, New Jersey 


Philadelphia 
220 South 16th St. 


MANUFACTURERS | 


“Baker's 1 


 P. CHEMICALS AND ACIDS” 
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Chicago 
624 S. Michigan Blvd. 

















Regarding Your Bottling Plant 


Operations 


hatever your problems may be in washing, 
rinsing and drying of bottles or jars, in the 
filtering, filling, corking, capping, labeling or pack- 
aging of your products, no organization is better 


qualified to advise you on your specific needs. 


We have had over a third of a century of experi- 
ence in serving America’s outstanding producers 
of bottled products in the Drug, Cosmetic and 
Food lines, on liquid and semi-liquid products, in 


their bottling operations. 


We can supply you with a single machine for any 
of your bottling requirements or a complete auto- 


matic bottling plant, as your needs may require. 
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Belt Conveyors Pumps 
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Cooling Conveyors Water Stills 
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Water Stills 
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Vacuum Fillers 
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Siphon Fillers 
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Offices in New York, Boston, Cincinnati, Memphis, Peoria, San Francisco, New Orleans 
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Sell it with 
Photographs.... 


by Josephine von Miklos, Ph. D. 


Packaging is, more than ever, in the focus of mer- 
Even the most reluctant manu- 
facturers are beginning to realize that “‘eye-appeal” and 


chandising problems. 


“visual appearance’ are as important, or almost as 


important a factor in planning manufacturing and sell- 


ing campaigns as “efficiency of production,” creation of 


That there is a 


psychological impetus toward buying, created through 


“values” and regular advertising. 
better, more practical and more appealing packages, 
has been proved over and over again 
kind and volume of merchandise. 

Modern design and typography have been developed 
to such a high level that it is no exaggeration to state 
that there are today, on the market, numerous packages 
that may be considered as classic achievements in the 
realm of industrial art. 

One aspect of package designing, has, however, been 
grossly neglected—the incorporation of photographs in 
the design of labels, wrappers, covers, cans and other 
kinds of packages, The reasons for this neglect are 


‘FOR DANDRUFF: 
Ma 


regardless of 


“ASA BODYRUB- 


Colorscheme: 


First, it is more costly to produce and 
print photographs and half tone plates, than drawings 
and lithographs or line cuts. Then, there are still many 


obvious enough. 


persons, who, in spite of the tremendous popularity of 


photography in many fields of modern life (and, in a 
way, may be because of it), cannot visualize a photo- 
graph as part of a design. Finally, there are not as yet 
many artists who have mastered the various techniques 
of layout, typography, designing and photography to 
such a degree that each of them is treated as equal to 
the other and incorporated in the general conception 
of a problem. 

Yet, 
expressing 
packaging; photography is direct, it is dramatic and 
In fact, if a manufacturer wishes, as 
indeed everyone does, to be sure that his prospective 


theoretically, there is no better medium for 


some of the basic functions of modern 


it does not lie. 
customers believe what he says (thus establishing that 


factor so important in commercial life: faith and good 
will), then, a photograph on the outside of a package 


“FOR SORE THROAT: 


THE USE OF THE MERCHANDISE: Antiseptic XYZ may be used in four different 
ways and the photographs below show how. 
label with reverse plate printing in white. Photograph printed in black and white. 


Brilliant 
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FOR ATHLETE'S FOOT 


Rose Ir abe syue 


\f 
YY i 





A RELATED IDEA: Rose Arabesque is one of those THE MERCHANDISE ITSELF: Twelve pills say twelve pills and pills in the shape 


mystic perfumes—and the quaint rose on the label shows 
it. Colorscheme: Red bands with reverse plate printing 
in white; photograph printed same red on white; bottle 
cap and rest of container gold. 


is the quickest and surest method he can employ. 
Obviously, in speaking of photographs in this connec- 
tion, we do not mean just any kind of commercial 
picture. The problem is by no means a simple one; but 
in carefully analyzing it we find that there are certain 
ways in which photography can not only be used to 
greatest advantage, but in which it is definitely superior 
to other media of visual advertising. 

In the first place, there is the picture of the mer- 
chandise itself. Wherever the manufacturer has reason 
to believe that seeing the merchandise will help induce 
the customer to buy it, but for reasons of sanitation and 
protection cannot show the item itself or wrapped in 
but a thin layer of transparent material, only a photo- 
graph will really serve the purpose. Texture, size, 
shape and even color can be truthfully shown only in a 
photograph. Moreover, the photograph, if taken in the 
right way, will enhance and dramatize the merchandise 
in such a manner, that it will rouse immediate and 
positive reactions. 

Then, too, showing the use of the merchandise in a 
photograph will help to create a direct contact between 
it and its prospective owner. ‘Point of contact illus- 
trations” have been used for many years. But what 
they were for the most part, were just line drawings, 
stuck somewhere in the back or some other not very 
important place, to elaborate the text on the container 
rather than to be an illustration by themselves. An 
interesting, appealing photograph that shows at one 
glance what the merchandise does and what it is for, 


of an L on the display carton impress the name of the drug on the buyer. Color- 
scheme: Photograph tinted brown; container dark brown with dark brown printing 
on beige or yellow background. (All the packages shown are hand-made dummies.) 


incorporated into the package as an integral part of the 
design, will immediately invoke the primitive human 
reaction of imitation which should be considered as an 
essential factor in every psychologically planned 
campaign. 

Finally, there is still another way of using photo- 
graphs on packages. Wherever some more subtle and 
indirect effect may be desirable, depicting an idea 
related to the merchandise, will produce some very 
appealing designs. Here the designer-photographer’s 
imagination will find ample room for play. Most 
arresting and amusing effects can be obtained, some- 
times with clever abstractions and tricks, sometimes, as 
has been done in certain recent magazine and newspaper 
advertisements, with a photographic story that illus- 
trates some familiar phase of life which has bearing on 
the merchandise and its use. 

For the particular industry with which this magazine 
is concerned, there seems to be a wide range of possible 
application of this idea. Even manufacturers of 
medicines are “repackaging.” The writer, of course, 
would not intimate that the appearance of a medicine 
bottle will sway the physician’s decision to prescribe it 
if he is not convinced that its contents are reliable and 
adequate. The chances are, however, that when a 
choice is given between two brands of equal value, that 
one will win which is more appealing to the eye and 
which in addition to conforming to all necessary ethical 
standards, also takes into consideration that even a 


Continued on page 365) 
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PACKAGING NOTES 


Photographic Packaging 

So much interest was aroused by our short discussion 
in the October issue of the possibilities of the use of 
photography for the packaging of drugs and cosmetics, 
that we decided to look into it further. In the course of 
this search, we were lucky enough to encounter the 
one person who is perhaps best qualified to discuss 
this interesting subject, and not only to discuss it, but 
actually to do it. 

We feel particularly fortunate, therefore, to present 
in our pages this month the article by Dr. von Miklos 
on photographic packaging. Dr. von Miklos is highly 
talented both as a photographer and as a designer, as 
the packages developed for this article will testify. 
The package illustrating the application of photography 
in showing the uses of the product is certainly our 
favorite, but the other two applications discussed by 
Dr. von Miklos, have undoubted possibilities also in 
packaging drugs and cosmetics. 

The dummy packages used in illustrating this article 
were all designed and executed by the author and, even 
in black-and-white reproduction, give some idea of 
what potent sales and advertising forces they could be. 
As actual packages on the retailers’ shelves or as 
featured in an advertising campaign they would be 
knockouts. 

Mark our words, some smart sales manager is going 
to call in Dr. von Miklos and put a package on the 
market that will have his competitors hanging on the 
ropes. 


Packaging in Rhode Island 

Packaging shows are springing up as if by magic all 
over the country. The latest to come to our attention 
is the first Rhode Island Packaging Show which is 
being held in Memorial Hall, Providence, April 23, 24 
and 25. Our good friends, ““Lou’’ Huntoon and George 
Danielson are on the executive committee, and the 
latter is in charge of publicity, so that you can be sure 
a good job is being done up in Roger Williams’ home 
town. 

Although we go to press before the final arrange- 
ments have been completed, we can say that Joe Sinel 
will speak during the opening night of the show, a repre- 
sentative of the American Railway Association will 
speak on the second night, and that the closing night 
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will be featured by several speeches by representatives 
of local businesses engaged in the packaging field. 

According to the committee, the exhibits will be 
many and varied. 


The Industrial Arts Exposition 


We've been doing a lot of shouting about this for the 
past couple of months but it turned out to be well 
worth shouting about. In fact, the view from the 
sixty-second floor of Rockefeller Center is alone worth 
the price of admission. 

We particularly liked the Hudnut display, which 
showed some of the company’s 1,900 packages as 
compared with some of those which bear the Hudnut 
name today. The packages designed in the early years 
of this century are almost grotesque when compared 
with those of today, but they certainly make an 
interesting and priceless collection. We hoped to have 
a picture to show you in this issue but it looks now as 
though that would have to wait until our next issue. 

Rubinstein also had an exhibit there of her current 
packages, including the package for bath powder de 
lure, which we raved about in our November issue. 

General Plastics and Lowe Paper were both there 
with interesting exhibits, while many of the packages 
which have become familiar to us in this industry were 
there, displayed by the designers themselves. There 
were the Chamberlain Lotion and Jeurelle bottles, de- 
signed by DeVaulchier; the Marinello powder box, 
the Cotton Picker, the Gilbert Products antiseptic 
bottle, and the Marly perfume box, designed by 
Gustav Jensen; the Listerine Fillable, designed by 
Ben Nash; the Mennen packages and the Baume 
Bengue package, designed by Edwin H. Scheele. 

To say nothing of the gasoline tanks, cocktail sets, 
tapestries, furniture, etc., etc., all in modern design 
and all very interesting. It’s open ‘til the end of this 
month. Be sure and look in. 


Lilly’s Packaging €xperiences 


Mr. C. R. Miller, in charge of merchandise design 
and control for Eli Lilly & Co., in his talk on “*Packag- 
ing Lilly Products” given at the recent packaging show 
in New York, named four important things which he 
said had to be reckoned with in arriving at a standard 
design for the Lilly line of packages. These were:— 
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Audiences clamoring for “just one more’. » » Thousands of pi 

who must see and hear him. » » The world in acclaim! » » Here 
is that which creates demand. » » A new style; a novel quality in 
the voice; a charm; something new and captivating. » » Actually, 
he has set a new “fashion” in stage performance; has made 


the world eager for that which is new. 





Merchandising is no different. Your package must be 
a “box office hit’. Its performance must set a new 
fashion; must draw applause, expressed in sales. » » 
Keep your package out in front. When it steps out 
before the footlights, be sure it has that quality which 
draws applause. Let us design it... our business is to 
make package fashions. 
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first, and most important, the packages, although they 
might be colorful, should not violate any of the prin- 
ciples of medical ethics. Second, the design must be 
one that could be used on all packages, large and small. 
Third, the design must provide adequate copy space. 
Fourth, the design must be one that could be repeated 
on all packages of a given package size without the 
expense of preparing art work and etchings for each. 

He went on to say that the advantages of the standard 
line were widely appreciated but that certain disad- 
vantages accompanied them. The chief disadvantage 
was that certain products, similar in character, offered 
in the same package size would be confused. Lilly got 
around this by establishing a system of background 
colors. 

We think these things are worthy of note, for more 
and more ethical manufacturers are taking pride in the 
appearance of their packages, and they might as well 
benefit by these experiences which Lilly is willing to 
share with them. 


Armstrong’s Guide 


Armstrong has just published a new booklet, ““A 
Buying Guide to Armstrong’s Closures.” It gives all of 
the specifications for all of their closures and as “‘there’s 
an Armstrong closure for every sealing need” (advt.), 
that’s quite something. Photography is used to ex- 
cellent advantage for illustrative purposes and every 


buyer of packaging materials and every designer of 


packages will want a copy. 


Tooth Powder in Tubes 


The Mo-Sal tooth powder of Danville, III., is all ex- 
cited about the fact that it is now available in tubes. 
This is said to be the first tooth powder ever packaged 
in a tube. The tube sells for 35 cents, and the standard 
can, which the company has been using, sells for 85 
cents. An additional feature is the fact that a string, 
fastening to the cap, is anchored in the clip at the 
bottom of the tube, thus insuring the presence of the 
cap whenever desired for sealing purposes. 


New! Creped Glassine and Cellulose 


One of the larger paper companies has introduced 
two new wrapping papers—patented and with trade- 
marked names. One is a creped, transparent cellulose, 
and the other a creped glassine. Both of these papers 
come in a pleasing range of colors, in addition to being 
quite good looking due to the crepe feature, and the 
company feels that they could be marketed to good ad- 
vantage both as wrapping materials or possibly as 
liners. If you should like to see samples we shall be 
glad to forward the name of the company. 


Aged in the Burlap 


One of the most interesting packages we have seen 
lately is a square bottle of Scotch whiskey, comfortably 
enclosed in a fitted burlap bag. It looked swell, and 
tasted even better. 
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Continued from page 362) 

physician is a human being, who has preferences and 
taste. We may even go a step further and say that 
there is no excuse for a medicine chest to look like a 
scrap-heap of old bottles and gaping cartons. This 
holds true particularly for the many kinds of proprietary 
medicines which in large measure are sold directly to 
the customer. Not every medicine should be packaged 
in a container with a photograph. Of course not. But 
there certainly are many drug and medicine containers 
which could be enhanced and also simplified through 
the use of a photograph. 

There probably is no other line of every day mer- 
chandise that has made as great progress in appearance 
as cosmetics. Today even chainstores in remote places 
display on their cosmetic counters a profusion of ex- 
tremely well styled merchandise so that it would be 
trying to gild the lily to suggest any fundamental 
change there. The problem in relation to this type of 
merchandise is of a different character. Here it is rather 
a question of simplification than of beautifying, and one 
of documentary evidence rather than of mere decora- 
tion. A photograph tells a story at one glance, thus 
eliminating copy. The picture of a rose on a rose per- 
fume or toilet water will immediately suggest its fra- 
grance. A photograph of soap in a package will show 
the shape of the merchandise and its texture. A wide 
and heretofore practically untouched field, is, of course, 
that of color photography. To be able to render the 
exact shade of a lipstick, powder or rouge on the outside 
container would be a boon to salespeople as well as 
customers. The problem of cost is as yet considerable; 
but there is very little doubt, that the manufacturer 
who would dare to begin to use this different and newer 
way of packaging would very soon find himself far in 
the lead in his sales figures, particularly if he is able to 
correlate his packages, printed matter, displays, posters 
and advertisements to one another in a broad concep- 
tion of his visual campaign. 

\s was said before, this whole problem of photo- 
graphic packaging is not just a question of attaching 
photographs to merchandise. It may sound rather 
extravagant and far fetched to say that a great deal of 
research, of knowledge and of taste will be required in 
addition to technical experience to make photographic 
packaging more than just a fad. It has tremendous 
possibilities and it seems to have sound merchandising 
value. Unless the photographs are really incorporated 
into the design, just as type and other decorations are 
included in the whole, they will never serve their real 
purpose—to enhance, to dramatize and to accentuate 
the package itself and hence its appeal to the customer. 
And it will be successful only if it is approached with the 
willingness to start from scratch and build up with 


painstaking care a medium which has the possibility of 


revolutionizing modern packaging. 
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modern mode 





This smart new bottle, machine 
made, is typical of the attractive 
glassware produced by SWINDELL 
for over sixty years. Hexagonal 
in shape, the sharp lines are in 
pleasing contrast with the round 
cap. It is now stocked in 4-ounce 
size. Other sizes soon available. 








In both the machine-made and 
hand-made SWINDELL bottles, 
you will find a rare combination 
of beautiful design and real utility. 

















4-0z. No. A-539 


5 SWINDELL B ROTH ERS 


Havana, Cuba 
Roberto Ortiz 





40 Court St. INCORPORATED Edificio Moenck 
BALTIMORE ; ‘ MARYLAND & Quintana 209 
Los Angeles , y . Chicago 
N " A 
Baldwin & Baldwin re eee pent Sea eee James T. Johnson 
819 Santee St. ESTABLISHED 1873 1257 W. 97th Place 
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The 
BRIDGEPORT 


METAL GOODS MFG. CO. 


BRIDGEPORT - CONNECTICUT 
PHONE. BRIDGEPORT 3-3125 


Est 1909 





VANITY CASES @ ROUGE CASES @ PASTE ROUGE CONTAINERS @ LIPSTICK HOLDERS (ALL TYPES) @ POWDER 
BOX COVERS @ EYEBROW PENCIL HOLDERS @ BOTTLE CAPS @ JAR CAPS @ METAL NOVELTIES TO ORDER 
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Carr-Lowrey... 
Opal jage 


We can now furnish for immediate de- 
livery, in large or small quantities, opal 
jars in the following sizes: 14 oz., 1 o2z.. 
134 0z.,.2°02Z., 3°0Z., 4:0Z., 8 0z., 16 oz: 





These jars, illustrated here, are furnished 
with black double shell metal caps. They 
are made to G.C.A. standards and may be 
furnished for moulded or any standard 
metal caps. 








We are also in position to design and manu- 
facture jars in opal from private moulds. 





















CARR-LOWREY GLASS CO. 


Factory and Main Ofice: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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Parkin’s “Herbal Shampoo” put up in tubes 
by the Parkin Products Co., New York, 
efficiently cleanses the scalp, beautifies the 
hair, prevents dandruff and stops baldness. 
Directions for use are given on the label encir- 
cling the tube. The shampoo is available in 


two sizes. 


A new lipstick known for its permanence and 
naturalness has been developed by Coty in 
four “blood” ones; “Bright,” “‘Light,”’ 
“Medium,” and “Dark.” The fifth shade, 
“Extra Light,” is a poppy-red_ especially 
adapted for the summer make-up and even- 
ing. The case is gold tone with vermilion 


decorations. 


This unusual Butterfly perfume container is 
being introduced by French Perfume Prod- 
ucts, Inc., New York. The wings of this 
novelty package are made of a new mother- 
of-pearl paper, with wire legs and feelers 
completing the ensemble. It retails for only 
25 cents. Photo courtesy of Riegel Paper 


Corp. 


A “Sun Tan” preparation by David S. Sher, 
New York, and distributed by Al. Rosenfeld, 
Inc., will be one of the very much in demand 


sunburn preventatives this summer. 


A new purse mascara in a smart silver-tone 
box by Dorothy Gray, Inc. comes in black, 


brown, green, rose and midnight blues. 


An egg shaped box in various colors with 
gold label designed to hold either three or one 
minute crown bottle of the popular Match- 
abelli odors, ““Ave Maria.”’ **Princess Norina,” 
“Duchess of York,”’ and “Princess Marie,”’ is 
presented as an offering especially suitable 


for Mother’s Day. 
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PROGRESS WAKES UP 
SLEEPY SALES 


\ ops 2" 


< . 
“WERE COMPLETE a pel 
-YOU SEND MORE RIGH” 







~ 
> 
Onlzed 
PHARMACEUTICAL Ano 
PROPRIETARY WARE 





Irs so easy to change to a modern package— 
yet what sales activity it stirs up! Wires hum- 
ming with orders... stocks turning rapidly... 
new customers... new dealers ... mew busi- 
ness... new profits! Everyone falls in line when 
you announce—with a brand new Onlzed pack- 
age—that your product is in step with the times. 

It’s easy to choose a modern package—when 
you come to Owens-Illinois and see the many 
attractive stock molds in crystal-clear OnIzed 
glass for proprietaries and pharmaceuticals. 
You will discover, too, the practical features 
that have been added in these smart, new 
Onlzed designs. Write for samples and informa- 
tion. Owens-Illinois Glass Company, Toledo,O. 


How abou 





iS 


Picture your product in a more salable package 


Owens WVinois 
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Complementing the Jane Cloud treatment 
which starts at the base of many facial 
troubles, the feet, by massaging the entire 
body starting with the feet and working up 
to the face is the Jane Cloud *‘Foot Cream’’. 
This cream packaged in jars similar to the 
rest of the line soothes that burning sensation, 
counteracts dryness, softens the skin, over- 
comes a tendency to irritation and acts as a 
balm to weary, taut feet. 


A new type beauty cream containing olive 
oil in combination with the oxidizing agent, 
ozone, and known as “‘Croxon Cream” has 
been developed by the Croxon Co. Inc., New 
York. They claim for it besides its all-pur- 
pose qualities, relief of all skin troubles due to 
germicidal infections, bleaching, etc. It also 
possesses antiseptic qualities. ‘‘Croxon Plas- 
tik,’ another product of the line is recom- 
mended for removal of superfluous hair. Other 
items are cleansing cream, “Beauty Stick”’, 


powder and rouge. 


Y ardley’s latest development is “Laven- 
comeal,” a delightfully lavender scented 
water softener. It is made of lavender 
flowers, cereals and a water softening prod- 
uct effective for even the hardest of waters. 
The unique wooden drum serving as con- 
tainer is decorated in typical Yardley fashion 
with a label bearing the three lavender sellers. 


Mary T. Goldman’s Hair Restorer is now in 
new dress made possible by use of a new 
bottle, a powder vial instead of an envelope, 
a simplified label, and a molded screw cap. 
New and old packages are shown. Photo, 
courtesy, General Plastics, Inc. 


_ MARY T. 
GOLDMAN’s 


GRAY HAIR 
"COLOR RESTO 


fOr 
OARK BROWN 
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Shampoo Treatment 





One of the winning folding carton designs 
of the year is helping boost the sales of this 
product. It is gaining customers’ attention 
just as it gained yours on this page. The 
stock chosen from the start was RIDGELO 
Clay Coated Folding Boxboard. It assures 
the bright, clean reproduction necessary to 
the design. Your selection of RIDGELO 
will establish a similar standard of quality. 


Made at RIDGEFIELD, NEW JERSEY 
by LOWE PAPER COMPANY 
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NEW PACKAGES .... 


Attractive and Practical 





Package No. 23 
Perfume Ap- 
plicator, with 
Glass Rod. %- 
4-4 oz. 


Package No. 21 
For Nail Polish, 
with camel's 
hair brush. %- 
4-16 o72. 





Package No. 30 
For deodorants. 
Has rubber 
sponge on glass 
rod. !4-1-2 oz. 





Package No. 40 
For Nasal Ap- 





Package No. 24 plication. In- 
Perfume Bottle. cludes Pippette. 
1g-l4-6 oz. 4-!9-1 oz. 


Each package sold complete as illustrated. 
Send for illustrated price list. 


GLASS PRODUCTS CO. 


VINELAND, N. J. 
Western Representative: E. Marx Co., 308 W. Washington St., Chicago 





NATIONAL 





COLLAPSIBLE TUBES 


Royal Robes 
of Metal 


UBES fit to encase a 

royal product...skill- 
fully made... cleverly 
designed...honestly 
maintaining a quality 
standard. That, plus 
personalized service, is 


what we offer. = a 
Ask us to submit de- 7 


——— 
NATIONAL COLLAPSIBLE TUBE CO. 
PROVIDENCE, R. I. 


New York Office: 331 Madison Ave., Phone Murray Hill 2-0339 
Pacific Coast Office: 6370 Franklin Ave., Hollywood, California 
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Marshall Field & Company have developed 
striking containers of great beauty for Blue 
Rose lotions, creams, and powders shown in 


the two illustrations at the top. 








Dr. West is now replacing its widely sold 
tooth paste with the new Dr. West’s Double- 
Quick Tooth Paste, packaged in a new carton. 
To introduce the new product as rapidly as 
possible, live Louisiana racing turtles are 
being offered to children in exchange for two 
<. Double-Quick cartons. This is said to be the 
oe caliersliag first time a live premium has been offered. 
Gi Baes 
The lovely new Countess Castleberry line of 
beauty preparations is merchandised at 
present through beauty and _ gift shops 
throughout the country. Ivory, royal blue and 


gold form the color scheme in all units—jars, 



















bottles and boxes. A new innovation is the 
absence of paper labels . . . a facsimile of 
Countess Castleberry’s signature is baked 
into jars and bottles. “The Royal Family of 
Beauty Preparations’ very aptly describes 


this unusually distinguished line. 


os eee So ee Oe -R-AIET B 


Nylotis Baby Oil, product of the Nyal Com- 
pany, is packaged in a stock bottle individual- 
ized by a striking label which gives the nursery 
atmosphere to the product. Bottle is wrapped 
in transparent collulose to connote the high 
purity and quality of the contents. Photo, 


courtesy Owens-Illinois Glass Co. 
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A SERVICE 
FOR BUYERS OF 


foblapslle Subs 


N° container surpasses the collaps- 
ible tube in safety, convenience 
and in the matchless beauty of bril- 
liant color combination. 

Where your product is a cream, a 
cosmetic requiring a beautiful, well- 
designed container that will give in- 
dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 

Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 
HOBOKEN, NEW JERSEY 


COLLAPSIBLE TUBES 
znd, 
BOTTLE SPRINKLER 
TOPS 


Detroit Office 
R. M. Stevenson 
506 Donovan Bldg 


Chicago Office 
Charles A. Rindell, Inc 
64 West Randolph St 


New York Office 
F_L. Butz 
100 East 42nd St 
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BOTTLES and JARS 





=| @ A full line of bottles and jars always 


in stock for immediate delivery. 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


IH] caps. Let us quote on any size order 
for any type of bottle or jar. 


| HAGERTY BROS. & CO. 


| 10 PLATT ST., NEW YORK CITY 














“FILMA-SEAL” 


(the double seal of cap and film) 


Prevents Leakage and Evaporation 


Is a GUARD against COUNTERFEITING 


Cap may be printed with a warning 


to purchaser not to accept if inner 


seal 


is broken or tampered with. 


Used on many Nationally known 
advertised products 


FERDINAND GUTMANN & CO. 


U. S. Patent & Pats. Pending 


The Drug and Cosmetic Industry 


-} fete) 48 4. aa, ke @ 
Established 1890 
Trade Marks Reg. 
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Nyal Company has adopted for its “Ultra’ 
Witch Hazel, Bay Rum and Hand Lotion, 


Wd 


5 new glass containers Which are corrugated on 
y' 5 





the sides to prevent slipping in wet hands. 


Handy size and neat closures are a feature of 





is2 
II the new packages. Photo, courtesy, Owens- 
ym 
Illinois Glass Co. 
or 
S-P Laboratories, Dallas, have packaged 
v . “We . . 
- their brilliantine in an unusual bottle. Pro- 
portions are pleasing, and the facets, decora- 
- tion and modern labelling gives an appearance 
er 
of brilliance to the entire package. pat ieee 
Y J. A. Case Company, Denver, has packaged 


its Soluble Tooth Powder in an emerald green ‘ 
square jar. The package is individualized by 
a handsome gold label, and is given tamper- 
proof protection by the band over the cap. 


Photo, courtesy Owens-Illinois Glass Co. 





Slimmer and more graceful in contour are the 
new sapphire blue bottles with silver labels for 


Bourjois’ “Eau de Toilette.” The sloping 
shoulders and sprinkler top are the new 


features of this item. 





The Stanwick Co., New York, is presenting 
its new “Joan Wallace’ line, beautifully 
packaged, for sale through the department 
stores. Decalcomania labels and brass caps 
make for a particularly attractive appearance 
of this line, which consist of eighteen items, 


each one retailing for only 50 cents. 





V4 


‘Foe 
Wallace. 


by 
| seffo” 
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RIEGELINE 


FOR 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 


to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 











BSolored Jars 


and Bottles.. 


We color standard opal and flint glass 
containers for the cosmetic manufacturer. 
Over 1000 shades and finishes to choose 
from. Small or large orders filled promptly 


» CO $ (814 E. 40TH STREET, 
DU RA LO Be »INC. cLEvELAND, OHIO 












ee Write for samples and prices 








Made from carefully selected raw material. these 
corks are live and resilient. Quality is uniform 
throughout a wide range of sizes and shapes. ARCO 
CROWNS will also seal your product with perfect 
satistaction. Samples and prices without obligation. 




















A rR CO 
CROWN CORK & CAP CO.INC 


Sales Office: 21 Spruce St., New York 
Factory: 3903-5 Second Ave., Brooklyn, N. Y. 











Nowrolling New Perfection Dropping 
extra-depth 

cap, oil-resist- Parts are Products of years 
ant rubber Fi = = 
parts, SAF- of experience in meeting 
A gi Ball manufacturer’s particular 
rilass. 


requirements. Bakelite caps 
or rubber parts obtainable 
in any color desired. Write for 
samples and quotations. 


po PENNSYLVANIA GLASS 
j PRODUCTS COMPANY 


/ 
j f 410 No. Craig St. Pittsburgh, Pa. 


S NEW PERFECTION 

















LABELS 


ENGRAVED anp EMBOSSED 


Faithful Service Since 188/ 


PLO) 5 Bye 5 (0). ay 


837 Tenth Ave. New York 
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A Sheffield Processed Tube 
Wins the 1933 Packaging Prize 


The fact that the Campana Italian Balm tube was awarded 
first prize in the “All America Packaging Competition” 

is a fitting climax to the years of recognition, by manufac- 
turers, of the unique qualities of Sheffield processed tubes. 


IF your product can profit by a perfectly designed, per- 
fectly executed collapsible tube, uniform and free from 
spoilage, place your tube problems before the New 
England Collaps'ble Tube Company. 
Write for information and estimates 
NEW ENGLAND COLLAPSIBLE TUBE CO. 


New York New London Chicago 
500 Fifth Ave. Conn. 3139 S. Cenal St. 











Apr. ’34: XXXIV, 4 














Apr. ’ 














34: XXXIV, 4 


Drene” is Proctor & Gamble’s new shampoo 


based on the soapless lather principle. 


Vi-Jon Laboratories, St. Louis, utilizes a 
stock bottle, with the “handy grip”’ feature in 
packaging its “West Indian” Bay Rum. 


Photo courtesy Owens-Illinois Glass Co. 


Expert label treatment individualizes the 
Beauty Counselors packages which make use 
of stock oblong bottles. Photo courtesy 


Owens-Illinois Glass Co. 


“Presence.” Houbigant’s new perfume per- 
sonifies sophistication to the highest degree, 
subtility, elusiveness, and yet possesses a 
quality of freshness that makes every re- 
peated use a renewed delight. A jewel-like 
multi-faced crystal flacon contains this new 
odor which in turn is encased in an unusual 


cylindrical green silk box. 


Hennafoam is one of the first in this industry 
to adopt the new “‘applied-letter label’’. This 
type of label, which cannot be damaged is 
particularly practical on a package likely to 
be used under very wet conditions. Photo 


courtesy Owens-Illinois Glass Co. 


Smith, Kline & French Laboratories are now 
marketing two new related products—*‘Ben- 
zedrine Solution’”’ and ‘‘Benzedrine Inhaler,” 
both of which are “council accepted,” and 
both of which contain benzyl methyl car- 


binamine. 


FOR EVERY 
SHADE OF HAIR 


HENNAFOAM CORD NY 
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STOP WASTE NOW! 


With Abbe’s new, scientific, vacuum mixer 





This unusual machine is practically a universal mixer because it will mix materials of nearly every consistency: liquids, 
emulsions, creams, light pastes, powders. Medicines and cosmetics processed and mixed under vacuum lose no strength due 
to oxidation or light reactions. Therefore, you can save money and offer your customers better products by preventing the 







impairment of sensitive chemicals, medicaments and perfumes. The savings you can make with this new equipment will 





pay you to scrap your present, obsolete mixers now. 


ADVANTAGES 


Saves perfume and volatile medicaments 
Prevents oxidation of sensitive chemicals 
Prevents incorporation of air 

Increases stability of emulsions 

Shortens mixing time 

Improves your product 

Reduces your costs 














FROM 
ONE TO A 
THOUSAND 

GALLONS 





BUILT 
CORROSION 
PROOF 








fe 


» 





ABBE LABORATORY SIZE VACUUM MIXER 













Also the following equipment used 
by the most prominent face powder manufacturers: 


Abbe Blutergess Turbine Sifter, noted for its large Abbe Pebble Mill, the mill that makes a perfect blend 
capacity, small floor space required and ease of clean- of face powder with no perfume loss and no bleeding 
ing and changing screens. of color. 


Write or phone now! 


ABBE ENGINEERING CO. 


COrtland 7-1115 
56 CHURCH ST., NEW YORK 
Makers of Mills, Mixers, Sifters, Grinders, Pumps, Vacuum Equipment 


BOSTON BALTIMORE AKRON LOS ANGELES MONTREAL 
BUFFALO CHICAGO DETROIT CLEVELAND TORONTO 
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Announcing 


HAZITE 


A New and Radical Development 
in Cap Liners 





PROPERTIES: 


Odorless 
Colorless 


Tasteless 


Permanent Flexibility 


High Moisture Resistance 
Clean Sanitary Appearance 


NSS TP WwW N= 


Extreme Chemical Resistance 


The Hazite Liner is the result of over ten years of continuous research 
in Hazel-Atlas Research Laboratories on cap liner materials, five years of 
which period were spent on the perfection of Hazite. 


Hazite is suitable for almost every product packed in a glass container 
where a closure liner is required, whether it is acid or alkaline, aqueous or 
oily, alcoholic or non-alcoholic. 


Hazite can be used with success on food products, cosmetics, pharma- 
ceutical and proprietary products. 


Hazite is the ideal liner for such widely different products as olives and 
ink, peanut butter and milk of magnesia, caustic and acetic acid, mineral 
oil and pickles, alcoholic products and mayonnaise. 


Hazite is composed of an inert, flexible, colorless, odorless, tasteless, 
resistant, synthetic resin known as “‘Vinylite.”’ 

Facilities are being extended to provide Hazite Liners in unlimited 
quantities commercially. 


Samples of Hazite are now available. 


HAZELATLAS GLASS Co. 


METAL CLOSURE DIVISION 


WHEELING.W. VA. 
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The J. R. Watkins Packages vary 
in weight from 114 oz. to 4 Ibs. 
The entire group is swiftly and 
accurately filled on the S$ & § 


Universal Filling Machine. 


Stokes & Smith Engineers will 
gladly co-operate in solving your 
packaging problem. Write for 


information. 


STOK ERRS)MITH C 


PACKAGING MACHINERY PAPER BOX MACHINERY 
4912 Summerdale Ave., Philadelphia, U. S. A: 
British Office: 23, Goswell Road, London, E.C.! 





s vary 
4 lbs. 
ly and 
$ &5 


rs will 


g your 
te for 


H C 


MACHINERY 


USA 
Nn, E.C.! 





PRODUCTION FORUM 


Laughing Last 

When we presented our piece of fiction 
on the building of the future to the boys 
here in the office panned us mercilessly, 
especially about the idea of suspending 
floors on cables from roof girders. ‘Why 
not suspend the floors from a couple of 
dirigibles>”” they wanted to know. We 
suffered in silence but now we’re doing a 
bit of snickering up our own sleeve. W. E. 
Jackson, a very research 
engineer, popped in to see us one day and 
we discussed our hypothetical factory 
with him. He informed us casually that 
there was nothing very new about sus- 


personable 


pending floors on cables as an eight story 
building has been erected on Forbes Street, 
Pittsburgh, in which all the floors are 
suspended on inch and a half cables from 
an arched roof. Later we learned that 
there is a new building somewhere on 
Madison Avenue, New York built in the 
same manner. This gave us our turn to be 
snooty but we didn’t get very far. Editors 
are nothing if not consistent. If you guess 
wrong you’re a bum; if you guess right 
Now we're being 
accused of plagarism. We saw the Pitts- 
burgh building, they say, and now we’re 
trying to slip one over. Editors are all a 
bunch of . . . (Editors note: To keep on 
the right side of Jim Farley, the P. M. G., 
and to safeguard the tender morals of all 
production men, we were obliged to delete the 


you’re also a bum. 


remainder of this remark). 


Speed!!! 

Redington’s new Type 25 automatic 
cartoning machine is certainly an excellent 
piece of machinery. In two local plants 
Redington 25’s are operating at a speed 
of more than a hundred forty cartons per 
minute. In one case, a very small bottle 
of a manicure specialty is being packaged; 
in the other the machine is cartoning the 
total output of three automatic tube 
fillers. 

We're putting a couple into the plant of 
one of our clients. What appeals to us in 
addition to speed, is the fact that the 
carton, upon being drawn from the 
magazine and set up, is advanced slightly 
over the carrier cup and its contents, so 
that a positive entry is made before the 
loading mechanism begins to ease the 
container and its accessories into the 
carton. This feature is especially impor- 
tant when the carton is loaded with several 
items such as a container, a corrugated 
protector, a circular, a sample package 
and an applicator. There is no danger of 
jamming. 

Another feature that appeals to us is 
that it is the quietest machine we’ye seen. 
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The loading mechanism is well conceived. 
It operates on a sliding valve arrangement 
which eases the container into the carton 
so positively and gently that it will, for 
instance, insert a collapsible tube without 
turning up the folded end. The inserting 
mechanism works on the gang principle in 
that six containers are inserted simul- 
taneously. We've seen a number of these 
in operation and so far we’ve never seen 
one jam up; we've seen no stops for any 
purpose whatever and no broken cartons 
or tubes. We think this new cartoner is 
an extremely well engineered job. It is, of 
course, adjustable. 


Envelope Filling 

Redington also announces that the 
automatic envelope filler which was first 
built for filling Bayer Aspirin into en- 
velopes has been reconstructed and _ is 
available to the trade. This machine with 
one operator will fill and seal seventy-five 
envelopes per minute. It is so designed 
that counts from one to six tablets or pills 
can be packaged as required. The count- 
ing mechanism is adjustable for count and 
also for size of tablet. But we don’t think 
the size of the envelope can be changed. 
It doesn’t make any difference of course 
how small or how large the envelope is 
because the machine is built according to 
requirements. The machine can be built 
to fill powders and other materials as well 
as tablets and pills. If you’re interested in 
either of these machines drop us a line 
and we'll be glad to pass it along. 


Dumb Waiter 


Warner Elevator Mfg. Co. has de- 
veloped an inexpensive factory dumb- 
waiter having a capacity of 3504. The 
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By Francis Chilson 


Production Engineer 


outfit is shipped complete and can be set 
up ina day. The hoistway comes with it 
in sections which can be bolted together 
quickly. This is a very handy little outfit 
for handling packaging materials and 
finished stock between floors. The thing 
is so simple that you can set it up yourself. 


Sealer 


A bag and envelope sealer has been 
introduced by Wrapade Machinery Com- 
pany. This outfit heat seals transparent 
cellulose bags or envelopes. 


Metallation 

This is the name of a new insulating 
material produced by the Reynolds Metal 
Co. It consists of pure aluminum 
foil backed with paper. Some grades are 
made of paper backing faced on both sides 
with foil. The insulating efficiency of the 
double faced Metallation is equivalent to 
an inch and a half of cork or Celotex. 
Several applications in our trade suggest 
themselves. As the material can be used 
to keep heat in as well as to keep it out, 
Metallation can be used in the construc- 
tion of drying closets and drying rooms. 
In one such installation it was necessary to 
reduce the amount of steam circulated 
through the room because thermal loss 
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Whatever your requirements may be 
—a simple, small production unit or a 
complete automatic line—Kiefer Equip- 


ment will do the work neatly, accurately, 
at lowest cost. 

Illustration shows the latest addition 
to the Kiefer line—another of our 
modern machines for the modern plant. 
The Karl Kiefer Vari-Visco Filling 
Machine for creams, salves, and other 
semi-fluid products. Highly accurate, 
rapid, and adjusted in a moment for 
different size containers. 


Write for Catalog 





~ 
MACHINE CoO. 





| Vari-Visco Filling Machine 


Boost Your Sales 


with 


Ultra - Brilliant 


FILTRATION 











OUR NEW LINE! 


For Speedy, Efficient Liquid Handling 






Portable Vacuum 
Bottle Fillers, 
Siphon Bottle 








EE 2 er Fillers, 

a eee ultra-fine disc fil- Filters, 
ters will give your product the Portable Electric 

Mixers, 





highest degree of brilliancy pos- 
sible. That means added “eye 
appeal"* and increased sales. 






Glass-Lined Tanks, 
Conveyor Tables, etc. 
















These filters come in all sizes 
—2 to 100 discs—and will polish 
1 to 50 or more gallons per 
minute. They are easy to 
install and operate. 






Rodgers Portable 


Vacuum Bottle Filler 


Write for 
Information 








Fastest Hand - Operated 
. ry. 
and Motor-Driven Tube 
or Jar Filler 
No. 6A Hand-Operated Tube or Jar Filler, 
illustrated, has a capacity up to 25 per minute 
Our No. 8A Direct Motor Driven Tube or Jar 
Filler has a capacity up to 50 per minute. 
This is the fastest and most economical power 
filler on the market. Prices on request. 
We also manufacture hand operated 
and motor driven Tube Closing, 
Clipping and Clipless Machines, 
Package and Powder Box Filling 
Machines, Glass-Lined Tanks, Con- 
veyors, Pony Mixers & Ointment 
Mills. 






Send us a sample (1 or 2 


quarts) and we'll give your 
product a filtration test. You'll 
be delighted with the results. 
There is no obligation, you 
know. 
HY-SPEED ultra-brilliant 
dise filters are described fully 
on pages 13-16 of our catalog. 


























| ‘ a 
HY-SPEED type 102 bench 


model electric7filter 


Write for Complete Catalog 
ALSO ENGINEERING 

CORPORATION 
39 West 60th Street New York City 


M’f’rs of disc filters, bottle fillers, mixers, glass coated tanks, etc. 














Send for new Catalog No. 5 


GEORGE G. RODGERS CU. 


183 VARICK STREET NEW YORK CITY 
WaAlker 5-6892 Established 1890 
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was practically nill. It can be used for 
insulating roofs against the terrific heat of 
summer. When roofs are so insulated, the 
heat loss of the building is reduced and 
consequently it requires less heat to warm 
the building in winter. Metallation can be 
also used for insulating cold rooms to keep 
heat out. 

It can be used in packaging. As lining 
for shipping cases it will protect the con- 
tents against both heat and cold. As 
wrappers for bottles such as those con- 
taining cod liver oil or other oxidizable 
substances, it will protect the goods 
against light and also against temperature 
changes. Since it can be printed in colors 
it is used for labels, and, when used as a 
wrap around label, will protect the con- 
tents of the container with only slight loss 
in insulating efficiency. 

We saw a steam pipe, wrapped with the 
stuff along one portion and left exposed at 
the other. The temperature reading on 
the wrapped part was only one or two 
degrees above room temperature, while the 
temperature of the exposed portion of the 
pipe was 212° F. It is hard to believe that 
aluminum, which is such a good conductor, 
possesses such insulating efficiency until 
you’ve tried the stuff. It is based upon 
the principle of heat reflection from a 
polished surface. We also saw a wrapped 
and an unwrapped chocolate bar exposed 
to a heat of 140° F. In a few minutes the 
unwrapped bar was beginning to melt, 
while the wrapped bar was found, when 
the foil was removed from it, to be still 
cold. 

You ought to get a sample of the stuff 
and try it out. (Incidentally, it can be 
used to insulate steam jacketed kettles 
instead of asbestos. In which case of 
course an outer shell of tin plate will have 
to be built around it to protect the Metal- 


lation against possible puncture). 


Powder in Tubes 


Those of you who are interested in pack- 
aging face powder samples or regular 
packages of mouth wash powder, hair 
wave powder, sedlitz powder or anything 
else that may require an envelope, will be 
interested to know that Arthur Colton 
developed their automatic tube filler so 
that powders can be filled into collapsible 
tubes, thus providing a unique’ package 
and a new outlet for collapsible tubes, and 
also providing a novel powder package. 
This machine was built for packaging 
George Washington coffee powder. And 
if there ever was a tough material to 
handle that is it. The stuff is almost 
gummy. But the machine fills the tubes 
at forty-five a minute. These tubes are 
not like ordinary tubes; they have no 
caps and are round and flat on one end, 
while the closed end has the usual clipless 
closure fold. We wouldn’t be surprised to 
see Colton develop this machine so that it 
will fill pills and tablets. 
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Photoelectric Control 

A couple of weeks ago we visited the 
plant of Bristol-Myers to see the photo- 
electric spotting device which they use 
on their automatic tube fillers. This 
certainly is an ingenious device and is 
a tribute to the engineering staffs of both 
Bristol-Myers and Arthur Colton Co. 
Like all photoelectric devices this one 
operates in accordance with the intensity 
of light falling upon a sensitive cell, which 
controls the operation of the mechanism. 

The open ends of the tubes are decorated 
with a black band, which is divided at one 
point by a narrow yellow line. The photo- 
electric relay is calibrated so that when the 
intensity of light falling upon the sensitive 
cell is changed, a mechanism is actuated, 
causing the tube sockets to turn rapidly 
until the yellow streak is in a position 
facing the front. Then the tube stops 
rotating. The yellow line is located 
directly in the center of the front of the 
tube. Regardless of how the tube is put 
into the carriers it will be turned to the 
correct position before it is filled. One of 
the amazing features of this ingenious 
device is that it turns three tubes simul- 
taneously and independently. Thus one 
tube may have to be turned completely 
around, another given a quarter turn, 
while the third may have to be moved only 
an eighth of an inch to be centered. This 
device is a splendid piece of engineering 
and we're going to try to persuade Bill 


Bristol to let us photograph it. 


Dryer 

Some of the largest stainless clad steel 
plates ever produced in this country 
entered into the fabrication of a 72” 
diameter by 35’0” long rotary dryer built 
by The C. O. Bartlett & Snow Company 
of Cleveland. The plates were produced 
by the Ingersoll Steel and Disc Company 


of Chicago. The stainless cladding was 





approximately .050” thick, and was com- 
posed of 18% chrome, 8°% nickel steel. 
The plates were rolled to form a cylinder 
with the stainless surface on the inside. 
The joints were made by the electric are 
weld process. 

The cast iron sealing rings at each end 
of the dryer, where the cylinder entered 
the breechings, were protected by Inger- 
soll stainless clad plates, electric welded 
together and secured to stainless angle 
rings with stainless rivets. To insure that 
no ordinary steel surface contacted the 
wet or dry material processed, the mild 
steel exterior of the cylinder was covered 
with a strip of 18-8 stainless sheet, the 
edges of which were swedged over the ends 
of the cylinder plates and joined to the 
stainless cladding by the electric weld 
process. 

With the dryer was supplied a rotary 
cooler, 60’’ diameter by 30’0” long. The 
cooler was made of heat-treated aluminum 
alloy plates of Aluminum Company grade 
51ST. The plates were 14” thick. Joints 
were made by external No. 51 ST alu- 
minum alloy butt straps secured by 
aluminum alloy rivets. The inside of the 
cooler was fitted with lifting flights formed 
of No. 15 SO aluminum alloy and subse- 
quently heat treated before being riveted 
in place. 

The dryer, cooler, and breeching equip- 
ment was so made that no surface was 
exposed to the stock being processed, 
except stainless steel or aluminum alloy, 
thus insuring a dried stock of the highest 
chemical purity. Stainless steel was 
chosen for the dryer and breechings be- 
cause of the high resistance to both corro- 
sion and abrasion. The aluminum alloy of 
the cooler had practically the same surface 
hardness as steel, resisted both abrasion 
and corrosion, and at the same time by its 
high heat conductivity increased the cool- 


ing effect. 





THREE AUTOMATIC COLTON TUBE FILLERS IN LARGE COSMETIC PLANT 
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ERTEL EQUIPMENT 


DON’T EXPERIMENT 














} 
Ls 


ERTEL GLASS-LINED 
TANK WITH MIXER 


TANKS built from 5 to 350 gallons; 
MIXERS, Direct or Back Geared models 


from 14 H. P. to 20 H. P. 


ERTEL ENGINEERING CORP. vew york wy 





Has Proven Quality! 


MANUFACTURERS 
OF 


Ertel Asbestos Disk 
Filters, Ertel Asbestos 
Filter Sheets, Alle- 
ghany Stainless Steel 
Tanks, Portable Bottle 
Fillers, Glass-Lined 
Tanks, Portable 


Mixers, Pumps, [Etc. 








ERTEL 2-DISK BENCH MODEL FILTER 

This filter comes complete with pump and motor and 
uses two Ertel asbestos filter sheets. Pump capacity two 
allons per minute. This type filter can be increased to a 
ur disk by purchasing two additional rings. Other models 
for various capacities up to 100 disks. 





384 





‘| 





bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 


WORCESTER, MASS. 


Makers of Complete line of automatic and 


MODEL-S: |IMPROVED 
WORLD 
|||] CABELER 
Oe. di ON 
The most flexible labeling machine. 
Easily equipped for labeling any size 
conomic Machinery Company 


sem:-automatic labelers. 
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IMPROVE 
EMULSIONS and SUSPENSIONS 


with the 
Manton-Gaulin spice Homogenizer 


EMULSIONS: Cod liver oil, castor oil, hand lo- 
tions, liquid creams, emulsified tonics and medicines. 
Homogenizing improves and stabilizes emulsions of all 
types. 

SUSPENSIONS: Milk of magnesia, liquid face 
powder, colloidal sulfur, lotions and medicines. Homo- 
genizing secures better dispersion and improves suspen- 
sion of solids. 

SOLUTIONS: Cough medicines, proprietaries, 
mouth washes, lotions. Homogenizing secures better 
distribution and solution of medicaments and perfumes. 


The Manton-Gaulin Homo- 
genizer is more effective and 
less expensive than a col- 
loid mill. Sizes are avail- 
able from twelve to several 
hundred gallons per hour. 


The Maniow-Gaciin Manufacturing Co., Inc. 


ST. JOHNSBURY, VERMONT 








Apr. ’34: XXXIV 4 








Ye” Yor ores 


maf exh . 2 A 





im 





q 


-_ 
os 





Effective Price Control 


(Continued from page 340) 


keep within the law, and if he acts in good faith and 
without subterfuge, may eliminate most of the destruc- 
tive price cutting on his products. 

Mr. Means said in response to an inquiry as to the 
policy and the outcome up to the present of the policy 
of Bristol-Myers: “Our whole position is openly 
declared in our literature to the trade. 
attempting to prevent chiseling and to prevent our 
goods being made ‘loss leaders’ to precisely the extent 
that the leaders in the National Recovery have de- 
nounced. The only right we are exercising is the right 
There is one important point 


We are simply 


to select our customers. 
in all of this that involves the good faith of the manu- 
facturer: It is our earnest desire, and not a pretense, 
that our products should not be made ‘loss leaders’, and 
we should be guilty of bad faith to the trade if, having 
refused to sell a price-cutter, we tried to devise means 
for him to secure our goods otherwise then direct from 
us. That we do not do and will never do. It may be 
that price-cutters will secure some of our goods and sell 
them at cut prices, but such is not by our procurance 
nor with our connivance. 

‘We are pleased so far with the result of our honest 
and earnest efforts within the law to protect our dis- 
tributors against the evils of ruinous price-cutting. We 
cannot achieve the ideal; we are not cooperating with 
other manufacturers, nor, indeed, with anyone else; 
we have announced frankly our purpose and desire, 
and we are pursuing precisely the policy that our pub- 
lished literature indicates. We believe that our efforts 
will be appreciated because we know that these efforts 
are earnest and honest.” 

Evidently, Bristol-Myers is out to do a real job in 
assuring profits to their customers on their products. 
They have absorbed the cosmetic tax which amounts 
to five per cent. of their selling price on Ipana and 
Ingram’s Shaving Cream, and ten per cent. on their 
other cosmetic products. This, the company considers 
a donation toward their effort to help the retailer make 
a profit for the reason that it allows him to buy just as 
low as before yet gives the wholesaler also a profit in 
handling the business. This means that the retailer is 
able to get his profit without taking it all out on the 
consumer. While absorption of the cosmetic tax might 
seem to be a small amount of the price of each individual 
package, the size of this donation in the aggregate, so 
we are led to believe, will total in the neighborhood of a 
half a million dollars in a year’s time. This means that 
Bristol-Myers anticipates that the new policy will 
increase their total sales so that the profit on these 
additional sales will at least absorb this half million 
dollars. A proper realization of this fact will give some 
idea of how certain Bristol-Myers is that the policy will 
be of benefit to all, and how certain Bristol-Myers is 
that the newly adopted policy will succeed. 
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Soapless Shampoos 


(Continued from page 353) 


By far the most common cause of cloudiness and 
precipitation in shampoo solutions is the use of unsuit- 
able perfumes. Just any perfume will not do. Par- 
ticularly, the use of esential oils of a resinous nature or 
of a perfume soluble only in alcohol may cause cloudi- 
ness and sedimentation. Therefore, it is advisable to 
enlist the aid of the perfumer so that he may recom- 
mend an essential oil adapted for soapless shampoos. 

Often, a cosmetic manufacturer adds one or even 
more other ingredients to his shampoo. Though this 
may be done with perfect safety, the substances added 
are very often selected without thorough knowledge as 
to the compatibility of such substances with the sham- 
poo base. It is not surprising that in many such cases, 
the result is a cloudy shampoo often with a large 
amount of precipitation simply because the balance of 
the base has been upset. 


Necessity for Proper Containers 


The color of a soapless shampoo base is indicative of 
its quality. The lighter the color, the greater the care 
which has been exercised in properly sulfonating the oil 
and the freer the base is from all inorganic impurities 
such as iron, etc. It is up to the manufacturer of the 
base to preserve this color as much as possible. 

Ordinary steel drums are not recommended as proper 
containers for soapless shampoo base because the action 
of the moisture content of the oil on the steel will cause 
rust formation which will have a darkening effect upon 
the oil. Wooden barrels were thought suitable for 
shipping a product such as soapless shampoo base but it 
was found that such material kept in barrels for six 
months or longer had darkened considerably because 
undoubtedly resinous material from the wood was ex- 
tracted by the oil in spite of the fact that the inside 
surface of such barrels was coated with silicate. 

A new type of drum has recently been developed 
which apparently overcomes the drawback of ordinary 
steel drums as well as that of the wooden barrels. This 
new type of drum is specially lacquer lined and has been 
found to be a suitable type of container for soapless 
shampoo base. 

It is advisable to keep drums or other containers 
closed while partially full in order to maintain its con- 
centration and to prevent foreign matter from entering 
the oil. 

The foregoing possible causes for difficulties and com- 
plaints were discussed in such detail not because the 
preparation of soapless shampoo is an extremely delicate 
or even hazardous undertaking, but rather because the 
importance of the various factors influencing the quality 
of the finished shampoo is often greatly underestimated 
by its manufacturer. It is sincerely hoped that the 
above discussion will be found helpful to the cosmetic 
manufacturer in creating better soapless shampoos for 
which there is a constantly growing demand. 
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No. 2 Rotary 
Tablet Machine 








QUALITY 

SERVICE 
eal PRICES 
Lipsticks 
Compacts 
Rouges 
Cream Rouge 
Kyeshadows 
Maseara 
Creams 
Ainiidilited inc exiatininees? 
containers and in bulk 

= 


STERLING MANUFACTURING CO. 


BELLEVILLE, N. J. 








New and Improved! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 

The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 








MILLS: for ointments, powders, pastes. 
All sizes. All types. 


83 Emerson Place 


Phone: PRospect 9-8400 





MIXERS: for liquids, pastes, creams, powders. 


GRINDERS: for crude drugs and dry materials. 


CHARLES ROSS & SON CO. 


Brooklyn, N. Y. 








Tablet Counting 
Machinery 


Accurate, Speedy and Visible Count without 
Handling or Chipping 


Send sample container and tablets for quotation 


JOHN W. AYERS & SON 
Bloomfield, N. J. 


Manufacturers of Tablet Counting and Filling 
Machinery since 1883 





COATED AND UNCOATED TYPES 
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Cosmetic Code in Effect 


1) 


(Continued from page 34 


The code provides a basic work week of 40 hours, 
which it is believed will maintain employment in normal 
periods almost equal to the 1929 figure. 
minimum hourly rate is 35 cents per hour in the North, 
and 321% cents per hour in the South. 
that payrolls will be increased 15 per cent. in normal 
and about 25 per cent. in peak periods, and that pur- 
chasing power will be restored nearly to the 1929 level. 

Trade practice provisions of the code are extremely 
important since they require, among other things, an 
open price policy and identification of demonstrators. 


Code of fair Competition for the 
Perfume, Cosmetic and other 
Toilet Preparations Industry 


ARTICLE [—PuRPOSES 

To effectuate the policy of Title I of the 
National Industrial Recovery Act, the fol- 
lowing provisions are established as a Code 
of Fair Competition for the Perfume, Cos- 
metic and Other Toilet Preparations In- 
dustry, and shall be the standard of fair 
competition for such industry and shail be 
binding upon every member thereof. 


ArtTICLE I[—DeEFINITIONS 

Section 1. (a) The term ‘Perfume, Cos- 
metic and Other Toilet Preparations In- 
dustry” as used herein shall mean the in- 
dustry each member of which is engaged 
in the manufacturing, and/or in having 
manufactured for him under his own 
brand and specifications, and/or in im- 
porting in consumer packages for resale, 
and/or in packaging from bulk materials 
under his name or brand, perfume, toilet 
waters, face powders, face creams, toilet 
soaps, compact powders, skin lotions, lip- 
sticks, rouges, shaving creams, shaving 
soaps, and other shaving preparations, 
bath salts and bath preparations, hair 
tonics, hair lotions, shampoos, depila- 
tories, personal deodorants, manicure 
preparations, and similar substances and 
preparations designed and intended for 
external application to the person for the 
purpose of cleansing, improving the ap- 
pearance of, refreshing, or preserving the 
person; and such related branches or sub- 
divisions as may from time to time be in- 
cluded under the provisions of this Code 
by the President of the United States, 
after such notice and hearings as he may 
prescribe. 

(b) This definition does not include 
dentifrices and mouth washes. 

(c) This industry does not include the 
manufacture of soap or soap products as 
defined in the Code of Fair Competition 
for the Soap and Glycerine Industry— 
# 623/03, as approved by the President 
on November 2, 1933, nor does this Code 
or any amendments thereto that may sub- 
sequently be approved, apply in any 
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The open price policy means that every manufacturer 


must publish a price list for all primary distributors in 
the separate or the several classes of primary distrib- 


The basic 


It is estimated 


manner whatsoever to members of the 
Soap and Glycerine Manufacturing In- 
dustry as defined in the aforementioned 
Code of that Industry. 

(d) This definition does not include any 
retailer operating under a retail code who 
performs any of the acts specified herein 
solely for the purpose of sale at retail to 
his own customers, and not for the pur- 
pose of sale to other distributors; provided, 
however, that where a retailer operates a 
laboratory or plant distinct from his 
retail operations, and employs a special 
group of employees to work primarily in 
such laboratory or plant distinct from that 
group of his employees who work pri- 
marily in his retail establishments (S), and 
such laboratory or plant performs any of 
the acts specified herein, whether for sale 
to such retailer’s own customers or to 
other distributors, such laboratory or 
plant is subject to the provisions of this 
Code. 

Section 2. The term ‘‘member of the in- 
dustry” as used herein shall mean any 
individual, partnership, association, cor- 
poration, or other form of enterprise 
engaged in the industry, either as an em- 
ployer or on his or its own behalf. 

Section 3. The term ‘employee’’ as used 
herein shall mean and include any and all 
persons engaged in the industry, however 
compensated, except a member of the 
industry. 

Section 4. The term “‘employer”’ as used 
herein includes anyone by whom such 
employee is compensated. 

Section 5. The term “establishment” as 
used herein shall mean any plant, labora- 
tory, business, branch or department 
thereof engaged in this industry. 

Section 6. The terms “Act’’ and “‘Ad- 
ministrator” as used herein shall mean, 
respectively, Title I of the National In- 
dustrial Recovery Act, and the Adminis- 
trator for Industrial Recovery. 

Section 7. The term ‘export’? as used 
herein shall include, in addition to ship- 
ments to foreign countries, shipments to 
territories and possessions of the United 
States. 

Section 8. The term ‘manufacturer of 
private brands” as used herein shall mean 
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utors, which price list must state all the prevailing 
terms of sale for these distributors. This means that 
those distributors whom the manufacturer elects to sell 
his merchandise, and he still has the right to select his 
customers, must know all the terms at which the goods 
are sold according to quantity, special services, etc. In 
other words there shall be no secret or special prices 
which are not known and available to all like distrib- 
utors. In order to enforce this provision it is required 
of the manufacturers that they file their price lists 
giving this information with the Code Authority within 
30 days after approval of the code. 


a manufacturer of products embraced by 
this Code who manufactures for individ- 
uals, firms, or corporations or others who 
own or control the brand or trade-mark 
under which the article is sold or 
distributed. 

Section 9. The term “primary dis- 
tributor’”’ as used herein shall mean a 
wholesale dealer or retail dealer to whom 
a member of the industry sells its products 
directly. 

Section 10. The term “P.M.” as used 
herein shall mean a commission or pay- 
ment made by a member of the industry 
directly or indirectly to any sales em- 
ployee of any retail establishment not 
owned by such member of the industry, 
for the purpose of inducing such employee 
to exert special sales efforts on behalf of 
the goods of such member of the industry; 
but shall not include payments or com- 
missions paid by such member of the 
industry to his own demonstrators. 

Section 11. Definitions of Personnel.— 
(a) The term “‘executive’’ as used herein 
shall mean an employee solely responsible 
for the management of a business or a 
recognized subdivision thereof. 


’ 


(b) The term “‘outside salesman”’ shall 
mean a salesman who is engaged not less 
than sixty (60) per cent of his working 
hours outside the establishment or any 
branch thereof, by which he is employed. 

(c) The term “research and scientific 
worker” as used herein shall mean an em- 
ployee engaged primarily in research and 
scientific work where special education or 
scientific training is essential. 

(d) The term “outside service employee” 
as used herein shall mean an employee 
engaged not less than 60% of his working 
hours in delivering, installing, and/or 
servicing merchandise outside of the estab- 
lishment and shall include stable and 
garage employees. 

(e) The term “watchman” as used here- 
in shall mean an employee engaged pri- 
marily in safeguarding the premises and 
property of a member of the industry. 

(f) The terms “‘firemen” and “engineers” 
as used herein shall mean employees en- 
gaged primarily in the upkeep, preserva- 
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The MM&R organization is 
dedicated to open-mindedness, 
originality and enterprise, in apply- 
ing its knowledge to new and 
improved uses, for the ultimate 
benefit of an increasing number of 


satisfied MM&R customers. 


PERFUME and FLAVOR 
CONTROL . 


based upon 40 years’ research and 


. . @ knowledge 


experience, can be applied to your 
products. This service is yours for 
the asking. 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
BASIC FLAVORING MATERIALS 
PERFUMING PRODUCTS 
BALSAMS 
CERTIFIED COLORS 
OLEORESINS 


Magnus, Mabee & Reval; *% 


Main Offices: 


32 Cliff Street, New York City 
Boston ; Philadelphia , Chicago 











Hair Wave-Sets 


Finger-wave compounds and preparations for the hair 
can be made so that they will leave no flake in the hair, 
through the use of our GUM PARAGON, a specially 
dev eloped gum, pure white, and giving almost water 
white solutions. We carry all of the items necessary to 
the developing of a highest quality wave-set. Investigate 
the following: 


Gum Paragon 
Isopropyl Alcohol 
Preservatives 
Colors 


For the month of May we will offer a special combina- 
tion sample shipment of enough of the above items (no 
Isopropy! Alcohol included) to make 10 gallons of finger- 
wave compound for only $2. This is a special offer, for 
one month only, for those who are po a adding a 
wave-set to their lines. 


Write for Complete List of all our Cosmetic Materials. 





R. F. REVSON CO. 


91 Seventh Avenue New York 
Specializing in 
Chemicals for the Cosmetic Industry 


SOUTH CENTRAL REPRESENTATIVE: 
A. W. SEARS, Mason, Tenn. 














...... by the pioneer manufacturer of 
Zinc Mroagucla < «2 ss 6-5 «068 


THE NEW JERSEY ZINC Cone 


160 FRONT STREET, NEW YORE 


Chicago Cleveland San Francisco 
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tion, operation and repair of furnaces, 


boilers, engines, pumps, 
heating and ventilating equipment, elec- 
trical generating plants, or other machin- 
ery used for supplying heat, light, ventila- 
tion, or power to a building or plant of a 
member of the industry; but do not in- 


clude such employees as porters, elevator 


compressors, 


operators, cleaners, or operators of ma- 
chines used directly in a manufacturing 
process. 

(g) The term “‘apprentice office worker,” 
as used herein shall mean an office em- 
ployee with less than six (6) months total 
office work experience. 

(h) The terms “beginner” and “‘learner”’ 
as used herein shall mean an employee 
with less than sixty (60) days working ex- 
perience in the Industry. 

(i) The term “demonstrator” as used 
herein shall mean a special representative 
employed to work in retail stores not 
owned by a member of the industry and 
whose salary is paid in whole or in part 


directly or indirectly by such member of 


the industry 


ArticLE I11—Hours 

Section 1. No watchman, fireman, en- 
gineer, or outside service employee shall 
be permitted to work in excess of forty- 
eight (48) hours per week averaged over a 
consecutive two weeks’ period and in no 
event shall be permitted to work in excess 
of twelve (12) days in any consecutive 
fourteen (14) days’ period. 

Section 2. No other employees except 
pharmacists, chemists, executives, and re- 
search and scientific workers, earning in 
excess of thirty-five (35) dollars per week, 
and outside salesmen, shall be permitted 
to work in excess of forty (40) hours in any 
one week or eight (8) hours in any twenty- 
four (24) hour period, except as herein- 
after provided in Sections 3 and 4 of this 
Article, and in no event shall any such 
employee be permitted to work in excess 
of six (6) days in any consecutive seven 
(7) days’ period. 

Section 3. (a) The maximum hours fixed 
in the foregoing section shall not apply to 
any employee on emergency maintenance 
or emergency repair work involving break- 
downs or protection of life or property, 
but in any such special case such em- 
ployees shall be paid at the rate of at 
least time and one third (1'3) for hours 
worked in excess of the maximum hours 
herein provided. 

(b) No employee working on continuous 
process operations shall be permitted to 
work in excess of twelve (12) hours in any 
one day or more than forty (40) hours in 
any one week. 

Section 4. During a peak period, of not 
to exceed eight (8) weeks in any calendar 
year, any employee shall be permitted to 
work not in excess of forty-eight (48) 
hours in any one week, provided that he 
shall not be permitted to work more than 
eight (8) hours in any twenty-four (24) 
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hour period, and that hours in excess of 
forty (40) per week shall be compensated 
for at the rate of time and one third (113). 

Section 5. No employer shall knowingly 
permit any employee to work for any 
time which when totaled with that al- 
ready performed with another employer, 
or employers, exceeds the maxima _ per- 
mitted herein. 


ARTICLE 1V—WaGEs 

Section 1. No employee, other than ap- 
prentice office workers and beginners and 
learners, shall be paid at less than the rate 
of thirty-five (35) cents per hour, except 
employees in the States of North Caro- 
lina, South Carolina, Georgia, Florida, 
Tennessee, Alabama, 
kansas. Louisiana, Oklahoma and Texas 
where the minimum rate shall be two and 
one half (2%) cents less per hour. 


Mississippi, Ar- 


Section 2. No apprentice office worker, 
beginner or learner shall be paid less than 
eighty (80) per cent of the rates specified 
in Section one of this Article. Employees 
of this class thus compensated shall not 
exceed five (5) per cent of the total 
number of employees in any establish- 
ment. 

Section 3. The weekly compensation for 
all employees as of June 16, 1933, shall not 
be reduced, notwithstanding that the 
hours worked in such employment may be 
hereby reduced. Methods of adjustment 
in hourly rates made since June 16, 1933, 
shall be reported to the Code Authority. 

Section 4. 
ing substantially the same work as male 
employees shall receive the same rate of 


Female employees perform- 


pay as male employees. 

Section 5. This Article establishes a 
minimum rate of pay which shall apply 
irrespective of whether an employee is 
actually compensated on a_ time-rate, 
piece-rate, or other basis. 

Section 6. No employee now employed 
at a rate in excess of the minimum shall be 
discharged and reemployed at a lower rate 
for the purpose of evading the provisions 
of this Code. 

Section 7. A 
capacity is limited because of age or 
physical handicap may be employed on 
light work at a wage below the minimum 
established by this Code if the employer 
obtains from the State Authority desig- 
nated by the United States Department of 
Labor a certificate authorizing his em- 


person whose earning 


ployment at such wages and for such hours 
as shall be stated in the certificate. Each 
employer shall file with the Code Au- 
thority a list of all such persons employed 
by him. 


ARTICLE V—GENERAL LABOR PROVISIONS 
Section 1. No person under sixteen (16) 
years of age shall be employed in the 
industry. 
No person under eighteen (18) years of 
age shall be employed at operations or 
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occupations hazardous in nature or dan- 
gerous to health. The Code Authority 
shall submit to the Administrator within 
six (6) months after the effective date of 
this Code a list of such operations or oc- 
cupations. In any State an employer shall 
be deemed to have complied with this pro- 
vision as to age if he shall have on file a 
certificate duly issued by the Authority in 
such State empowered to issue employ- 
ment or age certificates or permits show- 
ing that the employee is of the required 
age. 

Section 2. In compliance with Section 7 
(a) of the Act, it is provided: 

(a) That employees shall have the right 
to organize and _ bargain collectively 
through representatives of their own 
choosing, and shall be free from the inter- 
ference, restraint, or coercion of employers 
of labor, or their agents, in the designa- 
tion of such representatives or in self- 
organization or in other concerted ac- 
tivities for the purpose of collective 
bargaining or other mutual aid or 

protection. 

(b) That no employee and no one seek- 
ing employment shall be required as a 
condition of employment to join any 
company union or to refrain from joining, 
organizing, or assisting a labor organiza- 
tion of his own choosing, and 

(c) That employers shall comply with 
the maximum hours of labor, minimum 
rates of pay, and other conditions of em- 
ployment approved or prescribed by the 
President. 

Section 3. No employer shall reclassify 
employees or duties of occupations per- 
formed, or engage in any subterfuge, for 
the purpose of defeating the purposes or 
provisions of the Act or of this Code. 

Section 4. Every employer shall provide 
for the safety and health of his employees 
at the place and during the hours of their 
employment in accordance with the stand- 
ards for safety and health which shall be 
submitted by the Code Authority to the 
Administrator within six (6) months after 
the effective date of this Code, and upon 
approval by the Administrator such 
standards shall become operative as part 
of this Code. 

Section 5. No provision in this Code 
shall supersede any State or Federal Law 
which imposes more stringent require- 
ments on employers as to age of employees, 
wages, hours of work, or as to safety, 
health, sanitary or general working con- 
ditions, or insurance, or fire protection, 
than are imposed by this Code. 

Section 6. All employers shall post com- 
plete copies of this Code in conspicuous 
places accessible to employees. 

Section 7. The hours worked by any 
employee, except outside salesmen, during 
each day shall be consecutive, provided 
that an interval not longer than one hour 
may be allowed for each regular meal 
period, and such interval not counted as 
part of the employee’s working time. Any 
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For Neutral Creams Use— 


TEGIN —a base for greaseless creams and ointments. 
PROTEGIN X —made from lanolin, is an odorless 


absorption base for tissue and cold creams. 


EMULSIFIER 157 —for liquid emulsions and 


brushless shaving creams, just slightly alkaline. 





PRESERVATIVES and ANTISEPTICS 


NIPAGIN M and NIPASOL M. Phenol coefficients: 3 and 17. Neutral, odorless and 
non-irritating. 

Recommended for their high efficiency in agar emulsions, gum solutions, eye washes, hair waving 
preparations, vaginal douches, vegetable oil emulsions, skin creams, and in any products which 
require an antiseptic or preservative. Samples and complete particulars will be sent upon request. 


Th.Goldschmidt Corp 


70 Pine Street New York 























Imported Chemical and Flavor Specialties 


PRODUCTS OF 


the well-known firm of 


POLAK & SCHWARZ’s Essence-Fabrieken 


Zaandam, Holland 


Aromatic Chemicals Flavor Specialties 
Alcohols 8 to 10 incl. Cinnamy! Propionate Anethol Limes 
Aldehydes 8 to 18 incl. Cinnamyl Valerianate Beniton Methyl! Anthranilate 
Amy! Cinnamic Aldehyde Dimethy1Benzyl Carbinol Benzaldehyde Orange, Sweet 
Benzy! Iso Eugenol Ethyl Myristinate Bitter Almond Oil Orange, Bitter 
Benzyl Acetate Eugenol en Scien Tineeens 
Benzyl Alcohol Iso Eugenol ; 53 ; . 
bors — Ethers Rye blending oil 
Benzyl Cinnamate Methy! Heptin Carbonate “a : ‘ 
Benzyl Valerianate Phenyl Acetic Acid Carvol Liqueur Concentrates 
Cinnamyl Acetate Phenyl Acetaldehvde Cognac Green Lemon 
Cinnamyl! Formate Styralyl Acetate — Coriander Oil 
Methylethyl Phenylethyl Glycidate Black Currant, Concentrate 
Phenylethyl Methylethy! Carbinol London Fruit Cake Flavors 


SPACE DOES NOT PERMIT A FULL LIST—CATALOG AND SAMPLES SUBMITTED ON REQUEST 


Exclusive United States Representative: 


FUDD __ 
Somatic Chemical C0 ne 


667 WASHINGTON STREET NEW YORK, N. Y. 
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rest period which may be given employees 
shall not be deducted from such employee’s 
working time. 

Section 8. No homework shall be al- 
lowed in this industry. 


ARTICLE VI—ORGANIZATION, POWERS 
ND DuTIEs OF THE CopE AUTHORITY 
ORGANIZATION 

Section 1. A Code Authority is hereby 
constituted to administer this Code. 

Section 2. The Code Authority shall 
consist of: 

(a) Seven (7) representatives of the in- 
dustry, or such other number as may be 
approved from time to time by the Ad- 
ministrator, to be selected as hereinafter 
provided. 

(b) Such additional members, without 
vote and without expense to the industry, 
not to exceed three (3), as the Adminis- 
trator may appoint to represent such 
groups or interests or governmental 
agencies and to serve for such periods as 
he may designate. 

(c) The Administrator shall appoint a 
temporary Code Authority to serve until 
the selection of a permanent Code Au- 
thority can be accomplished. Such tem- 
porary Code Authority shall devise an 
equitable method of selection of the Code 
Authority and submit the same to the 
Administrator for approval within thirty 
(30) days after the effective date of this 
Code. 

Section 3. Members of the industry shall 
be entitled to participate in and share the 
benefits of the activities of the Code 
Authority and to participate in the selec- 
tion of the members thereof by assenting 
to and complying with the requirements 
of this Code and sustaining their reason- 
able share of the expense of its adminis- 
tration. Such reasonable share of the 
expense of the administration shall be 
determined by the Code Authority, sub- 
ject to review by the Administrator, on the 
basis of volume of business and/or such 
other factors as may be deemed equitable. 

Section 4. Nothing contained in this 
Code shall constitute the members of the 
Code Authority partners for any purpose. 
Nor shall any member of the Code Au- 
thority be liable in any manner to anyone 
for any act of any other member, officer, 
agent, or employee of the Code Authority. 
Nor shall any member of the Code Au- 
thority exercising reasonable diligence ‘n 
the conduct of his duties hereunder be 
liable to anyone for any action or omission 
to act under the Code, except for his own 
wilful misfeasance or non-feasance. 

Section 5. Each trade or industrial 
association directly or indirectly partici- 
pating in the selection or activities of the 
Code Authority shall (1) impose no in- 
equitable restrictions on membership, and 
(2) submit to the Administrator true 
copies of its articles of association, by- 
laws, rules or regulations, and all amend- 
ments when made thereto, together with 
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such other information as to membership, 
organization, and activities as the Admin- 
istrator may deem necessary to effectuate 
the purposes of the Act. 

Section 6. In order that the Code Au- 
thority shall, at all times be truly repre- 
sentative of the industry and in other 
respects comply with the provisions of the 
Act, the Administrator may provide such 
hearings as he may deem proper; and 
thereafter if he shall find that the Code 
Authority is not truly representative or 
does not in other respects comply with the 
provisions of the Act, may require an 
appropriate modification in the method of 
selection of the Code Authority, or any 
sub-Code Authority. 


POWERS AND DUTIES 


Section 7. The Code Authority shall 
have the following powers and duties: 

(a) To adopt by-laws and rules and 
regulations for its procedure and for the 
administration and enforcement of this 
Code, in accordance with the powers 
herein granted, and to submit the same 
to the Administrator for his approval 
together with true copies of any amend- 
ment or additions when made _ thereto, 
minutes of meetings when held, and such 
other information as to its activities as the 
Administrator may deem necessary to 
effect the purposes of the Act. 

(b) To obtain from members of the in- 
dustry for use of the Code Authority, for 
the Administrator in the administration 
and enforcement of the Code, and for the 
information of the President, reports 
based on periods of one, two or four weeks, 
or multiples thereof, as soon as the neces- 
sary readjustment within the industry can 
be made, and to give assistance to mem- 
bers of the industry in improving methods, 
or in prescribing a uniform system, of ac- 
counting and reporting. All individual 
reports shall be kept confidential as to 
members of the industry and only general 
summaries thereof may be published. 

(c) Subject to rules and regulations 
issued by the Administrator to receive 
complaints of violations of this Code, 
make investigations thereof, and bring to 
the attention of the Administrator recom- 
mendations and information relative there- 
to for such action as, in his discretion, the 
facts warrant. 

(d) To use such trade associations and 
other agencies as it deems proper for the 
carrying out of any of its activities pro- 
vided for herein and to pay such trade 
associations and agencies the cost thereof, 
provided that nothing herein shall relieve 
the Code Authority of its duties or re- 
sponsibilities under this Code and that 
such trade associations and agencies shall 
at all times be subject to and comply with 
the provisions thereof. 


(e) To coordinate the administration of 


this Code with such other codes, if any, as 
may be related to the industry, or any 
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sub-division thereof, and to delegate to 
any other administrative authority, with 
the approval of the Administrator, such 
powers as will promote joint and har- 
monious action upon matters of common 
interest, provided that nothing herein 
shall relieve the Code Authority of its 
duties or responsibilities under this Code. 

(f) To secure an equitable and propor- 
tionate payment of the expense of main- 
taining the Code Authority and its ac- 
tivities from members of the industry, 
assenting to the Code. 

(g) To cooperate with the Adminis- 
trator in regulating the use of the NRA 
Code Insignia solely by those members of 
the industry who have assented to, and 
are complying with, this Code. 

(h) To initiate, consider and make 
recommendations for the modification or 
amendmen: of this Code. 

(i) The Code Authority shall appoint 
representatives to serve on any Drug 
Industry Coordinating Council which may 
be established to be composed of repre- 
sentatives from the varous code author- 
ities governing codes which are directly 
related to the drug industry and to act 
as a planning and coordinating agency, 
and as an agency for the stabilization of 
employment, for the entire drug industry. 

Section 8. If the Administrator shall 
determine that any action of a Code 
Authority or any agency thereof may be 
unfair or unjust or contrary to the public 
interest, the Administrator may require 
that such action be suspended to afford 
an opportunity for investigation of the 
merits of such action and further con- 
sideration by such code authority or 
agency pending final action which shall 
not be effective unless the Administrator 
approved or unless he shall fail to dis- 
approve after thirty (30) days’ notice to 
him of intention to proceed with such 
action in its original or modified form. 

Section 9. General Administrative Pro- 
visions.—In addition to the information 
required to be submitted to the Code 
Authority as set forth in this Article 
members of the industry shall furnish 
such statistical information as the Ad- 
ministrator may deem necessary for the 
purposes recited in Section 3 (a) of the 
Act to such Federal and State agencies as 
the Administrator may designate; and 
nothing in this Code shall relieve any 
member of the industry of any existing 
obligations to furnish reports to Govern- 
ment agencies. 

Section 10. An appeal from any section 
by the Code Authority affecting the rights 
of any employer or employee in the in- 
dustry may be taken to the Administrator. 


ArticLE VII—TraApE PRACTICE 
PROVISIONS 
The Code Authority shall collect evi- 
dence as to the effect of the following trade 
practice provisions in correcting the com- 
petitive abuses in this industry. The Code 
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By comparison the most perfect 
reproduction of the Lilac note thus 
far created. 

We invite you to compare LILAS 
SURFINE with the most outstanding Lilac flower 
oils produced here and abroad and selling now 
at about double the price. 
We believe that LILAS SURFINE will be your 
choice, not because of its low price, but 
because of its superior quality. 


We shall be glad to send you a sample. 


Manufacturers o 











Los Ange! es, Catif Service AND FACTORY 
515 So. Fairfax Avenue 1014 Locust Street 603 Johnson oe 
St. Louis, Mo. Brook.yn, N. Y. 
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FELTON CHEMICAL Co... INC. 


AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME ' OILS, ARTIFICIAL FLOWER and FLAVOR OILS 


Stocks Carried in the Following Cities: 
Keiffer Sales and Adv. EXECUTIVE OFFICES 


Robert E. Felton Chicago Office and 
Balter Bldg., Room 407 Warehouse 
New Orleans, La 1200 N. Ashland Ave. 


The William H. Nichols Medal is bestowed 
annually by the New York Section of the 
American Chemical Society for outstanding 
chemical achievement. The award for 1934 
was given to Dr. Henry C. Sherman, Pro- 
fessor of Chemistry at Columbia. His 
research in vitamins, winning worldwide 
recognition, has shown that chemistry, 
through nutrition, can raise the level of 
positive health and increase the average 
length of life. 


In every field of endeavor merit finds its 
reward. “Everclear” Alcohol achieves 
recognition in the form of a steadily in- 
creasing number of satisfied users, who 
acknowledge it the perfect solvent for all 
floral and essential oils and an indispensable 
ingredient of many pharmaceutical and 
proprietary products. 


AMERICAN COMMERCIAL 


ALCOHOL CORPORATION 
405 Lexington Avenue - - - New York,N. Y. 


— . 
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Plants: Pekin, Ill.; Philadelphia, Pa.; Gretna, La.; Sausalito, Cal. Sales offices 


in most large cities. Warehouse stocks carried at all principal consuming points 
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Authority shall report to the Adminis- 
trator six months after the effective date 
of this Code, or before if the facts warrant, 
on the conditions in the industry. If the 
trade practice provisions in this Code are 
not adequate to correct the competitive 
abuses, the Code Authority shall recom- 
mend such modifications of or additions 
to the trade practice provisions which 
they deem necessary and upon approval 
by the Administrator, after such hearings 
as he shall specify, such recommendations 
shall become operative as a part of this 
Code. 

Section 1. (a) Where a commodity or 
article sold by a member of the industry 
bears (or its label or container bears), the 
trade-mark, brand, or name of the pro- 
ducer or owner of such commodity or 
article it shall be sold only on the basis of 
open prices to those engaged as primary 
distributors of its products, clearly setting 
forth the basis for granting of discounts, 
(specifying the particular function which 
must be performed or the quantities 
which must be purchased) which are uni- 
form to all trade buyers of the same class 
of distributors and which are strictly ad- 
hered to while effective. 

No member of the industry shall offer 
a discount, payment, or allowance on a 
functional basis except where an effective 
means exists for assuring the Code Au- 
thority that the function for which the 
payment is made can be actually and 
faithfully performed. 

(b) The term “open prices” as used in 
this section means a price list which is pub- 
lished by each member of the industry for 
the equal information of all primary dis- 
tributors in the separate or the several 
classes of primary distributors, and which 
states all the prevailing terms of sale for 
the separate or the several classes of pri- 
mary distributors. 

(c) This Section shall be strictly con- 
strued to prohibit any direct or indirect 
price concession and/or payment of com- 
pensation for the functions performed by 
those engaged as primary distributors 
which is not declared in the published price 
list. The term “indirect price conces- 
sion’”’ as used in this paragraph means 
any concession or payment indirectly 
made by a member of the industry to a 
primary distributor or his agent, or his 
employee, through a rebate or allowance 
or commission or refund or P. M. or pay- 
ment or deal or gift or by any other means 
whatever. 

(d) Nothing in this section shall be 
interpreted so as to limit the right of a 
member of the industry to select or 
classify his primary distributors as he 
shall see fit. 

(e) Each member of the industry shall 
file his current price list with the Code 
Authority within thirty (30) days after 
the approval of this Code. Each member 


of the industry shall file (by registered 
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mail) any subsequent revision of such 
price list with said Code Authority. 

(f) Within thirty (30) days after the 
effective date of this Code, every mem- 
ber of this industry shall file with the Code 
Authority all brand names owned or used 
by them. And thereafter new trade- 
marks, brands or trade names shall be 
filed with the Code Authority within five 
(5) days after the adoption thereof. 

This section shall not apply to the sale 
of private brand products on contract by a 
manufacturer or private brands to the 
owner of such private brand, nor to the 
sale of products for export, nor to bids 
submitted to governmental units. 

Section 2. (a) No member of the industry 
shall give, permit to be given, or directly 
offer to give, anything of value for the 
purpose of influencing or rewarding the 
action of any employee, agent or repre- 
sentative of another in relation to the 
business of the employer of such employees, 
the principal of such agent or the repre- 
sented party, without the knowledge of 
This 


provision shall not be construed to pro- 


such employer, principal, or party. 


distribution of 
for advertising 


hibit free and = general 
articles commonly used 
except so far as such articles are actually 
used for commercial bribery as_herein- 
above defined. 

(b) No member of the industry or his 
agent shall pay p. m.’s or commissions 
directly or indirectly to employees of 
retail dealers to influence the sale of his 
products. 

(This paragraph (b) is stayed for a 
period of six months after the effective 
date of this Code, and shall go into effect 
at the end of this period only upon the ap- 
proval of the Administrator after such 
hearing as he shall deem necessary, pro- 
vided the Code Authority shall have pre- 
sented to the Administrator sufficient 
evidence to justify such approyal). 

Section 3. (a) No member of the in- 
dustry shall employ or permit to be em- 
ployed for him any demonstrator or sales 
employee in a retail establishment whose 
salary is wholly or partially directly or 
indirectly paid by the member of the in- 
dustry or his agent to work in such retail 
establishment unless such demonstrator or 
sales employee is clearly and openly iden- 
tified to the public as the employee or 
agent of the member of the industry; pro- 
vided, however, that the demonstrator 
shall be available at all times for the sale 
of merchandise. 

(b) The payment of wages of a demon- 
strator or special sales representative by 
the member of the industry in a retail 
establishment whose identity is clearly 
and openly disclosed to the public as being 
an employee or agent of the member of 
the industry shall not be considered a form 
of unfair trade practice or of price dis- 
crimination. 


4 


Section 4. (a) Cooperative advertising, 


the expense of which is borne or shared by 
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the member of the industry and retailer, 
shall not be considered a form of price 
discrimination, but no payment shall be 
made for cooperative advertising until the 
member of the industry has received proof 


of insertion and statement of the cost of 
such advertising and the member of the 
industry’s share thereof. 

(b) No member of the industry or his 
agent shall make payment for advertising, 
where such payment is made for the pur- 
pose of paying for the services of a special. 
demonstrator or for the payment of 
p. m.’s or other gratuities to the dealer’s 
employees. 

Section 5. The term “advertising” shall 
include all forms of printed or oral recom- 
mendation of products manufactured or 
controlled by the member of the industry 
and shall include publicity of all kinds, 
including newspaper and magazine ad- 
vertising, circulars, labels, booklets, radio 
advertising, and statements made orally 
in the promotion of sales of such products 
by salesmen or others employed directly 
or indirectly by a member of the industry. 

(a) No member of the industry shall 
make or cause or permit to be made or 
published any false, untrue, or deceptive 
statements by way of advertisement or 
otherwise concerning the grade, quality, 
quantity, substance, character, origin, 
size, or preparation of any product of the 
industry having the tendency and capac- 
ity to mislead or deceive purchasers or 
prospective purchasers or to affect in- 
juriously the business of competitors. The 
truth of an advertisement shall be judged 
by its intended effect as well as by a liberal 
rendering thereof. 

(b) No member of the industry shall use 
fictitious or deceptive prices in advertising 
or selling merchandise, such as affixing 
labels to merchandise with fictitious or 
deceptive prices thereon. 

Section 6. (a) No member of the industry 
shall use advertising or other representa- 
tion which refers inaccurately in any ma- 
terial particular to any competitors or 
their commodities, prices, values, credit 
terms, policies, or services. 

(b) Nomember of the industry shall brand 
or mark any commodity in any manner 
which tends to deceive or mislead pur- 
chasers with respect to the brand, grade, 
quality, quantity, origin, size, material 
content, or preparation of such commodity. 

(c) No member of the industry shall, 
in selling or advertising his merchandise, 
offer said merchandise as copies, blends, 
reproductions or imitations of another 
member of the industry where the name 
or brand of such other member of the in- 
dustry is used without his consent. 

Section 7. No member of the industry 
shall withhold from or insert in any quo- 
tation or invoice any statement that 


makes it inaccurate in any material 


particular. 
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EMPIRE 
Distilling Corporation 


Offers to the Trade 
HIGH NUMBER FORMULAE OF SPECIALLY DENATURED ALCOHOL, 
made up with finest quality Cologne Spirits; TAX PAID NON-BEV ERAGE ALCOHOL; 
Also all grades of heavy tonnage completely and specially denatured alcohol, as well as 
Empire Solvent. Prompt Delivery. Inquiries Solicited. 
LESTER S. BACHARACH, President. 


Executive Offices: 347 Madison Avenue, New York 
Distillery: 82nd Street and Bartram Avenue, Philadelphia 


























~ Sandalwood 


SS a 


S 
77 Or 4 
PRESENTING ~ os) 
SSS 





| ae 
D E be M A L AC Distilled from 


A new concentrated rubber latex material en- Santalum Album 
ey se for present nenreness in the com- 

pounding of creams, massages, mask preparations TOTCT T NI 
and similar cosmetic products. DERMALAC INSIST ON ORIGINAL 
liquefies when heated and possesses exceptional CANS AND CASES 








cleansing properties. Completely free from 


ammonia odor. Agents for the 


Grade Samples Available On Request United States and Canada 


reer at W. J. BUSH & CO. 


HEVEATEX CORPORATION (Incorporated) 


Essential Oils 


| MAIN OFFICE NEW YORK OFFICE 
| 78 GOODYEAR AVE. 90 BROAD STREET T 
MELROSE, MASS NEW YORK CITY New York 
| 4 é ; i . eis — ‘3 ~ 0 33 N 
Akron, Ohio Chicago, Ill. Detroit, Mich. Chicago National City, Calif. fontreal 








. 


MYSORE GOVERNMENT | 

















394 





The Drug and Cosmetic Industry Apr. 734: XXXIV, 4 











Section 8. No member of the industry 
shall procure, otherwise than with the 
consent of another member of the indus- 
try, any information concerning the busi- 
member which is 


such other 


properly regarded by it as a trade secret 


ness of 
within its organization 
other than information relating to a viola- 
tion of any provision of the Code. 
Section 9. No member of the industry 
who has performed his part of the agree- 


or confidential 


ment of sale shall accept return of mer- 
chandise, by the vendee, damaged or shop- 
worn without previous written authoriza- 
tion by the said member of the industry. 
the of recon- 
ditioning and handling such merchandise 


\ charge to cover cost 


shall be made. 


ArTICLE VIII 
Section 1. This Code and all the pro- 


MopIFICATION 


visions thereof are expressly made subject 
to the right of the President, in accordance 
with the provisions of subsection (b) of 
Section 10 of the National Industrial Re- 
covery Act, from time to time to cancel or 
modify any order, approval, license, rule, or 
regulation issued under Title I of said Act 
and specifically, but without limitation, to 
the right of the President to cancel or 
modify his approval of this Code or any 
conditions imposed by him upon his ap- 
proval thereof. 

Section 2. This Code, except as to pro- 
the Act, 
modified on the basis of experience or 


visions required by may be 
changes in circumstances, such modifica- 
tions to be based upon application to the 
Administrator and such notice and hearing 
as he shall specify, and to become effective 
on the approval of the President. 


ARTICLE IX 
No provision of this Code shall be ap- 


Monopo.ies, Erc. 


plied as to permit monopolies or monopo- 
listic practices, or to eliminate, oppress, or 
discriminate against small enterprises. 
ARTICLE X 
Whereas the policy of the Act to in- 


Prick INCREASES 


crease purchasing power will be made more 
difficult of consummation if prices of goods 
and services increase as rapidly as wages, 
it is recognized that price increases except 
such as may be required to meet individual 
costs should be delayed. But when made 
such increases should, so far as possible, 
be limited to actual increases in the sellers’ 
cost. 

ArTICLE XI 


Section 1. No member of the industry 


GENERAL 


shall use any subterfuge to frustrate the 
spirit and intent of this Code, which is, 
among other things, to increase employ- 
ment, to remove obstructions to com- 
merce, to shorten hours of work, and to 
raise wages. 
ARTICLE XII 
This Code shall become effective on 
the second Monday after its approval by 
the President. (April 2.) 


EFFECTIVE DaTE 
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Menthol 


(Continued Jrom page 5343) 


This attitude has an important bearing 
on the present menthol situation, for the 
reason that if the government should con- 
tinue its present policy and should ex- 
perience a favorable growing season, the 
next crop of Japanese mint is not likely to 
be smaller than the last one. 

There are two crops of Japanese mint 
in Japan. The the 


Sambi or Southern crop of which there are 


produced first is 


July, August and Sep- 


This is the smaller crop of the 


three cuttings, 
tember. 
two representing only about 15 per cent. 
of the total. The northern or Hokkaido 
crop comes later—in October and Novem- 
ber—and is ready for shipment in Decem- 
ber. This northern crop is the largest. 
There is but one cutting. It will be seen, 
therefore, that there is an almost contin- 
uous increment in stocks from some time 
in July until some time in November. The 
time at which new crop material is first 
available is not many months ahead. Can 
the market hold firm in view of present 
supplies and the new crop to come? 

The spot market position is analogous to 
that in Japan being statistically weak but 
presenting a firm price position neverthe- 
less. Total American consumption in one 
year is put by importers at about 240,000 
pounds. The following table of menthol 
imports into the United States from 1908 


to 1931 are as follows: 








Pounds 
1908 20,183 
1909 23,183 
1910 23,051 
1911 50,533 
1912 51,720 
1913 49,896 
1914 127,924 
1915 111,020 
1916 
1917 
1918 
1919... 
1920 
1921 
1922 
1923 
1924 
1925 
1926 458,600 
1927 369,000 
1928 254,000 
1929 
1930 308,000 
1931 326,100 


These figures from the Department of 
Commerce would indicate that consump- 


1928 
January $4.25 
February 4.25 
March. 4.10 
April 4.10 
May. 4.10 
June. 4.25 
July. 4.35 
August 5.30 
September ».10 
October 5.75 


November 6.00 
December 5.50 


tion seems to have been stabilized at 
around 300,000 pounds annually. They 
also indicate a steady improvement in the 
import position since 1908 and the growing 
importance of menthol as a raw material in 
the United States. 

The weak statistical position here is 
emphasized when these figures are com- 
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pared to the approximately 150,000 
pounds that has arrived here since the 
first of this year. This means that about 
one half the year’s requirements of men- 
thol arrived in the first three months of 
this year. It is also reported that four 
ships are now on the way from Japan with 
additional material, one ship alone said to 
have on board 15,000 pounds of menthol. 

In spite of this condition the current 
spot market is 10 cents per pound higher 
than it was a month ago, the range being: 
The 
strength on spot is not attributed pri- 
marily to the slightly higher import posi- 


from $2.85 to $2.95 per pound. 


tion but to the fact that exceptionally 
heavy buying is noted here on the part of 
several sources that have never been very 
large factors in the resale market. One of 
these houses is said to have purchased 
from 36,000 to 42,000 pounds of menthol. 
At present market prices this represents 
an investment of about $100,000. This 
buyer is evidently still in the market for 
more menthol as they are offering menthol 
for sale at $2.65 per pound, or 20 cents 
under the general market. This buying 
has been going on for some time, and to it 
is attributed a good part of the current 
spot market strength. 

The transaction on the whole is shrouded 
in considerable mystery. One report has 
it that the 
Japanese account but this would not seem 


purchases have been for 
to be the case as the duty is said to have 
been paid on all shipments received. Other 
reports are that it is for special account 
but this also would seem improbable as the 


few consumers large enough to be in- 
terested in this amount of material do not 


the market at 


according to well informed circles. How- 


seem to be in present, 
ever, there is always the possibility of a 
large consumer accumulating a very large 
supply at prices which he believes. to be 
low. Also, in view of the prophecies 
of a Japanese war, a two, three, or even 
five years supply of menthol might be 
very attractive to a large user. 

The following price range from 1928 to 
that the 
market price is still low and might there- 


date would indicate current 


fore lend itself to a speculative transaction. 





1930 1931 19: 1933 1934 
$4.35 $3.85 $3 . 3 $3.25 $2.50 
4.00 3.85 3.2 3.25 2.50 
4.00 4.00 3.3 3.00 2.75 
4.00 3.75 3 2.90 2.85 
4.25 3.65 2 3.00 rc 
4.20 3.40 2 3.00 

4.10 3.35 2 3.25 

3.85 3.75 2 3.40 

4.00 3.75 2 2.90 

4.25 3.65 2 2.75 

4.00 3.45 3 2.50 

3.85 3.25 3 2.50 





There are also numerous other so called 
outside interests that have lately come into 
the market for this material. While it is 
true that for the most part these holders 
are comparatively small, still in the aggre- 
gate they do control a sufficient amount 
of material to eventually create a competi- 
tive factor of serious proportions. 
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“Open Price” Policy 


What is the real purpose of the ‘‘open price’ policy which is being 
written into the various codes and which now appears in the code for 
cosmetic manufacturers? Jersey City. 

The “open price’’ requirement simply means that distributors 
of the merchandise of manufacturers must publish a price list 
which is filed with the Code authority and which is available to 
all distributors. This price list must tell all the various discounts 
and prices at which the manufacturer is willing to sell distributors 
according to various quantities and according to special services 
performed by these distributors. In other words, there can be no 
secret prices or discounts for very large purchases, nor can there 
be any secret agreements which give a very low price or additional 
discount for special cooperation on the part of a distributor. All 
terms must be published and be available to everyone. 


Hormones in Creams 


In the current issue of your interesting and valuable magazine, 1 
notice an announcement on “‘Eukotol Soap” which says: “contains 
the same biologically active hormone as the beautifying cream 
“Eukotol.”’ Will you tell me what this “biologically active hormone” 
is? My medical research has led me to the understanding that 
glandular secretions are not ordinarily effective except by injection 
with the single exception of thyroid. My authorities are such men 
as Professors Zwemer of Columbia, Corner of Rochester, Cannon of 
Harvard, Evans of California. I am exceedingly interested in the 
endocrines and I want to know if the Germans have made a notable 
cosmetic discovery. New York. 

The way we look at your statement that glandular secretions 
are not effective except by injection, with the single exception of 
thyroid, is that the only reason why many hormones are not 
effective when taken orally is due to the destructive action of the 
digestive processes in the body upon these hormones. There are 
no indications that all other hormones with the exception of 
thyroid would not be effective if they can be gotten into the body 
in such a way that the process of digestion wouid not be able to 
destroy them. Following this line of thought, it has been definite- 
ly proved by several investigators that absorption through the 
skin is possible. We are not in a position to say what hormones, 
if any, could be absorbed through the skin or gotten into the body 
through some other means than hypodermic injection, but still it 
seems the statement that no glandular secretions with the 
exception of thyroid are effective except by hypodermic injection 
is pretty broad in the light of our present knowledge. 


Sticky Nail Enamel 


For seven years we have been manufacturing hair preparations 
and have decided to add manicure specialties to our line. We didn’t 
have very much luck with our first attempts because the enamel is too 
sticky and doesn’t spread very well. Have you published any 
material on this subject? Dallas. 

Although you failed to send your formula, the condition you 
describe is due to the use of an excessive amount of high boiling 
solvents. It is necessary to use a certain percentage of a medium 
or high boiling solvent in order to provide easy spreading qualities 
and to prevent too rapid evaporation of the solvent. There is a 
very interesting discussion on manicure specialties in “Modern 
Cosmetics” by Francis Chilson, the publication announcement of 
which appears elsewhere in this issue. According to Mr. Chilson, 
a nail enamel consists of four elements all of which must be 
balanced properly: a glossing material, a solvent, a plasticizer 
and a spreader. Mr. Chilson distinguishes between plasticizers 
and spreaders. The former, he says, are intended to keep the 
enamel flexible after it has dried on the nails, while the spreader 
(i. e., medium and high boiling solvents) are intended to retard 
the evaporation rate of the solvent and so provide easy spreading 
qualities. It is obvious of course that the line of demarcation 
between these two functional materials is very slight but it is 


none the less important. 
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formula but we are unable to locate it. 


formula: 
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READERS’ 


Inquiries must be addressed department on the 


letterhead of firms. Inquiries from private 


Prophylactic Cream 


As readers of your journal for some time, we have found your 
Reader’s Questions most useful and informative. We wonder if you 
can recommend a formula for a prophylactic cream to be put up in 
collapsible tubes and used for the prevention of venereal and syphilitis 
We understand that the Government has some such 
Baltimore. 


infections etc. 


This inquiry made us think of those good old army days and 
We recall the stuff to which our sub- 
Our 


short arm inspection. 
scriber refers. We recall vividly that it burned like h 
own recollection is that we would rather have taken a pound 
or maybe a ton—of cure than that one hot ounce of prevention. 
At all events a 33!;°% calomel ointment is a good prophylactic 
against syphilis. Twenty per cent. solution of argyrol is good for 


preventing gonorrhea but it must be used fresh. 


Hair Preparation 


We are subscribers to your very valuable magazine and would 
appreciate any information you can give us concerning the following 
Water 86 ozs, alcohol 42 ozs, boric acid 2% ozs, salicylic 
acid 1 0z., cantharides 1 0z., capsicum 11% drams, castor oil 5 per 
cent. In what proportions could we use sulfonated water, that is 
water in which sulfur has been shook up, instead of plain water? 
Can you suggest a formula for a kerosene hair tonic? 

There is some confusion in regard to the wording of the formula 
given above. We wonder if our subscriber doesn’t 
ounces of castors oil instead of five per cent.? There is also some 


mean five 


confusion in our inquirer’s mind regarding sulfur and sulfonated 
oil. There is no such thing as “sulfonated water.’ It would be 
possible to add to this formula five per cent. of colloidal sulfur but 
it would contribute very little. The addition of sulfonated oil, 
(castor), would be of considerable value as a scalp cleaner. 
Reduce the water to 66 ounces and add 20 ounces of sulfonated 
castor oil and the formula will be much better. 

Kerosene hair tonics are made with deodorized kerosene, 
alcohol, water and an emulsifying agent that will keep the solu- 
tion clear. We suggest as a basis of experiment deodorized 
kerosene 50, alcohol 34, water 12, ethylene glycol, 3, potassium 
hydroxide .25, perfume .5. 


Moth Proofer 


There is on the market a moth proofer consisting of a solution of 
oleic acid with some extractive matter which is added to the refined oil 
and sprayed on wool etc. to make it proof against the larvae of moths. 
Can you inform us what such a solution is composed of? Milwaukee. 

Not having seen the product to which you refer it is rather 
difficult to answer your question. The customary moth repellants 
benzine, para-dichlorbenzene, naphthalene and camphor. 
The last two are useful! 


are: 
These are effective in the order named. 
because they prevent the moth from depositing her eggs but they 
do not kill. Benzene and its derivative will dissolve the waxy 
coating surrounding the eggs and will keep them from hatching. 
These chemicals will also kill larvae and full grown moths. 
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QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


Free-running Perborate 


We are marketing a flavored sodium perborate for dental use. 
We have found that the product takes on moisture after the package 
is opened and cakes so that it must be dug out of the package. We 
have tried addition of tricalcium phosphate but find that the product 
then develops an odor. Can you suggest anything that will keep the 
product in a free-running condition? Baltimore. 

We suggest that you add one per cent. of precipitated chalk 
to your perborate, as this keeps it in a free-running condition. 


Cold Tablets 


We've been making cold tablets for a number of years. Heretofore 
we have always included a fair percentage of starch so that the tablets 
will decompose readily in the stomach. Now we are informed that 
cold tablets should be made hard so that they will disintegrate in the 
duodenim and not the stomach. Which is right? Belleville, Ill. 

We believe that modern research favors dissolution in the 
duodenim in preference to the stomach. But we doubt if this 
rule applies in all cases. If the tablet contains anything that may 
cause an upset stomach it would certainly be better to have it 
break up in the duodenim. 


Vitamin Standards 


We are about to markel some products containing vitamins A and 
D. Can you tell us the present requirements of the U.S. P., and 
what the requirements of the new U.S. P. will be? We understand 
that a new U.S. P. is being issued, when will this become effective? 
Will the method of testing be changed in the new book? New York. 

U.S. P. X., which is now in effect, requires only 50 units of 
vitamin A and no specific amount of vitamin D. Indications are 
that the U.S. P. XI will require at least 400 units of Vitamin A 
and 133 A. D. M. A. units of vitamin D. Although the U.S. P. 
XI will probably not be issued until some time in 1935, and will 
probably become effective January 1, 1936, it is planned to make 
the new vitamin standards effective before that time as an 
interim revision of U.S. P. X. While there will be changes in the 
method, the rat will still be used as the test animal and the 
changes will merely be the result of experience with the rat 
method. For vitamin A, the weight increase of the rat will be 
the basis used, although many favor the study of the eye condi- 
tion of the rat as essential and some provision may be made for 
this criterion. There has been some agitation on the part of the 
Government officials to make the method of testing simpler and 
less expensive so that the smaller houses would be able to test for 
vitamin A rapidly and accurately. In fact such a change would 
greatly aid most houses not only in the testing of their product, 
but also in checking the potencies of their purchases of cod liver 
oil. The colorimetric method which is official in the British 
Pharmacopoeia for vitamin A is a rapid chemical test quite widely 
used in this country as a first check. Some workers with this 
method have become very skilled in its use and prefer it to the rat. 
However, long experience is necessary to obtain accurate results 
with either method. 
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Tonic Ingredients 

We have been seeking an ingredient to fortify the therapeutic value 
of our tonic, something of genuine rebuilding quality that requires a 
high alcoholic content for extraction, preservation or solubility. 
While it is an easy matter to select an ingredient that would answer 
our requirements, we are opposed to anything of a disagreeable 
nature from the standpoint of taste, danger or physical appearance. 
We have found our search rather difficult for something that would 
be pleasant of real merit and of permanent solubility. Can you 
make any suggestions in this matter? Kansas City, Mo. 

Inasmuch as you didn’t include your present formula we can 
help you only in a very general way. In seeking a tonic ingredient. 
that is “pleasant”? and also efficacious you are perhaps being 
somewhat idealistic because the sober fact is that most tonic 
ingredients are bitter. Those generally accepted by the medical 
profession as possessing the most merit are: strychnine, quinine, 
arsenic and manganese. [ron and copper compounds are em- 
ployed also but are of questionable value. |Glycerophosphates 
are useful and less objectionable to take. Corpus lutea is also a 
good blood builder. Why not blaze a new trail by combining 
a stimulant such as strychnine or caffeine citrate with the phos- 
phates and possibly some of the vitamin extracts. This is a large 
order and one that would require careful checking for incompati- 
bilities, but it is worth investigating. 


Heat Chemicals 

We are interested in the chemical or combinations of chemicals 
which can be used to produce heat. We are interested in obtaining 
a temperature of 130°F. which can be maintained for several hours. 
Can you help us in this case? New York. 

Presumably our inquirer is interested in developing heat 
therapy for the treatment of syphilis. If this is so we think that 
mechanical methods of maintaining uniform heat are better than 
chemical methods. In the first place the temperature sought is 
extremely low In the second place the control of a chemical 
reaction producing heat is extremely difficult especially over such 
a long period of time. Quick lime, for instance is used for this 
purpose, but it generates a maximum heat of 400° F. which is 
altogether too high for your purposes. Inhibitors can be added 
to control the rate of reaction but we are doubtful of their uniform 
efficacy. This is a problem beyond the scope of this department 
and we refer you to the consulting chemists listed in the Classified 
Section in the back of this magazine. 


Hair Tonics 


Under separate cover we are sending you samples of tonics 
numbered 1 and 2. These tonics are supposed to grow hair but the 
writer likes the odor of neither. These hair tonics are being sold in 
this territory to a considerable extent. Can you tell us what they are 
made of? Little Rock, Ark. 

Nothing grows hair. Unfortunately our facilities will not per- 
mit us to undertake analyses for our subscribers. But the 
samples submitted smell like cresylic acid—creosote mixtures 
and possibly would be useful for disinfectant purposes. We too, 
would hate to sprinkle this stuff on our head. We are sorry that 
we are unable to supply the soap test solutions to which you refer 





in the conclusion of your letter. 


Disinfectant 


What do you think of the following formula for a telephone 
mouthpiece disinfectant? Bicarbonate of soda 1 lb., chloride of lime 
1 oz., menthol crystals 14 ounce. This will make 150 portions. 
Columbia, S. A. 

The only thing in this formula that could exercise a disinfectant 
action is the chloride of lime of which there is not enough to make 
the preparation effective. But in view of the fact that attempts 
have been made to develop cultures from mouthpieces of public 
phones without any success whatever, we suppose this solution 
would be effective enough. For real disinfecting purposes a mix- 
ture of formaldehyde, Cresylic acid and creosote would be much 
better and also much more smelly. 
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TALC Q-DORS 


Va $4.00 per pound _ 








A wide variety of odors equally suited to use in popular-priced 
face, talcum or dusting powders, rouge and powder compacts. 
They are delightful blends of fine oils and aromatic chemicals 


whose fragrance adequately covers the earthy odor sometimes 


found in powders. 


Bouquet Jasmin Oriental 
Corylopsis Lavender Pansy 

Easter Lily Lilac Peach Blossom 
Gardenia Lily of Valley Peony 
Heliotrope Locust Pink 
Honeysuckle Natcisse Reseda 
Hyacinthe Orange Blossom Rose 

Water Lily Violet Sweet Pea 
Wisteria Violet Leaf Syringa 


‘The USE TEST is the ONLY TEST” 


COMPAGNIE PARENTO, Ine, 


R EXECUTIVE OFFICES AND LABORATORIES 

me CROTON-ON-HUDSON, N. Y. 
NEW YORK TORONTO, ONT. 
507 FIFTH AVENUE 73 ADELAIDE ST., W. 








“~ J 
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THE COMPOUNDERS’ CORNER 


Softening Point of Lipsticks 

An essential property that a_ lipstick 
must possess is its ability to stand up 
under average summer temperatures and 
to keep its form when subjected to the hot 
temperatures attained in store show 
windows. This temperature is as high as 
120-125° F. 
the usual lipstick composition it does not 
have a sharp melting point, but the lower 
melting ingredients have a tendency to 
sweat out or bleed when the lipstick is sub- 
jected to temperatures above 120° F. It 
is therefore essential that the lipstick 
manufacturer determine whether his lip- 
sticks will sweat or loose their original 
form by melting of the surface or edges. 

The following method devised by Dr. 
V. P. Gershon has been found to be satis- 
factory by a large lipstick manufacturer 
for determining the highest temperature 
under which lipstick will remain in good 
condition. 

The lipstick is cut in half and placed 
upright in the center of the depression of 
a small porcelain spot plate, the pointed 
end of the lipstick pointing upward. The 
plate is placed on a shelf in a constant 
temperature electric oven, equipped with 
a glass door for observation, an electric 
fan for insuring circulation of the air 
inside, a light bulb to facilitate observa- 
tion, and a Fahrenheit thermometer. 

When the lipstick sample, (tests can be 
run simultaneously on a number of 
samples), has been put in the oven, which 
has previously been heated to about 
100° F., the temperature is raised grad- 
ually 3° at a time, but the temperature is 
held for ten minutes at the end of each 
rise. The lipstick is observed through the 
window. The first change that will be 
noted is the appearance of a glossy surface, 
especially on the tip, sometimes together 
with a moderate sweating. The average 
temperature at which twenty popular 
brands of lipsticks show this change was 
120° F. This temperature was therefore 
accepted as the minimum at which a lip- 
stick would stand up satisfactorily in a 
climate such as in New York. 

As the temperature is gradually raised, 
one finds that at 10° higher, or at 130° F. 
there is a further change in the appearance 
of the lipstick, the tip becomes more 
rounded and there is some deformation 
due to the surface-melted material running 
away from the tip. At 140° F. a decided 
bleeding and melting of the lipstick 
occurs, but even if the oven is held at this 
temperature for a much longer period than 
10 minutes the lipstick does not com- 
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On account of the nature of 


pletely melt. The critical point then, is 
the temperature at which the first change 
in appearance of the lipstick is observed, 
and if one should adopt a higher or lower 
degree as better suited for his require- 
ments, this method is likewise applicable 
for its determination. 

If the lipstick is to be sold in tropical or 
sub-tropical climates it is recommended 
that they be so compounded as to stand 
up at the critical temperature of 135° F. 
or approximately 15° higher than is 
necessary for temperate zones. 

In order to determine if a lipstick is 
liable to sweat, a slightly different pro- 
cedure was devised. The lipstick is sub- 
jected to a prolonged heating at 5° below 
its critical temperature and observation 
made of any change in its appearance. 
Thus, the stick is held at 115° F. for three 
hours, and if at the end of this time it 
shows no sweating or appearance of small 
lumps on its surface, one can be reason- 
ably assured that the stick will not sweat 
over a long period of time at the ordinary 


room temperature. 


Cosmetics and pH Control 

Determination and control of acidity 
and alkalinity by means of colorimetric 
pH values in the manufacture of various 
cosmetics has not received as general an 
application as its importance deserves. It 
is universally recognized that the degree of 
acidity or of alkalinity of a preparation 
has an important bearing on its effective- 
ness and its stability. 

Therefore it is essential that a cosmetic 
always be produced to give the desired 
condition of acidity or alkalinity. It has 
been found that the normal skin reaction 
is a moderately acid one, pH 4.5-5.0, so 
that any cosmetic which has a_ strong 
alkaline reaction is detrimental to its 
normal physiological condition. Therefore, 
alkalinity of products such as face creams, 
tooth pastes, shaving creams, etc., must 
always be kept as low as possible. 

It has been shown by an investigator 
who recorded the pH values of a number 
of face creams, that those which deviated 
considerably from the pH value of the 
blood, (pH 7.-74) caused the most irrita- 
tion to the epidermis of the skin. Excep- 
tions were found in creams which were 
prepared with the absorption bases, as 
these are non-irritating and almost neutral 
in reaction. 

In cosmetics which generally have an 
acid reaction, such as antiseptic lotions, 
mouth washes, liquid astringents, etc., the 
optimum effectiveness is secured at certain 
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definite degrees of acidity, for example, 
the optimum antiseptic action of chlor- 
thymol in a mouth wash is known to be at 
pH 4.5. Furthermore, many antiseptics 
act better in an acid medium while others 
require an alkaline condition for their 
optimum re-action. 

Use of pH control places the degree of 
acidity and alkalinity on a definite, scien- 
tific basis and enables one to express 
acidity and alkalinity in numerical values, 
which can be recorded and duplicated at 
any time by the same or different workers. 
This control method is not only far more 
accurate but also much simpler in opera- 
tion than older methods, such as titration. 
It is almost as simple as taking tempera- 
ture with a thermometer or density with a 
hydrometer. Just as intensity of heat is 
expressed as degrees on the theromometer 
scale so in a similar manner is intensity of 
acidity and alkalinity denoted on the pH 
scale. 

The numbers 0 to 14 are used to express 
pH values. The value, pH 7.0, is the 
neutral point, the numbers below 7.0 de- 
note acidity, its intensity increasing as the 
numbers decrease. The numbers between 
7.0 and 14.0 are used to denote alkalinity, 
its intensity increasing as the numbers 
increase. For making pH determinations, 
substances known as indicators are re- 
quired, these giving different colors or 
shades of color at different pH values. 
Thus, phenol-red changes from yellow at 
pH 6.8 to a deep red at pH 8.4. If it is 
added to a solution having a pH value 
somewhere between 6.8 and 8.4, the solu- 
tion will assume the color corresponding to 
that particular pH value, so that a definite 
pH value can be determined from the 
color of the solution. Phenol-red covers 
only a limited part of the pH scale, but 
indicators are available for other parts. 
Mixtures of indicators which cover a wide 
range are known as universal or long range 
indicators and have been found to be 
practicable in some applications. 

For making pH determinations certain 
indicators are necessary. These can be 
secured from a laboratory supply house 
together with full directions for their use. 
In making these determinations, compara- 
tive standards must be used, several well 
known makes being on the market. The 
Taylor “Slide Comparator” is such an 
apparatus. For the determination of pH 
values in turbid solutions one uses prefer- 
ably the film-colorimeter. This colori- 
meter has indicator films arranged on a 
disc and has a measuring range 
dependent upon the indicator used. Each 
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film has a definite pH value and color. 
The colors of the films are compared with 
the color of a sample, to which has been 
added the same indicator, in a apparatus 
like the Hellige Comparator and 
when the colors have been matched the 
pH value is read directly. Full instruc- 
tions are given by any of the firms who 
supply indicators and comparator sets as 
to the methods of procedure in making 
pH determinations. 

The practice of many cosmetic manu- 
factures in depending only upon their 
general knowledge of raw materials and 
upon their knowledge in the compounding 
of empirical formulas for securing the 
proper quality and effectiveness of their 
products should be discouraged. The 
only way a manufacturer can insure him- 
self against irregularities in the quality 
of his products is by adequate control of 
the conditions under which the product is 
made, and with preparations whose 
optimum effectiveness depends upon defi- 
nite conditions of acidity or alkalinity it is 
all the more necessary that he use the 
proper methods for maintaining — the 


uniform quality of his products. 


Eau de Cologne 

Classic Eau de Cologne, formerly pre- 
pared by the distillation of plants, bal- 
sams and seeds now consists simply of 
alcoholic solutions of certain essential 
oils, often diluted with infusions of gums 
or balsams. The principal essential oils 
are members of the “‘Hesperides”” group 
bergamot, lemon, sweet orange, petitgrain, 
with neroli and small quantities of thera- 
peutic oils such as lavender, rosemary and 
verbena. Infusions of benzoin, ambergris 
or labdanum serve as fixatives. Three 
formulas follow: 

Mix 400 g. bergamot, 330 g. lemon, 
100 g. sweet orange, 100 g. neroli Bigarade, 
20 g. petitgrain Bigarade, 30 g. petitgrain 
Citronnier, 8 g. French rosemary, 30 g. 
lavender extra and 100 g. benzoin in- 
fusion. Add 30 g. of this mixture to each 
liter of 90°% alcohol. 

Formula II bergamot 10 g., lemon 10 g., 
rosemary 2 g., sweet orange 10 g., neroli 
g. and | liter 90°¢ alcohol. 

Formula [III bergamot 70 g., lemon 
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170 g., neroli (petals) 100° g., neroli 
Bigarade 100 g., rosemary 70 g., Alcohol 
30 liters. 


Eye Drops in Hay Fever 

Three suitable formulae for eye drops 
for hay fever follow: First 0.3 gram of 
novocaine or 025 gram of pantocaine is 
mixed with 0.3 gram of ephedrin and 
enough of 2°% boric acid added to make 
10 parts in all. Second, 0.2 gram boric 
acid is mixed with 0.4 gram novocaine and 
one part of 1°% solution of suprarenin 
together with sufficient distilled solution 
to make 10 grams in all. Third, 0.3 gram 


400 


of 3% solution of corticin is mixed with 
0.5 parts of 1° solution of adrenalin 
hydrochloride and 0.15 gram of cocaine 
hydrochloride or tutocaine hydrochloride 
or 0.2 gram of pantocaine hydrochloride. 


Bust Developers 

Artificial nourishment of skin to counter- 
act atrophy of bust by rubbing in skin 
creams have been looked upon wita dis- 
favor, as it was doubtful that such prepa- 
rations could be effective. However, it is 
now claimed that since stable and highly 
active hormone extracts are available, such 
creams are procurable of sufficient effec- 
tiveness to warrant their recommendation. 
For example, 20 parts lanolin are mixed 
with 10 parts coconut oil, 10 parts stearin, 
120 parts olive oil, 4 parts lecithin, 2 parts 
cholesterin, 60 parts water, 0.4 part para- 
oxybenzoic acid ester and 1 part sodium 


benzoate. 


Flocculation of Cod Liver Oil 

Cod liver oil, like many other animal 
oils, are oxidized by oxygen in air and 
thicken; likewise exposure to light yellows 
the oil. Bottles of cod liver oil should, 
therefore, be filled as full as possible, 
leaving as little air space as_ practical. 
Closure should be non-porous. Separa- 
tion of yellowish, thick oil is frequently 
observed in cod liver oil emulsions con- 
taining caragheen moss or iceland moss 
extracts or gelatin solution. Addition of 
0.5 gram Of benzoic acid per liter of 
emulsion is useful in preventing separation 
of thick oil. Addition of pectin also ad- 
visable. Maximum of 5°; is used. Then 
separation does not take place even when 
air is allowed to come in contact with 


content of bottle. 


Cough Syrup for Diabetics 

Due to the fact that sugars of ordinary 
types cannot be used in compounding 
such cough mixtures, special preparations 
must be used. Suitable mixture can be 
prepared from solution of caramose, 
glycin, thyme (fluid extract) and pectoral 
elixirs. Small amount of saccharin, dis- 
solved in alcohol, may be added. In 
place of sugar and also caramelized sugar 
(which is absorbed readily in severe cases 
of diabetes), the glucosans are used, these 
being obtained from various sugars by 
heating under reduced pressure with split- 
ting-off of water. Thus tetraglucosan is 
obtained by polymerization of pure grape 
sugar. Laevulose (fructose) syrup may 
be used in place of simple sugar syrup in 
proportion of one to one in distilled water. 
Various medicaments may then be dis- 
solved in this sugar syrup. In one formula 
30 parts sionon are dissolved in 65 parts 
water. Solution is heated and mixed with 


10 parts potassium sulfoguaiacolate. Solu- 
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tion is allowed to cool and mixed with 15 
parts fluid extract of thyme and 5 parts 
tincture of orange peel. Dose, one table- 
spoonful twice daily after meals. 
Paraphenetole carbamide, 0.25 part is 


dissolved in 150 parts anisated solution of 
ammonia, 20 parts tincture of pimpinell as 
well as 0.5 part benzoic acid and 0.5 part 
camphor and enough glycerin being added 
to make 200 parts. Finally to this mixture 
is added 100 parts decoction of senega 
root (1:10) in which 0.5 part gum traga- 


canth is dissolved. 


Bismuth Salves 

Salves, containing various therapeutic 
bismuth salts, should be prepared with 
animal fats of high purity only, that is 
fats which are entirely free from rancid 
fatty acids. Mixture may contain 2.5 
parts bismuth subnitrate, 38 parts lard, 
8 parts mutton suet and 1.4 parts oil of 
pinus pomilio montana. Mixture of lard, 
mutton suet and wool grease may also 
be used as salve base incorporated with 


2 to 5°¢ bismuth subnitrate and 
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Loe 


oil of pinus pomilio montana. 


Sugar-Coated Pills Attack Aluminum 

Aluminum coating sometimes applied to 
sugar coated pills is attacked by latter 
under certain conditions. Method of 
making pills is important. If sugar or 
gum solution is used to coat pills, decom- 
position is possible within pills itself and 
also on its surface when pills contain 
medicaments, which react with metals, for 
example such substances as alkalies, acids, 
and also weak organic acids. Fats, for 
example cocoa butter or sulfur compounds 
also corrode aluminum coating after some 
time. It is recommended that sugar- 
coated pills should be provided with col- 
loidal film before applying metallic cover- 
ing. Colloid preparation used must be 
free from acids. Coating pills with tolu 


balsam lacquer is also useful. 


Stable Garlic Extract 

Use of garlic extract in compounding 
medicinals has brought up problem of 
making an extract which remains stable. 
To make such a product, fresh garlic is 
comminuted, then macerated for 8 days 
with alcohol, proportion of latter being 
same in weight as that of garlic. Residual 
garlic is then pressed, juice is filtered and 
5 parts of pressed juice are mixed with 9 
parts of sugar sirup. In another process, 
10 parts of fresh garlic are shredded and 
comminuted and then 100 parts of alcohol 
are passed over product and allowed 
thereafter to remain in contact with it for 
10 days or longer with frequent shaking. 
The clear, yellow liquor is poured off and 
can be stored for years. Odor and taste 
of garlic extract are hidden by addition of 


one or two drops of validol. 
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a Monsanto manufacturing operation must 
contribute its bit to the ultimate goal— 


highest quality. The list of medicinals includes: 


Acetyl Salicylic Acid U.S.P. Chloral Hydrate U.S.P. 
and Starch Granulations (Chloramine U.S.P. 
Aspir Gran Glycerophosphates 
Acetphenetidin U.S.P. Phenolphthalein U.S.P. 
Caffeine U.S.P. Salicylates 


Monsanto Chemical Company 


Sr.Louis U.S.A 

















Always, 


the one unalterable rule in’ purchasing precip1- 
tated chalk for tooth paste is that it must never vary in 
uniformity from the grade adopted for the tooth paste formula. 


That is why chemists have, from the beginning of tooth paste 
popularity, rigidly specified Sturge’s Standard Precipitated Chalk. 


For hfty years Sturge’s Standard has represented an unsurpassed 
technique in quality and uniformity control for precipitated chalk. — } 


PRECIPITATED 





JOHN & E. STURGE, Ltd. 


Birmingham, England | 


Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave., New York, N. Y. 





@ U.S. P. Always 
@ No Grit 


@ No Free Alkali 





@ Color Unadulterated 


@ Free From Metals 
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ETHYL ALCOHOL PRODUCTION 


1933 cereees 
1934 ee 





(moving twelve-month averages, 1931 =100) 





PRODUCTION 1933 
1000 Jan G.O14 
proof Dec. 5,278 
gals Nov 7.391 

SALES 
1000 Jan 11,556 2.178 
proof Dec 12,708 TASS 

als Nov 21,771* 8,703** 
1935 *1932 





BASE ALCOHOL PRICES UNCHANGED 
DRUM DIFFERENTIAL UP ONE CENT 


The base prices on industrial alcohol 
in tank cars, with the exception of Spe- 
cially Denatured Formula 23 and 23-a, 
are unchanged for the second quarter. 

Formula 23 and 23-a are advanced 1! 2¢ 
per gallon due tothe higher costs of acetone. 

Prices in drums, barrels and cans are ad- 
vanced 1¢ per gallon over the former 
schedule due to substantially higher costs 
of these containers. 

Current quotations at producing points 
for the second quarter ending June 30th 
are as follows: 
C.D. No. 5 and 10 

Drums, Carlots 


Less carlots—1 to 4 drums. 
5 or more 





S.D. No. 1 
Tanks 6 Sia ere .. 29.5¢ per gal. 
Drums, carlots 34.5¢ per gal 
Less carlots—20 drum lots 36.5¢ per gal. 


5 to 19 drums 40.5¢ per gal. 
1 to 4 drums $2.5¢ per gal. 
Anhydrous grade 5¢ per gal. higher 
Ethyl, 190 Proof, tax-paid* 
Tanks $4,085 per gal 
Drums, carlots 84.135 per gal. 
Less canoes 20 drum lots. 84.155 per gal 
5 to 19 drums 84.235 
lto4 drums. $4.255 per gal 
*For non-beverage use only. Includes only 
Federal Taxes. 


NEW METHOD OF PREPARING 
SOLID ALCOHOL FOR FUEL USE 


An absolute monohydric alcohol, such 
as ethyl alcohol, mixed with nitrocellu- 
lose forms the basis of a recently patented 
method of preparing a solid alcohol fuel. 

The nitrocellulose, insoluble in the 
absolute alcohol at ordinary temperatures 
becomes soluble when the alcohol is 
chilled to low temperatures. In this pro- 
cess a mixture of nitrocellulose and abso- 
lute alcohol is chilled to approximately 

20 deg. C. and asimilar amount of aqueous 
alcohol, chilled to approximately the same 
temperature, is added. The mixture solidi- 
fies when allowed to warm to atmospheric 
a 








* 
Dilute ethyl alcohol extract of red sandal wood 
or cochineal is said to make a suitable dye for 
coloring mouth washes containing about 60 
percent. ethyl alcobol and 6 percent. hydrogen 
peroxide. 


CARBON DIOXIDE—AN IMPORTANT ALCOHOL 
BY-PRODUCT—HAS MANY INTERESTING USES 





Used Chiefly in Carbonated Beverages and Refrigeration. 
It Has Many Medicinal and Industrial Uses in 
Both Solid and Gaseous Form 





Carbon dioxide, one of the more 


become a well-known commodity 


common atmospheric gases, has 
the world markets. Carbon diox- 


ide, or carbonic gas, is obtained in commercial quantities as a by- 


EXTENSIVE USE OF SOAPS 
IN COSMETIC MANUFACTURE 


Soap is an important ingredient in 
many aig tic preparations, particularly 
in the field of creams, lotions and denti- 
frices. Dental creams have a soap content 
up to 45‘; and dentifrice soaps as high 
as 68°, 

Olive oil (castile) soap is extensively 
used in the preparation of face creams on 
account of its blandness, mildness and 
smoothness. Cocoanut oil, palm oil and 
cocoa-butter soaps are also favorite in- 
gredients. Resin soap and the sulphoric- 
inoleates of soda and ammonia are var- 
iously employed in detersive lotions. The 
sulphoricinoleates are also excellent sol- 
vents for other soaps, and of glycerine. 

Vanishing creams, “akin foods,” etc. 
permit the use of stearate of soda in a 
more finely divided condition than is ob- 
tained in ordinary soap, of which it is 
the main constituent. Pure stearic acid 
is emollient and its presence modifies the 
action of soap on the skin. It is used in 
the cream in a quantity in excess of that 
required to form a neutral soap with 
alkali. 

Cuticle creams, shampoos, witch hazel 
and peroxide creams, rolling massage 
cream and the various complexion ‘‘milks’’ 
all rely upon a greater or less soap con- 
tent for their beneficial effects. 








In the March issue of ALCOHOL NEWS 
it was stated that total withdrawal of S.D 
alcohol for the fiscal year ending June 30t1 


1933 was 66.8. 3.343 wine gallons compared 











with 75,465, in the preceding period 
These figures ; are the amount of S.D. alcohol 
used during the periods and not rawr 

they include approximately thirt million 
gallons which are recovered and reused 





product of the fermentation process em- 
loyed in the production of ethy] alcohol. 
It is also produced on a large scale by the 
combustion of coke, the burning of lime- 
stone, and by separation from natural 
gas. Further purification by complex 
methods yields a product which has‘*many 
uses. 

Roughly 75 percent of the entire pro- 
duction of carbonic gas is used in the 
manulaeeune of carbonated beverages such 
as ginger ale, seltzer, etc.; of the re- 
maining 25 percent, about one-half is 
used for refrigeration purposes and the 
rest finds employment in a great many 
industrial processes. 


Unusual Industrial Uses 


Carbonic gas is used in packing cocoa- 
nut oy: milk powders and cod-liver oil; 
in the manufacture of salicylic acid and 
is an insecticide for fumigation pur- 
‘ precipitating metals in the sugar 
industry; mixed with oxygen it is used for 
medical purposes, and it also is employed 
in the analysis of tin. 

In the heavier industrial fields, it is 
used in the transfer and recovery of flam- 
mable solvents in chemical and dry- 

cleaning industries; for fire extinguishing 
purposes; in spray painting and drying 
of porcelain cabinets; pressure testing; 
cleaning and purging gas mains and 
gasometers; manufacture of sponge rub- 
ber and inflating air bags in the rubber 
waar vor and to hasten plant growth. 
Carbonic gas for the drawing of draught 
beer is becoming of increasing importance. 
In the race for market supremacy brewers 
are beginning to realize that they must 
not only advocate, but insist, that their 
dispensers use carbonic gas for beer- 
Continued on next page) 











FILLING CARBONDIOXIDE CYLINDERS: The carbonic gas, first purified, 


is compressed into standard size cylinders containing 20 or 50 pounds of the gas. 


It is then ready for storage or shipment to the many varied industries which it serves. 
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NOVEL GRINDING MACHINE 
SIMULATES HAND OPERATION 


A simple and effective automatic grind- 
ing device has been developed for use in 
ink, pharmaceuti- 
[ ~— | eal and paint lab- 
oratories which is 
said to simulate 
the hand grinding 
operations of the 
well-known mor- 
tar and pestle, and 
at the same time 
relieve the mon- 
otony of hand op- 
erations. 

It is said to 
have a_ smooth, 
steady action and 
by closely follow- 
ing the contour of 
the mortar, it 
throws back un- 
ground portions 
until a fine thor- 
ough mix is secured. It may be used in 
grinding pharmaceuticals, colors, coal ash, 
clays, herbs, tissues, etc. 

A special attachment can be attached to 
convert the grinder into a stirring device 
for mixing small batches of liquids as well. 




















CARBON DIOXIDE— BY-PRODUCT 
OF ALCOHOL—HAS MANY USES 


(Continued from preceding page 


drawing. As it is the natural gas inher- 
ent in the beer itself, it is the only method 
that insures the beer reaching the con- 
sumer in a he althy and _ sanitz aid con- 
dition. This is being endorsed | »y State 
Departments of Health as a Public Health 
Measure. 

Carbonic gas, used at soda fountains, 
puts the familiar fizz in soda water. 


“Dry Ice’’ Uses Expanding 


The above uses apply to carbon diox- 
ide as a gas. In its solid form it is known 
as carbonic ice, or more commonly, “‘Dry 
Ice.’ In this form 90 percent of it is used 
in the ice cream industry for transporta- 
tion and storage of ice cream. As against 
water ice, it has the advantage of elimi- 
nating rusting, and gives higher refrigera- 
tion value per pound and therefore per- 
mits a heavier pay-load. It also elimi- 
nates mechanical difficulties. 

Miscellaneous uses of carbonic ice in- 
clude freezing m ixtures for laboratory 
use; transporting fresh fruits and juices, 
cosmetics, bone dry shellac, chocolate, 
etc.; varnish cooling; refrigeration in 
medicine and surgery; purging water and 
oil wells; in the sulphonation of organic 
chemicals and many other varied fields. 

More detailed information on any of the 
more unusual uses of carbon dioxide 
will gladly be given interested manufac- 
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enth ofa series ofar cles 
| fly the impo rlant con- 
i ulcohol has made lo the 
| ell-being of mankind. 





ALCOHOL IN THE 
PHOTOGRAPHIC INDUSTRY 
Photography—the art and science 
of producing pictures by the action 
of light on chemically sensitized ma- 
terials—owes much of its progress 
and present outstanding position to 
the use of alcohol. From the primi- 
tive processes of Daguerre in 1826, 
the photographic industry has devel- 
oped and advanced until it serves 
almost without exception, every 
branch of pure and applied science. 

For many years, the conventional 
““movie”’ films were made of celluloid 
coated with a sensitive emulsion. 
The manufacture of celluloid con- 
sumes a very large gallonage of alco- 
hol and although celluloid films have 
been generally replaced by the less 
inflammable cellulose acetate films, 
this branch of manufacture is still a 
very substantial user of industrial 
alcohol. 

Alcohol is used in the manufacture 
and preparation of the plastic com- 


| pounds for X-Ray plates and nega- 

| tives. In hospital and research lab- 

| oratories, the microscopic bacterio- |} 
| logical, histological and mechanical 

| photographs are directly dependent 

| on alcohol for their present state of 

|| high development. 

| In photo-mechanical processes, such || 
|| as photo-engraving, alcohol is a very | 
important raw material. These pro- || 
| cesses are essentially the preparation 

| of thin nitrocellulose solutions (collo- 

| dions made with ether-alcohol) sen- || 
| sitized with silver and other inorganic || 
|| salts. When flowed on a glass pl: ate, || 





| they form sensitive emulsions which 
are used for photographic reproduc- 
tions. 

In color photography, which em- 
ploys special aniline dyes, alcohol 
is an indispensab le raw material in 
the preparation of these dyes. 

Many of the organic —— rs 
| which are a necessary part of photo- 
graphic work, have their origin in 
| alcohol—or need alcohol in their man- 
| ufacture. 
| Thus it is readily evident that the 
photographic industry which contrib- 
utes so much to the pleasure, health 
and well-being of mankind is depen- 
dent on alcohol. | 








turers by writing direct to the carbon 
dioxide affiliate of U.S. 1I., Pure Carbonic, 
Incorporated, 60 East 42nd Street, New 
York City. 
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_ TECHNICAL DEVELOPMENTS 





A new anesthetic, previously used successfully 
and Germany has recently been 





in 

it good results in this country. As 
yet unnamed, it is a powder which is dissolved 
in water for hypodermic injection It. is 
claimed that the action is so rapid that sleep 





is produced in twenty seconds 


Emulsified creams are at times inclined to 
sweiat’’ or separate This sometimes occurs 
! rincipal body ingredients, the 
r solutions. are not kept at the 
rature during the mixing. 60 deg 
t ested as approximately the 
Ithough in some cases a 
as SO deg. C. is required 








\ sanitary ganze bandage dispenser for use in 
hospitals and physicians’ offices has been in- 
vented. Constructed on the principle of a 
towel cabinet, a large roll of bandage is en- 
closed in a sanitary container. Through an 
opening in the side, the desired length may be 
pulled out, and the remainder is protected 
from contamination 


A new surgical dressing is made of gauze ban- 
dage ler With an outer covering of fab 
ricated rubber latex which adheres to itself 
ind securely and neatly fastens the bandage 
in place. In addition the dressing is treated 
to give it both antiseptic and analgesic prop- 








a * * 
Benzyl alcohol, incorporated in tooth pastes, 
is said to improve their cleansing action, re- 
moving films and stains without any harmful 
action to the enamel. It may be added either 

‘tly to the tooth paste or mixed with bases 


or diluents 








' * * 
A new type closure for collapsible tubes has 
been announced by a manufacturer. It is said 
to prevent losses from leakage or corrosion, 
ind to eliminate any seepage of alcohols, 
oils and similar products. A special adhesive 
is precoated on the portion to be crimped 
together to insure a secure closure The 
seal will withstand internal pressure almost 
to the bursting point of the tube 





+ * 
Band specially treated so as to liberate 
active oxygen when moistened—form the 


basis of a recent German patent They are 

prepared by impregnating with such = sub- 

stances as perborates or percarbonates together 

with a stabilizer such as magnesium silicate 
* 

A process for the treatment of molasses for 

yeast production by electrolytic bleaching 


has been patented The molasses is first di- 
luted, a small amount of non-poisonous in- 
organic acid added, and then subjected to 
the action of an electric direct current until 
bleached to about 60 percent. The impuri- 


ties are removed by filtration and the excess 
acid neutralized 
A new compound, having therapeutic prop- 
erties and containing a halogen derivative 
of an o-hydroxylbenzyl aleohol has’ been 
itented. It may be formed into tablets or 
ised as an intra-muscular injection 
and similar organisms for medicinal 
food uses are cultivated by subjection 
oO deficiency of nitrogenous nutrient while 
sence of an oxidizing agent or oxy- 
‘ier, according to claims of a recent 








patent covering the process 


The use of irradiated ergosterol in cosmetics 
is been CR RASeG by three German scientists 
on the grounds that while it is a powerful 





therape nt, it cannot be recommended 
» Eve No objection was made to the 
use of unirradiated tanolin, ete. 
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NEWS 


Sir Henry Wellcome—Medialist 


Sir Henry Wellcome, internationally 
known for his researches in pharmacy and 
medicine, has been awarded the Reming- 
ton Medal for 1934, it was announced 
March 23 by Dr. Hugo Schafer, of Colum- 
bia University College of Pharmacy and 
secretary of the committee of the New 
York branch of the-American Pharma- 
ceutical Association which makes the 
award. 

This medal, highest honor conferred by 
the profession of pharmacy in the country, 
is awarded annually to the man or woman 
who has done the most for American phar- 
macy during the preceding year or whose 
efforts during a number of years have cul- 
minated during the year in results con- 
sidered most important and advantageous 
for the profession. Sir Henry is the four- 
teenth recipient of the award. 

He is a life member of the American 
Pharmaceutical Association and has taken 





SIR HENRY WELLCOME 


in its scientific work 
He was 


an active interest 
since he joined its ranks in 1875. 
elected honorary president of the associa- 
tion in 1931 and for the past decade has 
taken an active part in the establishment 
of a national headquarters for the profes- 
sion in Washington. This building, known 
as the American Institute of Pharmacy, 
will be dedicated during the week of May 
7, when the association holds its eighty- 
second annual convention in Washington 
native of 


Sir Henry Wellcome is a 


Wisconsin. His childhood and pharma- 
ceutical apprenticeship were spent in a 
frontier settlement of Minnesota. He 
later moved to Chicago where he worked 
in a retail drug store and spent one year at 
the Chicago College of Pharmacy. He 
next moved to Philadelphia where he com- 
pleted his pharmaceutical education, grad- 
uating from the Philadelphia College of 
Pharmacy and Science in 1874. A few 
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years later his business took him to Eng- 
land and there he established the firm of 
Burroughs-Wellcome & Co., pharmaceu- 
tical manufacturer with establishments in 
the United States, Italy, Canada, Aus- 
tralia, India, China and other countries. 
He became a British subject by naturaliza- 
tion and was knighted by King George in 
1932 in recognition of his life work and 
generous support of medical research. 


Hershfield Joins Chatham 


Charles P. Sakin, president of Chatham 
Cosmetics & Drugs, Inc., New York, an- 
nounces the appointment of Walter Hersh- 
field, one of the young old-timers in the 
cosmetic industry as general sales manager. 
His new position embraces the direction of 
the Barbara Bruce line, Catherine Corte’ 
line, together with the Chatham House 
line. 

Mr. Hershfield is well known among 
department store buyers, chain and drug 
jobbing buyers. He has been affiliated 
with the vivaudou, McKesson & Robbins, 
Fields Co. He 
president and director of sales the latter 


and Lucille was vice- 
company. 

Mr. Hershfield has appointed B. Her- 
bert Mandle as the southern representa- 
tive, N. J. and 
Andrew T. 
Oregon, Utah, Washington and Idaho. 


Ullman in California 


Smiley as representative in 


P. E. Cassidy Comes East 

Philip E. Cassidy has been appointed 
eastern manager of Strong Cobb & Co., 
Cleveland. He is a graduate chemist, with 
a B. S. in chemistry from Tufts College 
and twelve years experience as research 
chemist and production manager in phar- 
maceutical and organic chemical fields. 
He replaces D. C. Nale resigned, and his 
former post of chief chemist in Cleveland 
assumed by H. J. Bannon, 


has been 


formerly his chief assistant. 


Douglas Quits Bourjois 


Bernard M. Douglas, Jr., 
advertising director of Bourjois 
Corp., New York, has become associated 
with the Redfield-Coupe advertising 
agency, New York, in the capacity of 
He had been connected 


until recently 
Sales 


vice-president. 
with the Bourjois organization for the past 


17 years. 


Wroe Alderson Enters Trade 


Merchandizing Facts, 
formed in New York, to engage in market- 
ing research work for manufacturers in 
Earl M. 
Schara is directing head of the organiza- 
tion while Wroe Alderson, director of the 
National Drug Store Survey, will be at the 
company’s Washington offices. 


Inc., has been 


drug, cosmetic and other fields. 
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Matthiesen—Arden Manager 


E. P. Matthiesen has been appointed 
general manager of Elizabeth Arden. For 
many years Mr. Matthiesen has been one 
of the outstanding executives in the per- 
fume and cosmetics industry. 

Following his graduation from Columbia 
University, he operated independent as 
well as chain drug stores. He then joined 
the perfume and cosmetics division of 
Park & Tilford, which, at that time, was 





E. P. MATTHIESEN 


America’s distributing agent for many of 
the leading French perfume houses operat- 
ing in the United States’ market. 

great deal of his effort in this division 
was applied to the promotion of sales for 
the Houbigant lines. Later, when the 
Houbigant Company decided to establish 
its own assembling and distributing houses 
in America, he was invited to become the 


> 


company’s sales manager. 

After eight years with Houbigant he 
was invited to assume direction of sales for 
Lentheric. He resigned from that posi- 
tion and has been engaged as merchandis- 
ing and management consultant by a 
number of houses interested in the mar- 
keting of perfume and cosmetics in all 
territories within the United States. 


E. K. Hyde Appointed 


E. K. Hyde, president of the Menthola- 
tum Co., Buffalo, N. Y., has been ap- 
pointed a member of a committee of five 
which has been named to study ways and 
means of promoting export trade for the 
Niagara frontier. 


Frohring Quits S. M. A. 

Paul R. Frohring, formerly sales and 
advertising manager of the S. M. A. Corp., 
Cleveland, is now president of Paul Froh- 
ring, that city, advertising agency. 


Kirby Quits Thinc 

Theodore Kirby, formerly sales manager 
of Thine Products, Inc., New York, is now 
associated with Betts & Mumpeton, New 
York, cosmetics, in the same capacity. 
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NEUTRAL POWDERED SOAPS 
For Tooth Paste 


The exacting buyer and chemist, who knows just how much trouble can be traced 
to the use of a soap which is chemically or physically at variance with some characteristic 
of a particular dentifrice formula, considers in a soap: 

Color, taste, moisture content, mesh, titre, free sodium carbonate, 
alcohol residue, water residue and iodine value. Most important of course— 
no free alkali. 

POWCO BRAND Neutral Powdered Soaps offer you this selective buying basis. 
Our laboratory is at your service to help in arriving at the specific soap best adapted to 
your dentifrice formulae. 


MAY WE SEND SAMPLES? 





CONCENTRATED SHAVING CREAM BASE 
For Shaving Creams 


Here is a product which removes all uncertainty from shaving cream manufacture. 
Let us send you a sample, with working directions, which will prove the economy of 
operation and the high quality product secured by using this base. 


TESTED PERSIAN QUINCE SEED 


For Wave Set Lotions 

POWCO BRAND Tested Persian Quince Seed is most economical since we guarantee 
mucilaginous content, that is, color, quality, quantity and freedom from mold. 

Our simple but efficient medium for testing quince seed affords you a basis upon 


which to buy quince seed intelligently. 


JOHN POWELL & CO., Inc. 


114 East 32nd Street, New York, N. Y. 
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Firmenich Coming Here 

Andre Firmenich of M. Naef & Co., 
Geneva, Switzerland manufacturers of 
perfume specialties and synthetic aromatic 
chemicals, will arrive in the United States 





ANDRE FIRMENICH 


on May 8. He will be making his 
annual visit to the American trade, mean- 
while making his headquarters at Ungerer 
& Co., New York, his American represen- 
tatives. 

During his stay here, he will call upon 
the trade in the principal cities of the East 
and Middle West, returning to Europe 
about June 15. 


Dr. Lake Takes Abbott Paper 

Clinical Medicine and Surgery, founded 
by Abbott Laboratories, North Chicago, 
has been taken over by Dr. George B. 
Lake. New editorial offices are in the 
Medical and Dental Arts Bldg., Wauke- 
gan, Ill. 


Brennan-Rose Laird Sales Mgr. 


Edward J. Brennan has been appointed 
general sales manager of Rose Laird, New 
York. Mr. Brennan was formerly asso- 
ciated with Carter Medicine Co. and 
Feminine Products Co. 


Moore Joins Alcohol Control 

John F. Moore, special prosecutor of 
Food and Drug Act violations, in the 
Office of the Solicitor, U. S. Department 
of Agriculture, has resigned to take charge 
of enforcement activities in the General 
Counsel’s office of the Federal Alcohol 
Control Administration. The enforcement 
division is now being organized by Edward 
G. Lowry, General Counsel. 


Beck Joins House of Eden 

Albert F. A. Beck, Pittsburgh, sales 
agent, has been appointed by House of 
Eden Inc., New York, it is announced by 
Byrne Bauer, House of Eden’s general 
manager. He will handle sales on Eden’s 
Dry Shampoo in the Tri-State area, 
operating from his headquarters in Pitts- 
burgh. 
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Penny Changes to Cook Labs. 

George F. Penny, formerly assistant 
advertising manager of the Winthrop 
Chemical Co. and the Metz Laboratories, 
is now in charge of advertising for the Cook 
Laboratories and the Antidolor Mfg. Com- 
pany, New York. 


Walsh Succeeds Henry 

D. W. Walsh, for many years with the 
L. K. Liggett Co., has been appointed 
cosmetic buyer, succeeding H. C. Henry, 


who has resigned. 


Cracraft Joins Prima 

Appointment of A. C. Cracraft, for five 
years with the Chicago Board of Health, 
as director of Professional Service of the 
Malt Marrow Division of the Prima Com- 
pany, is announced by Hilmar F. Ernst, 
president. Mr. Cracraft will direct activi- 
ties in the medical, professional and drug 
fields for Malt Marrow, tonic produced by 
the company. For many years he has been 
associated in the pharmaceutical industry 
in an executive capacity. 


Deacon Joins Bourjois 

E. N. Deacon has been appointed 
advertising manager of Bourjois, Inc., 
New York. He formerly was with the 
Curtis Publishing Co. 


Drug & Chemicals in St. Louis 

The Drug & Chemical number of the St. 
Louis Chamber of Commerce ‘News’ 
contains articles by Carl F. G. Meyer, 
president Meyer Bros. Drug Co.; Dr. 
Chas. E. Gaspari, dean of the St. Louis 
College of Pharmacy; Edgar M. Queeny, 
president, Monsanto Chemical Co.; A. M. 
Allen, director of medical research, Blue 
Line Chemical Co.; Arthur C. Boylston, 
Mallinckrodt Chemical Co.; David B. 
White, president, James F. Ballard, Inc.; 
C. W. Godefroy, Godefroy Mfg. Co.; Dr. 
Justin 8. Brewer, chemist and production 
manager, T. M. Sayman Products Co.; 
and Robert L. Lund, vice-president and 
general manager, Lambert Pharmacal Co. 


Kimm with Jane Cloud 

J. J. Kimm, for many years connected 
with the cosmetic industry, and most 
recently as president of Kimm, Libby, 
Ltd. is now associated with Jane Cloud, 
Inc. as general salesmanager. 
Schriver Joins Tre-Jur 

John T. Schriver, formerly divisional 
sales manager of Sears, Roebuck & Com- 
pany, has been appointed Chicago district 
sales manager of the House of Tre-Jur, Inc. 


Mme. Sylvia's New Line 

Sylvia of Hollywood, internationally 
known as the maker of stage and screen 
stars, has entered the cosmetic field with 
a line called ‘““Common Sense Cosmetics.” 
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Mme. Sylvia is the authoress of “‘No More 
Alibis’” and other books and is featured 
in a coast-to-coast broadcasting program. 

The new line will consist of beauty 
creams, powders and her special reducing 





MME. SYLVIA 


cream and will be merchandised on an 
exclusive plan of one store to a city. Mme. 
Sylvia will make personal appearances in 
such centers. 

For the present, New York headquarters 
are maintained at 50 West 59 st. She will 
continue her articles on beauty and health 
for ‘“Photoplay” and her broadcasting 
work. 


Associations 
A. Ph. A. Meeting 


The annual meeting of the American 
Pharmaceutical Association will be held 
May 7 and 12 at the Shoreham Hotel, 
Washington, and one of the features of the 
program will be the dedication of the 
association’s new headquarters building 
May 9, this building being a part of a 
group of structures which when completed 
will be known as the American Institute of 
Pharmacy. The National Conference on 
Pharmaceutical Research will hold its ses- 
sions May 5, in the afternoon and evening. 
The American Association of Colleges of 
Pharmacy and the National Association of 
Boards of Pharmacy will meet Monday 
and Tuesday, May 7 and 8. The joint 
banquet will be given on Tuesday evening 
and the regular program of the A. Ph. A. 
will occupy the remainder of the week, 
closing Friday evening, May 11. Saturday 
May 12, will be devoted to a sightseeing 
trip around Washington, Arlington, lAlex- 
andria and Mt. Vernon. The members of 
the District of Columbia Pharmaceutical 
Association will be the hosts. 


Proprietary Assn. Meeting 
Proprietary Association will hold its 
annual meeting May 23 to 25 in New York. 
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MADE FROM AMERICAN LEMONS 


by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 






MEmMsER 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, consult any of the 
following distributors: 






WE DO OUR PART 





DISTRIBUTED EAST OF THE ROCKIES BY 


a hetinrlods CHEMICAL WORKS, St. Louis, Philadelphia, SWANN CHEMICAL COMPANY, Birmingham, Alabama. 

ew York, Chicago. THE HARSHAW CHEMICAL COMPANY, Cleveland, Ohi 

. T. BAKER CH OMPANY, Phillipsburg, N . Cleveland, Ohio. 

ee sepiieiceiaininiadinatian ies guia STICKNEY & POOR SPICE CO., P. O. Box 5277, Boston, 

DODGE & OLCOTT COMPANY, 180 Varick Street, New York. Massachusetts. 

NEW YORK QUININE & CHEMICAL WORKS, 101 North CALVERT ANILINE & CHEMICAL CO., 225 Walnut Street, 
lith Street, Brooklyn, New York. Cincinnati, Ohio. 


PACIFIC COAST SERVED BY 
Products Department—CALIFORNIA FRUIT GROWERS EXCHANGE, Ontario, California 
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IN THE LAST ANALYSIS,. THE SALES OF YOUR PRODUCT HINGE ON THE QUALITY OF ITS 


BASIC INGREDIENTS 


2 Almond Meal 
| Balsam Tolu 


———— a 


Benzoin Gum 
Chalk (precipitated) n your preparation, the chain 


Chinese Shavings iia li iat “into 
Guttle Bish Bone of its ingredients 1s only as 


FACTOLAC strong as its weakest link. Neither 
Gum Arabic mci : 
oom Sawa ee Oe — npteco ade 
| Gum Tragacanth clever merchandising nor effective ad 
HENNA verlising can replace the product’s job 
Henasoap Shampoo . a a . 
a roel | of ‘‘delivering the goods.’’ For more ” DISTRIBUTE 
Indian Gum (Karaya 5 Me 
or ’ | ° 9 ° AUMOS OF ROOTS. BARKS HERBS 
Talcum | than 40 years, America’s outstanding 
‘ish Moss . ° 
Li ee || toiletry successes have relied on 
aavender Flowers ’ ’ : 
| Olibanum Hopkins’ Basic Ingredients for the 
Orris R | 
sea tw tested, full-strength, true-to-name 


| Powdered White Soap 
| || quality which has helped elevate 
HOPKINS’ NEUTRAL | them to their present position of 
WHITE SOAP | leadership. 
Powdered, ogy Hr Con- | 
tains NO soap bark, free | 
alkali, free ae a heir’ FREE ON REQUEST 
als. Totally free of rosin, x ane a 
. and sero ‘a SAMPLES, PRICES and PRICE LISTS OF 
HOPKINS’ CRUDE BOTANICAL DRUGS ‘ep i 
gg CUINCE SEED =] and LABORATORY BASIC SPECIALTIES [ong after price is forgotten 
_ Trak 


“Quality is remembered 











oy 





J.L.HOPKINS & COMPANY 220 Broadway new YorK 





Levissima 


OXIDE 
U.S. P. 


"ZINC STEARATE” 
CALCIUM STEARATE 


ALUMINUM STEARATE — MAGNESIA 
MAGNESIUM STEARATE [inal 


Milk of Magnesia by its smooth texture, 
fine suspension, pleasant taste, excellent 





Stearate of Magnesia color and uniformity. Allofthese qualities 
Light. Great Adhesiveness. Pure White. Immeasur- may be easily obtained in your Milk of 
able Fineness. Heavy if desired. Dusts out under Magnesia through the use of “Pattison’s” 


LEVISSIMA, Oxide of Magnesia, U.S.P. 


the puff like the finest pollen 
Its extremely fine particle size, intense 


Stearate of Zinc whiteness, physical and chemical purity, 
Odorless. Impalpable. Pure?White. Water Resisting. and chemical reactivity make it par- 
Great Adhesiveness. Light or Heavy as desired. ticularly suitable for the manufacture of 


the finest quality Milk of Magnesia . Send 
We are manufacturing the foregoing on a large scale. De- for samples and prices. 
liveries in any quantity from one barrel to a carload. 
Prompt shipments. Also Magnesium Carbonate, U.S. P. and 


Technical, powder and blocks, and Mag- 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, @ @ @ nesium Hydrate, Pharmaceutical. 


Los Angeles, Kansas City, Mo., Des Moines, New Orleans 


FRANKS CHEMICAL PRODUCTS CO. 


55 —33 °° STREET BROOKLYN,N.Y. 


GUSH TERMINAL BLOG. NO, 


ScHOFIELD-Dona.p Co., INC. 
154 Nassau St. New York 
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Natural Products Assn. 

Natural Organic Products’ Association 
has been organized by representatives of 
the botanical drug, essential oil, spirit and 
oil soluble gum, water soluble gum and 
vanilla bean industries to submit a code 
under the N. R. A., to enforce its provi- 
sions, and to promote the welfare of all the 
industries represented. 

After supplementary hearings held on 
the codes it was deemed feasible to com- 
bine these industries under one code 
authority using the model bylaws_ap- 





H. G. WEICKER 


proved by the N. R. A., and then to sub- 
mit a new code from this group. New 
industries coming under the provisions of 
this code will be granted the right to 
develop supplementary provisions and <air 
trade practices. 

The association is headed by Herman 
G. Weicker of the Dodge & Olcott Co 
Charles F. Walden of Thurston & Braidich 


is treasurer. 





CHARLES F. WALDEN 


The directors are: A. D. Armstrong of 
Fritzsche Brothers, divisional vice-presi- 
dent on essential oils; S. B. Penick of 
S. B. Penick & Co., divisional vice-presi- 
dent on botanical drugs; J. Edward Young, 
Jr., of Thurston & Braidich divisional vice- 
president on water soluble gums; H. E. 
Hendrickson of S. Winterbourne & Co., 
divisional vice-president, spirit and oil 
soluble gums, and Ferdinand Weber, of 
George Lueders & Co., divisional vice- 
president, on vanilla beans. 
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A.M.T.A. Convention Plans 


Entertainment plans for the thirty- 
ninth annual convention of the Associated 
Manufacturers of Toilet Articles, which is 
to be held at the Waldorf-Astoria, New 
York, June 5, 6, and 7, are well under way, 
according to the committee in charge. 
The committee has had a number of meet- 
ings and instituted plans for a_ very 
unusual type of program this year. It is 
expected that there will be a number of 
distinctly new features on the program as 
compared with conventions of previous 
years. 

For the first time in many years, it has 
been decided to dispense with the theater 
party on the opening night, and, in its 
place, inaugurate a “Monte Carlo” night, 
with all of the diversions which the name 
implies. It is felt that an opening night 
of this type will do far more to spread the 
feeling of camaraderie, than a more formal 
theater party. 

Plans for Wednesday include a bridge 
party for the ladies and a golf tournament 
for the men, while the closing night, on 
March 7, will be featured by the annual 
banquet and dinner dance at the hotel. 

The business sessions of each day will be 
enlivened by timely and _ informative 
talks by prominent speakers to be an- 
nounced. Complete arrangements will be 
announced in our next issue, but in the 
meantime everyone is assured of an un- 
usual and distinctive program, by reason 
of the veteran personnel of the entertain- 
ment committee which has a long record 
of remarkably successful entertainment to 
its credit. 

The committee for this convention is 
Charles E. Kelly, Chairman; E. W. King, 
Vice Chairman; W. C. Young, Treasurer; 
W. P. Murray, Ass’t Treasurer; A. C. 
Burgund, Charles Fischbeck, B. J. 
Gogarty, P. W. Hyatt, W. E. Klass, Karl 
Voss. M. Lemmermeyer, Givaudan-Dela- 
wanna, Inc., New York, has been ap- 
pointed a member of the entertainment 
committee to succeed E. Hoffman, Amer- 
ican Can Co., resigned. 


Flavoring Extract Meeting 

All preliminary arrangements for enter- 
tainment have now been made for the 
Silver Jubilee (25th annual) Convention of 
the Flavoring Extract Manufacturers’ 
Association at the Waldorf-Astoria, New 
York, May 21, 22 and 23, according to 
B. J. Gogarty, Rossville Commercial 
Alcohol Corp., chairman of the entertain- 
ment committee. 

A specially arranged tour of Radio City 
and the NBC studios has been arranged for 
Monday afternoon, May 21. After the 
tour, the party will have dinner at one of 
New York’s most-talked-of night clubs, 
followed by a theater party at Radio City 
Music Hall. 

A golf tournament has been planned for 
Tuesday. This will probably be held at 
Queens Valley Golf Club, Forest Hills, 
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L. I., and suitable prizes will be awarded 
the lucky and the skillful entrants. By 
suitable prizes, the committee announces, 
it does not mean simply a prize for low net. 
Plans are under way to work out an 
original way of arriving at handicaps, 
which will permit all winners to look their 
friends back home in the eye, when dis- 
playing their prizes. 

For those who do not golf, a de luxe 
motor trip to Jones Beach, famous Ocean 
Parkway of Long Island, circling the new 
southern and northern Long Island Park- 
way systems, has been arranged. A 
shore luncheon, at some well-known sea- 
shore club, will make this a particularly 
pleasant trip for those members who have 
not been to New York since this famous 
parkway system was started. 

The banquet Tuesday evening will be 
held in the beautiful Sert Room, so-called 
because of the famous wall paintings by 
the Spanish artist of that name. A recep- 
tion will preceed the banquet. Those who 
attended the reception preceding the 
dinner of the Drug and Chemical Section, 
N. Y. Board of Trade at the Waldorf- 
Astoria last month know, that to say the 
least, the receptions at the Waldorf guar- 
antee a successful start to the banquet. 

While the committee cannot guarantee 
an introduction to Oscar of the Waldorf, 
Mr. Gogarty promises that those who 
attend the banquet will have something to 
tell the folks back home for many weeks 
to come. 

To facilitate the entertainment of guests 
and to serve as gathering and meeting- 
places during the entire convention, two 
additional rooms, directly adjoining the 
convention rooms, have been reserved for 
the benefit of those attending. One room 
will serve the ladies and the other the 
men, as general meeting rooms, lounge, 
entertainment headquarters, etc., between 
the regularly scheduled meetings and other 


functions. 


A. Ph. M. A. Meeting 

American Pharmaceutical Manuafctur- 
ers’ Association will hold its annual meet- 
ing in Chatham on Cape Cod, during the 
week of June 25. The hotel is the Chat- 
ham Bars Inn, and the conventioners can 
find accommodations also in the cottages 
of the inn. 

H. B. Johnson, chairman of the com- 
mittee on time and place, after a visit to 
Chatham, has issued an enthusiastic call 
for a record attendance at this year’s 
meeting. He praises the location, the 
hotel and its cuisine, and he commends 
the golfing facilities on the inn course and 
on the nearby Eastward Ho links. 

The hotel rate for the convention is $6 
a day on the American plan. The rates 
for cottages vary, but Mr. Johnson advises 
that reservations be made early with 
Harvey A. Grant, general manager, 
Chatham Bars Inn, Chatham, Mass. 
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Italian ‘Talc 


Fifty years of practical experience has proved to the master 
perfumers throughout the world that Italian Talc is the only 
one that possesses all the features necessary to produce a fine 


powder. 


They have found it uniform and reliable and therefore they 


insist on Italian Talc exclusively. 


Exclusive representatives of the Italian Producers 
i 4 


Chas. Mathieu, Inc. 


120 Liberty St. New York City 





We welcome your inquiries and will be glad to send samples . 




















STABLE LUSTROUS DESCOLLONGES FRERES 
LYON Established 1904 PARIS 


COLLOIDAL 
EMULSIONS JASMIX 


sa A low price oil reproduc- 
win 

















ing perfectly the rich, flowery 


uN u 
F A LB A note of the Jasmin flower, so 


Absorption Base valuable by itself, orblended 


into other compositions. 








. 
Ergostero! Price: $12.00 per pound 
Cholesterin C. P. Egg Lecithin 
Lanoline U.S.P. Perfume Oils . 
canal BENJ. FRENCH, INC. 
Pfaltz & Bauer, Inc. New York: Chicago: 


a_i - waw venn curr 160 Fifth Avenue 549 W. Randolph Street 
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New Cosmetic Association 

The National Perfume & Cosmetic 
Manufacturers’ 
formed with headquarters in New York to 
protect the interests of manufacturers of 


Association has been 


non-advertised brands of cosmetics in the 
administration of the cosmetic code. 
Charles H. Oestreich, of Carlova, Inc., is 
temporary chairman of the group, and 
J. I. Poses, of A. A. Vantine, temporary 


secretary. Application has already been 





Cc. Fie OSTREIGH 


made for representation on the code 
authority as soon as the organization is 
fully completed. 

This new association has been formed 
to represent a very large group of cosmetic 
manufacturers who do not depend upon 
advertising and demonstrators to sell their 
products. They sell chiefly through syn- 
dicate and department stores, their busi- 
ness runs into a large volume annually and 
they are large employers of labor. The 
association reports a membership of over 
forty already, with plans for increasing 


this number going on apace. 





J. f. POSES 


According to a statement issued by the 
association, “it is estimated that the type 
of firm this association is designed to serve 
comprises 70% of all the concerns in the 
industry. Practically all of these manu- 
facturers have heretofore had no trade 
association connections and hence have 
had no strong body to protect their 
interests and champion their rights before 
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the government during the drafting of the 
provisions of the code. 

“In point of volume of business done 
and number of people employed these 
firms also make up a large percentage of 
the national industry. They employ a 
great deal of hand labor and distribute 
millions of dollars worth of merchandise 
annually through syndicate and variety 
stores, dealers and leading retail outlets.” 

In addition to those already mentioned, 
those who are serving on the executive 
board of the association include: Benjamin 
Ansehl, of the Benjamin Ansehl Co., St. 
Louis; John B. Brunner, of the Peroxide 
Chemical Co., also of St. Louis; W. W. 
Cheatham, of the Cheatham Chemical 
Co., Atlanta; Joe Linderman, of Joubert 
Cie, Inc., New York; Howard S. Lyon, of 
the Comfort Manufacturing Co., Chicago; 
W. J. Popp, of the Fort Orange Chemical 
Co., Albany; Earl P. Yates, of the Superior 
Products Co., Dallas. 

The temporary offices of the association 
are located at 71 Fifth Avenue, New York 
City. Requests for information and ap- 
plications for membership should be sent 
to the secretary at that address. 


Michigan Cosmetic Assn. 

A new record attendance was present at 
the regular monthly meeting of the Michi- 
gan Cosmetic & Extract Association, held 
April 12th, at the Downtown Club in De- 
troit. The credit for this fine turnout goes 
to Ed Orrell (Beauty Counselors Inc.) 

The next meeting, as will all summer 
meetings, will be held in the form of a Golf 
Mark W. 


Allen Co.) was appointed chairman of 


Tournament. Ray Vicary 


Golf Tournaments. 


—_— 


Companies 
Colgate Employees Move Here 


The removal of more than 250 em- 
ployees from Chicago to Jersey City has 
been completed by the Colgate-Palmolive- 
Peet Co., making one of the most impor- 
tant business migrations in recent business 
history. The removal followed a decision 
of S. Bayard Colgate, president of the com- 
pany, that it would increase efficiency in 
management as well as savings in time 
and money. <A two-story addition was 
constructed at the Jersey City plant and 
new offices made available. With the 
wives and families of the employees trans- 
ferred from Chicago, there was a total of 
more than 400 people brought into Jersey 
City, making a minor boom for that city, 
which has again become headquarters for 
one of the largest international soap manu- 
facturers and which in 1928 lost the head- 
quarters of Colgate & Co. when it was 
merged with Palmolive-Peet interests. 


Tilden Appoints F. B. Furber 

Tilden Co., New Lebanon, N. Y., phar- 
maceuticals, has engaged Franklin B. 
Furber as manager of its St. Louis branch. 
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Leonhardt Heads Fritzsche 

Frederick H. Leonhardt, formerly vice- 
president, has been elected president of 
Frtitzsche Bros., Inc., New York, suc- 
ceeding the late Frederick E. Watermeyer. 
William A. R. Welcke, formerly treasurer, 
has been elected vice-president and 
treasurer. 

Mr. Leonhardt, a native of Germany, 
has been associated with Fritzsche 
Brothers, Inc. since April 1894, a period of 
forty years. He joined the Company one: 





F. H. LEONHARDT 


year earlier than the late President, with 
whom he has since worked devotedly and 
untiringly in the upbuilding and for the 
When the 
firm was incorporated in 1919, Mr. Leon- 


welfare of the organization. 


hardt was made First Vice-President in 
which capacity he has served until the 
present time. Mr. Leonhardt’s education 
and industrial training in Germany were 
practically the same as Mr. Watermeyer’s 
and admirably qualify him to carry on the 
traditions and to direct the policies of the 
firm. 

In Douglastown, Long Island, where he 
lives he is widely known for his active 





W. A. R. WELCKE 


interest and participation in civic affairs 
and social and welfare movements. He is 
a member of the following Clubs: North 
Hempstead Country Club, New York 
Athletic Club. The Douglaston Club 
(former President), The Chemists Club, 
Albion Lodge of Masons, a life member of 
Company “A”, Veterans of the Seventh 
Regiment, Drug and Chemical Club of 
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‘LEFSWAX 


T. L. Pure White Beeswax Pioneer Brand Pure Refined 


Yellow Beeswax 





Extra Quality, is prepared from the high- 


est and most costly grade of crude bees- Extra Quality, 100% PURE and higher 
wax, carefully selected at its source and than U. S. P. Standard. Made from the 
again, on arrival at the T. L. factory, same high grade crude beeswax as the 
examined piece by piece. It is 100°) pure T. L. Brand, excepting that it is not 
and higher than U. S. P. standards. bleached white. Because of its natural 


—_, . : light yell lor staseapecialivadacted 
lhe high melting point and character of ight yellow color it 1s especially adaptec 


T. L. PURE WHITE BEESWAX imparts 
to the product a very high emulsion 
value. This property enables the cream THEODOR LEONHARD 
vaiasesioutimmaal - use less beesw - in the WAX CO., Inc. Established 1859 
preparation of the cream with the 
HALEDON, PATERSON, N. J. 
Long Distance Telephone: SHerwood 92-1444 
T. L. WHITE BEESWAX | , il Western Distributor: A.C. DRURY & CO. 
. 4e 4 weu. as be 1e . . . 
4 ae piv 219 E. North Water St., Chicago, Illinois 
standard of quality for over eighty years. 
Pacific Coast Representative: ALBERT ALBEK 
515 So. Fairfax Ave., Los Angeles, Cal. 


for lemon creams and like preparations. 


assurance that the emulsion is perma- 


nent. 


Its constant uniformity gives the best 


results in making cold cream. 


Over 80 years of continuous business in the United States of America 
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CALIFORNIA COLD PRESSED 


Oil of Orange U.S.P ¥ 
sc CESS | W. BENKERT & CO. 


DODGE & OLCOTT COMPANY 
INCORPORATED 








180 Varick St., New York City 
FRITZSCHE BROTHERS, Inc. 
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Distributors for a e 
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THE EXCHANGE ORANGE PRODUCTS CO., ONTARIO, CALIF. 
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which organization he was President in 
1932. 

William A. R. Welcke has been asso- 
ciated with Fritzsche Brothers, Inc. since 
1885 serving as Treasurer since 1919. He 
has largely devoted his attention to the 
financial end of the business and his record 
of forty-nine continuous years of activity 
with one firm is very unusual and 
thoroughly justifies his well deserved 
recognition in an official way. Mr. Welcke 
is a resident of Mount Vernon, New York. 

It was the expressed wish of the late 
President that the destinies of the firm 
should be placed in the hands of these two 
officers, not only as an expression of his 
confidence in their respective abilities but 
thereby suitably to recognize their many 
years of friendship and loyalty to him and 
to the best interests of the firm. 


Louis Descollonges Visits Here 

Louis Descollonges, managing director 
of Descollonges Freres, Paris, France, 
manufacturers of perfume specialties and 
synthetic aromatic chemicals, arrived in 
the country, April 10, abroad the S. S. 
“Paris.” During his visit to this country, 
he will make his headquarters at the offices 
of Benj. French, Inc., New York, his 


representatives in the United States. 


Phoenix in Baltimore 

Phoenix Metal Cap Co. has opened 
another branch office in Baltimore, Md., 
at 311 Keyser Building. J. L. Zeman, who 
formerly represented Phoenix at both Los 
Angeles and San Francisco, is in charge. 

The address of the St. Louis office has 
also been changed to Room 411, 411 N. 
10th Street. F. G. Brinkmeyer, St. Louis 
representative, is now being assisted in 
this territory by H. D. Stockton, who has 
been transferred from Cleveland. W. B. 
Llewellyn remains in charge of the Cleve- 
land office. 

With the exception of a small portion of 
western New York, the states of New York 
and Pennsylvania have again been placed 
under the direction of the Brooklyn office. 


J.T. Baker Sales Niestine 


The annual sales convention of the 
J. T. Baker Chemical Company was held 
April 6 to 8, inclusive, at Phillipsburg, 
N. J. The entire field organization of the 
company was at the home office where the 
convention was held under the guidance 
of H. H. Garis, president, and R. A. Clark, 
salesmanager. 

Schmidt Rejoins Parsons 

E. C. Schmidt has rejoined M. W. 
Parsons, New York in the capacity of 
sales manager. 

His former connections include Innis- 
Speiden & Co., New York; Angier Chem- 
ical Co., Boston; Upjohn & Co., New 
York, and he has consequently a very 
extensive knowledge of the drug and 
cosmetic industries. 
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“Tabloid’’ Mark 50 years old 

Burroughs Wellcome & Co., New York, 
pharmaceuticals, has announced that 
March 14 marked the fiftieth anniversary 
of the registration of the trade-mark, 
Tabloid.” 

“Tabloid” is a coined word registered in 
1884 by Burroughs Wellcome & Co. 
successors to Brockdon, who originated 
compressed medicaments in the form of 
biconvex discs under the designation of 
“compressed pills.” 

Until 1903, the owners’ exclusive right to 
the word remained unchallenged, but in 
that year a successful action against “‘pass- 
ing off’ was taken in the High Court of 
Justice. ‘“‘Tabloid” as a result of these 
proceedings was certified under section 
77a of the Trade-Marks Act 1883-1888, 
and Burroughs Wellcome & Co. was 
awarded damages and costs. Time and 
again since then, injunctions against in- 
fringement have been granted in Courts of 
Justice both in the British Empire and the 
United States of America. Even a foreign 
pharmacopoeia has been required to pub- 
lish a correction note in regard to the 
misuse of the word in the text. 


Health Products Expands 

William H. Berg, president of Health 
Products Corp., Newark, N. J., announces 
that ground has been broken for a new 
addition to the present concentrate plant 
used in the making of ‘““White’s Cod Liver 
Oil Concentrate Tablets.” The addition, 
which will be completed by fall, will 
enable Health Products Corp. to double 
its concentrate production. 


Ungerer Appoints Dubey 

Ungerer & Co., New York, announces 
the appointment of Alfred E. Dubey, Jr., 
salesman for their full line of essential oils, 
aromatic chemicals, and perfumers raw 
materials in the New York Metropolitan 
district. 

He will contact many of the accounts 
previously handled by George R. Mac- 
Donald, recently appointed manager of 
the new Ungerer branch at Boston. 


Corrie Joins Revson 

G. W. Corrie, well known in chemical 
circles is now representing R. F. Revson 
Co., New York, as technical salesman to 
the cosmetic and allied industries. His 
experience and large fund of knowledge 
in these lines should make his services 
valuable to his clients. 


Lowen Represents Penn. Tube 

Stanley Lowen, New York, is now repre- 
senting the Pennsylvania Collapsible Tube 
Co., Williamsport, Pa., in the New York 
territory. He also represents the Schultz- 
Illinois-Star Co. and the Sefton National 
Fibre Can Co. 
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‘Hour of Smiles” 

Bristol-Myers has combined its radio 
advertising of “Ipana’”’ and ‘‘Sal Hepatica’’ 
into a full hour show. “The Hour of 
Smiles” is the name for the new combined 
show, lasting one hour each Wednesday 
night from 9 to 10 P. M. (EST) over an 
NBC-WEAF network. Formerly the 
show was split into two half-hour broad- 
casts—The Ipana Troubadours and Fred 
Allen’s Sal Hepatica Revue. The merging 
of these two sparkling shows was decided 
upon by the sponsors, Bristol-Myers Co., 
in order to bring to its radio audience the 
maximum in enjoyment. 


Reed & Carnrick 

Reed & Carnrick, Jersey City has 
organized a new company, Reed & Carn- 
rick (Canada), Ltd., with headquarters in 
Toronto. This new company will manu- 
facture all Reed & Carnrick products for 
distribution in Canada, Great Britain and 
other British territories. Officers of the 
new Canadian company include: president, 
Dr. H. Sheridan Baketel; vice-president, 
Otto W. Sartorius; secretary, John M. 
Byrn; treasurer, Herman U. Sartorius; and 
managing director, William A. Doidge. 


S & S Hair Tonic Reorganized 

S &S Hair Tonic Co. has resumed pro- 
duction at its new factory in Lexington, 
Ky. Charles T. Warren is head of the 
newly reorganized company which has 
taken over distribution rights, while J. A. 
Creech, owner of the company since 1928, 
continues as head of the manufacturing 
unit. S. Wells is in charge of the new 
laboratories. 


Majestic Denies Rumor 

J. Leshin, of Majestic Metal Specialties, 
Inc., New York, has issued the following 
announcement: 

“There has been brought to our atten- 
tion a report that this company was con- 
templating merger negotiations with an- 
other metal specialties manufacturing 
organization. 

“May we, thru the medium of your 
excellent journal, emphatically deny this 
rumor? Majestic, the industry may be 
assured, will continue at the old stand as a 
distinctly independent business.” 


Magnesia Booklet 

Schofield-Donald Co., Inc., New York, 
has published a new booklet describing 
“‘Pattinson’s” magnesia products. It de- 
cribes all the grades of pharmaceutical 
magnesia, including oxide, hydrate, car- 
bonate and “‘Iomagene,”’ and contains in- 
formation of interest to makers of milk of 
magnesia, magnesia wafers, citrate of 
magnesia and other pharmaceutical prod- 
ucts made of magnesia. Copies may be 
obtained upon request. 
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Reehive Brand 








SUN 





_.. and first in Quality ~ 


Beehive Brand Beeswax is treated to sun-and- 
air bleaching in our own modernly arranged 
and equipped bleachery. This method of 
natural bleaching is far slower and more 
costly than ordinary chemical bleaching, but 
it results in an infinitely better product. This 
bleaching, superintended by veteran workers 
who have spent their lives in specializing on 
refined Beeswax production, is just one of the 
reasons for the quality of Beehive Brand 
Beeswax. It is again just one of the reasons 
why more and more manufacturers are now 
specifying Beehive Brand Beeswax. You may 
have complete information by addressing: 


WILL & BAUMER CANDLE €O., INC. 


Est. 1855 
SYRACUSE, NEW YORK 
Spermaceti—Ceresine— Yellow Beeswax 


Composition Waxes—Hydistear—Stearic Acid—Red Oil 
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PURE OTTO oF ROSE 
- BATZOUROFF & CO. 


(Established 1845) 


| SOFIA, BULGARIA 


Modern Distilleries at 
Karadja Rahmanili 
Kalofer Uhat 


Karnare 
Karlovo 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


Used by the Principal Consumers Here and Abroad 


SOLE AGENTS 


GerorcEe Luepers & Co. 








New York Chicago San Francisco Montreal 











Mckesson 


PRODUCTS 


|_ “Quality Since 1833” | 





COD LIVER OIL 

Medicinal and Poultry 
CITRIC ACID 

Crystal and Granular 
BENZOIC ACID 

U.S. P. Powdered 
AGAR AGAR NO. 1 
ALKALIES 
CHLOROFORM 

U.S. P. and Technical 
CAMPHOR 

Japanese, all sizes 
MENTHOL 
QUININE AND SALTS 
BENZOATE SODA 

U.S. P. Powdered andGranular 
VANILIN 














McKESSON & ROBBINS 


Incorporated 


79 CLIFF STREET NEW YORK 








DRUGS AND CHEMICALS 
ESSENTIAL OILS AND RAW MATERIALS 
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Julius Schindler's 25th Anniversary 
In celebration of its twenty-fifth anni- 
versary, Oelwerke Julius Schindler, Ham- 
burg, Germany, has published a most 
striking and dramatic promotional book- 
let. This booklet is about standard 
magazine size and consists of about fifty 
pages, handsomely illustrated with fine 
It is, 


in effect, a graphic presentation of scenes 


etchings and splendid photographs. 


in and about the company’s plant, and 
tells, more dramatically than words could 
express it, of the varied activities and 
tremendous scope of this organization. 

S. Schwabacher & Co., Inc., New York, 
represents Oelwerke Julius Schindler in 
this country. 


Naef Booklet 

M. Naef & Co., Ltd., Geneva, Switzer- 
land, has published a new and revised 
edition of its booklet describing the syn- 
thetic and aromatic products manufac- 
tured by that company. This is a 56-page 
booklet which gives a general idea of the 
many uses to which these products can be 
put, and their application in formulae of 
some of the best known preparations. 
Copies may be obtained upon request from 
Ungerer & Co., New York, Naef’s Amer- 
ican representatives. 


Removals 


DOW CHEMICAL CoO. (N. Y.) 

Dow Chemical Co. announces the re- 
moval of its Eastern office to 30 Rocke- 
feller Plaza, New York. ‘Telephone 
COLumbus 5-0005. 

NOXZEMA CHEMICAL CO. (N. Y.) 

Noxzema Chemical Co., Inc., Balti- 


more, has moved its New York sales office 
to 225 Fifth ave. J.T. Baylis is in charge. 


MASSENGILL SAN FRANCISCO 
BRANCH 

S. E. Massengill Co., Bristol, Tenn., 
pharmaceuticals has announced the open- 
ing of a new branch office at 240 Fourth st., 
San Francisco. 

PARENTO’S CANADIAN COMPANY 

Compagnie Parento of Canada_ has 
just taken new and larger space at the 
same address, 73 Adelaide St., West, 
Toronto, where better facilities are avail- 
able. 

A. Doolittle, president of Compagnie 
Parento Inc. Croton-on-Hudson, N. Y., 
visited the Canadian affiliate, during the 
past month. He called on the trade in 
company with E. C. Barton, the Manager 


at Toronto. 


New Products 
MOSBY’S “INDO-VIN” 


Gilbert H. Mosby, president of Indo- 
Vin, Inc., Cincinnati, has produced a new 
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tonic medicine which he has packaged in a 
bottle and carton. The container, is a 
cylinder with recessed panel for the label 
running around the middle. Carton and 
label are printed in red, yellow, bronze and 
brown. Indo-Vin is recommended for 
fatigue and for its tonic properties. 


MARCHAND’S CASTILE SHAMPOO 


Charles Marchand Co., New York, has 
introduced a new product known as 
Marchand’s Castile Shampoo. The prod- 
uct is being distributed in the New York 
area by Drug Products Sales & Service Co. 


P. & G. “DRENE” 
Proctor & Gamble Co. Cincinnati, is 
introducing a new liquid shampoo called 
“Drene.” This product produces what 
the company calls a soapless lather and is 
known as a “hymolal salt’’ said to be 
similar in action to soap but made on an 


entirely different principle. 
“RED” GRANGE FOOT PRODUCTS 
Avlo Products Corp., Chicago, is intro- 
ducing two new foot preparations bearing 
the name of Harold ‘‘Red’’ Grange, foot- 
ball star. They are Red Grange “77” foot 
preparation, a liquid, and Red Grange 
foot powder. 


PUREPAC’S “SIG” 

Purepac Corp., New York, is marketing 
a new sodium perborate type mouthwash 
and dentrifice under the trade name, 
“Sig.” perborate type mouthwash and 
dentfirice under the trade name, “Sig.” 
This is part of an expansion program 
undertaken by the company which also 
involves the acquisition of a new plant for 
the manufacturing of all liquid items with 
Dr. Henry Stein in charge. 


POLORIS TABLETS 


Poloris Co., New York, is introducing 
‘“Poloris Tablets” through the dental pro- 
fession. The tablets are recommended for 


relief from pain. 


LEHN & FINK’S “AMPHYL” 

Lehn &'Fink, Inc., Bloomfield, N. J., is 
introducing to the medical profession a 
new disinfectant and antiseptic, ““Amphy’’ 
According to the company, “Amphyl’ is 
non-poisonous, odorless, non-irritating, 
deodorant. It makes a clear solution, 
almost colorless, of neutral reaction, con- 
taining a combination of alkyl and halogen 
phenol derivatives of synthetic origin. 

“With a phenoi coeflicient of 5, Amphyl 
is recommended in dilutions of 14 to 2%. 
“Amphyl” is recommended for all persona 
and therapeutic uses.” 

It is packaged in 2 sizes—21% oz. bottle, 
retailing at 25 cents and 6 oz. size, retailing 
at 50 cents. “Amphyl” is now being 
ethically introduced to the medical pro- 


fession. 
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NEW DR. WEST’S 

The Western Co., Chicago, has em- 
barked upon the marketing and advertis- 
ing on a nationwide scale of a new product, 
“Dr. West’s Double-Quick Tooth Paste.” 
which, it is reported, will eventually 
entirely replace the company’s present 
product. 


Regulatory 
Cullen Resigns from F. & D. A. 


Dr. Frederick J. Cullen has resigned 
as Chief of Drug Control in the Food and 
Drug Administration, United States De- 
partment of Agriculture. 





F. J. CULLEN 


His departure almost coincides with the 
resignation of Dr. Virgil S. McDaniel as 
medical officer of the administration, 
although officials denied any connection 
between the two actions. 

The position of Chief of Drug Control 
will be filled in accordance with civil 
service procedure, and pending this the 
office will be conducted by Dr. P. W. 


Spickert, medical officer. 


Drug Code Hearing May 1 

The drug manufacturing code was set 
for hearing by the NRA for May 1, in the 
Washington Hotel. 

The code was filed on behalf of the entire 
“manufacturing pharmaceutical and_bi- 
ological industry”? and not by any trade 
association, as both the American Drug 
Manufacturing Association and the Amer- 
ican Pharmaceutical Manufacturers’ Asso- 
ciation, which operate in this field, have 
membership restrictions that make them 
ineligible to sponsor codes. 

The code provides a forty-hour week 
and a minimum wage of 35 cents an hour. 
It proposes a complicated method of 
selecting the code authority to make it 
representative of the industry. There are 
no price provisions or unfair trade practice 


rules in the code. 
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Giese’s Filter Papers 
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Folded Paper 


Heavy Linen Fibre Filter 
Paper for Rapid Filtra- 
tion of Large Quantities 
—Very Strong. 





Bale of Filter Paper 


PACKED AS FOLLOWS: 


13 inch, 55 lb. Bales 20 inch, 110 Ib. Bales 
15 inch, 55 lb. Bales 24 inch, 55 lb. Bales 
18 inch, 55 lb. Bales 26 inch, 55 lb. Bales 


32 inch, 55 lb. Bales 
Also folded—packed in cartons 


Free illustrated leaflet on request 


AUGUST GIESE & SON 


Importers 


300 Fourth Avenue NEW YORK 





VANILLA BEANS 


For over 75 years the recognized 
source of supply 


<OUNDER\. 





**Look for the Symbol of Standardization” 


GUMS 


Arabic Tragacanth Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 

















NO TIME to WASTE 


That’s true with most people who visit New York .. . It’s 
certainly true of guests of the McAlpin, who appreciate 
the ultra-convenient location of this fine hotel. They 
also enjoy, of course, the comfort and the friendly, 
helpful service . . . not to mention the economy of the 
McAlpin. Why don’t you, too, make the McAlpin your 
headquarters in New York? 

JOHN J. WOELFLE, Manager 

ROOMS WITH BATH 


Single from Double from Twin-Bedded from 


$950 $400 $450 
HOTEL 


M°ALPIN 


“The Centre of Convenience”’ 


BROADWAY AT 34th STREET 
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THE SCIENTIFIC AMERICAN 
CYCLOPEDIA of FORMULAS 
Edited by ALBERT A. HOPKINS 


HIS valuable work is a careful compilation of 
about 15,000 selected receipts and processes, 
many of which have heretofore been secret. 
Nearly every branch of the useful arts and indus- 
tries is represented. Never before has such a large 
collection of valuable formulas, useful to every 
one, been available for general use. Includes 56 
pages devoted entirely to toilet preparations and 
perfumes—800 formulas. 


Substantially Bound in Full Flexible Fabrikoid, Red Edge 
Size 6 1-4x 81-2 Inches 1077 Pages 200 Illustrations 


Price, $5.50 Postpaid, Domestic 
Price. $5.85 Postpaid, Foreign 


Sent prepaid to any address by 


Drug and Cosmetic Industry 
101 W. 31st St., New York, N. Y. 
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New Cost in Retail Code 

National Recovery Administrator Hugh 
S. Johnson has issued an order, effective 
April 8, tightening the “‘loss limitation” 
provision in the code for the retail drug 
trade. 

The order approves a modification of 
the code reading as follows: 

“Section 6. Loss Limitation Provision. 

“In place of the provisions of Article 
VIII, Section 1, 
shall apply to all retailers selling the prod- 


the following provision 


ucts specified hereafter: 
“Inasmuch as the vast preponderance 
of drug store products are distributed 
through small drug retailers who are 
unable to purchase on a quantity basis 
but who perform services which are 
essential to the welfare of those in their 
communities, and whereas such services 
cannot adequately be performed through 
the facilities provided by their competi- 
tors, and whereas, in some cases sales 
are made to consumers by such com- 
petitors at prices below the lowest cost 
of purchase normally obtainable for 
such merchandize by small drug retail- 
ers, and whereas in most instances such 
sales prices are not a true indication of 
the general level of prices of such com- 


unfair trade practice and is prohibited 
by this code for any drug retailer to sell 
any drugs, medicines, cosmetics, toilet 
preparations or drug sundries at a price 
below the manufacturer’s wholesale list 
price per dozen, provided, however, that 
in the case of biologicals or other of the 
above-mentioned products which are not 
customarily sold in dozen or greater 
lots the Code Authority may fix a com- 
parable unit quantity, and provided 
further that any discount, free deal, or 
rebate which is made available to all 
purchasers of dozen lots or comparable 
quantities, shall be considered as part of 
the manufacturer’s wholesale list price.”’ 
The modification is designed to prevent 
predatory price cutting by a small per- 
centage of the trade which has persisted in 
“loss leader”? sales on standard articles 
below the cost price of the vast majority 


of the smaller concerns in the trade. 


Chemical Code Authority 

Under the basic code for the chemical 
manufacturing industry, the Chemical 
Alliance is vested, with general adminis- 
trative authority, and the executive com- 
mittee is authorized to act for the alliance 
in this capacity. In its role as Code 
Authority for the Chemical Manufacturing 


The officers of the code authority are as 
follows:—Chairman, W. B. Bell, of the 
American Cyanamid Co., New York; 
Vice-chairman, Charles Belknap, of the 
Merrimac Chemical Co., Boston; Willard 
H. Dow, Dow Chemical Co., Midland, 
Mich.; Lammot duPont, of E. I. duPont 
de Nemours & Co., Wilmington, Del. 
Treasurer, J. W. McLaughlin, of the Car- 
bide & Carbon Chemicals Corp., New 
York; Secretary, Warren N. Watson, 
secretary of the Manufacturing Chemists . 
Association, Washington. 

Howard Huston, assistant to the presi- 
dent of the American Cyanamid Co., New 
York, has been named acting code director. 


Monsanto Capitalizes Surplus 

Monsanto Chemical Company has 
adopted resolutions amending the charter 
so as to increase the authorized capital 
stock to 1,250,000 shares and authorizing 
the issuance of additional shares on April 
30th to stockholders of record on April 
20th so that each stockholder will receive 
one additional share of stock for each 
share of stock then held. The additional 
shares will be charged against the paid-in- 
surplus account of the company. This 








petitors and no general benefit to those 
in the community accompanies the 
same, but such prices are in fact in the 
nature of bait offers of merchandize to 
attract trade, it is hereby declared an 


Industry, the committee has organized, 
has elected officers, has selected an acting 
code director pending the appointment of 
a permanent incumbent of this position. 


will call for the issuance of an additional 
432,000 shares and will increase the 
capital stock account of the company by 
$4,320,000. 





Deodorants 


(Continued from page 346) 


oxyquinoline sulfate, to the boric acid solution and very 
slowly sift in the dry materials, while the agitator is in 
motion. The dry materials should not be dumped in 
because the zinc stearate is so light that it will ride on 
top of the solution without being whetted to an ap- 
preciable extent. The consistency of this paste can be 
regulated by decreasing or increasing the dry materials. 


DEODORANT POWDERS 


Deodorant powders are used for dusting purposes 
under the arms and on the feet. They may be made as 
follows: 


No. 1. 


Purified zine peroxide...........:...-60: Sore 40.0% 
Boric acid.......... OY re een ra ree 20“ 
PUN ree pigs foo cais, Sati each BO a 
LCT CS ee a ree eae ee ener Be 
No. 2. 

Puritiedszine PerOxdeis is. 20.45 een G we essa tase 20.0% 
Zinc stearate. ..... BO aT ee ee a eee Ie, 
Boric acid...... SUSI AA See ene On Ne ora se 5 (| as 
WANG occ cc kes pncke sn hie tae icr a ee 5 1) Ge 
SING ey 8 foot hitch, dents eo aie 


DEODORANT COMPACTS 
In making these compacts some manufacturers prefer 
instead of the following method, which requires a press 
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in order to get sufficient pressure to make firm com- 
pacts, to add sufficient water to make a very stiff dough 
which is then formed into blocks and allowed to stand 
in a drying oven until dry. 

Deodorant compacts are made as follows: 


No. 1. 

PARI 2 once oso oe 3% 
Corn stareh........... ae Jee 10 “ 
Titanium dioxide....... dint aydk ee taleer la ieee 1k 
gc ee ee eee 503 A eR ah ere c 60 “ 
Bano. t ecdeeaned ae 
Tragacanth mucilage 5% sy Asahi arate aeas 1) ay 
Pantie... <b ccsedadcchaontersaneensmerereao > 


Procedure: Mix and sift the talc, titanium dioxide 
alumnol. Mix the starch with the mucilage, work in 
melted lanolin, add to the powders, and mix until 
smooth; then add the perfume. Compress into blocks. 


No. 2. 


Boric acid... Bere: ; PP Le eee LS ee 20% 
MIR ERME ctor ee cro sch sia ee api ias A OR oy 40 “* 
Rice starch......... a= 
Cocoa butter......... eink sph tobe See ae Ta ee tet oe a 
Oe yvonmelnSuMales =< 05.42 hse so ee a 
‘Bragacantiv mactage: 7p. 3...) vives sc2 na 18 “ 
Titanium dioxide....... G* 

1“ 


LCI) 11111 ag ge Ae eee arr eR ere ae Wrest ketene 

Procedure: Dissolve the oxyquinolin sulfate in the 
tragacanth mucilage; stir in the starch thoroughly, 
melt and add the cocoa butter. Mix and sift the talc, 
boric acid, and titanium dioxide, and add binder. Add 
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A Uniform 


LANOLIN.. 


Hydrous and Anhydrous 


@ Every chemist and buyer of U. S. P. 
Lanolin knows how essential it is to 
establish a source of supply that will 
deliver an absolutely UNIFORM Lano- 
lin at all times. 

® Our UNIFORMITY guarantees a fine 
light color, a sweet natural odor, and a 
strictly U.S. P. product. 


© We welcome the opportunity of demon- 
strating how dependable UNIFORM 
Lanolin can be, for use in drugs and 
cosmetics. 


Vay we send samples? 


N. I. MALMSTROM & CoO. 


147 LOMBARDY STREET 
BROOKLYN, N. Y. 














NEW 


Twenty-First Edition 





| The Indispensable 
| UNITED STATES | 
| DISPENSA TORY | 


The Only Book In The World Which Contains: 
I. ALL THE DRUGS and preparations of the U. S. P. X considered 
in detail. II. The official descriptions and tests of the U.S. P. X in 
full. III. The official formulas for galenicals of the U. S. P. X. IV. A 


summary of the important chemical incompatibilities of the official 





drugs. V. Every crude drug recognized by the National Formulary 
V described in full, including the tests for purity and identity. (The 
galenical preparations of the National Formulary V given in abstract)- 
VI. ALL THE DRUGS and preparations of the British Pharmacopoeia 
1914 described in full. VII. Descriptive articles on practically all 
important substances not included in the three legal standards, in- 
| cluding the latest information on the new synthetic remedies. VIII. 
Concise, complete, authoritative articles on the Vaccines, Antitoxins, 
Serums, and similar products. IX. Gives in full the Food and Drugs 
Act of June 30th, 1907, and the Harrison Anti-nareotic Act. X. A 
list of synonyms. XI. Formulas for reagents used in the examination 
of urine, blood, sputum and stomach contents, etc. XII. Many 
official Tables of Weights, Measures, Specific Gravities, ete. XIII, 


Numerous references for scientific research 
| About 2,000 pages Quarto 
| 


Bound in Durable Buckram $15.00 


101 West 31st St. Book Dept. New York City 
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UMS 


SUPERIOR QUALITY 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 


Karaya 
Arabic 


Direct connections in 
& country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 


VISCOMETER 
TESTED CUMS 











| An up-to-date and practical 
guide-book for manufacturers | 





MANUFACTURERS’ 
PRACTICAL RECIPES 





By 
LEWIS JAMESON 


Containing 5,000 recipes for Manufacturers 
in all industries, including 


Pharmaceutical and Toilet Preparations 


Preparations—for the Hair—Shampoos and Hair Soaps—Massage 
Lotions—Mouth Washes—Perfume Compounds—for Hair Washes 
| Brilliantine Perfumes—Hair Oil Perfumes—Compound Perfumes for 
Pomades—Dentifrice Essence—Essences for Skin Creams—Shampoos 
| Shampoo Powders—HBrilliantines and Lustralines—Hair Oils—Hair 
Pomades—Depilatory Preparations—Shaving Specialties—Titanium | 
Oxide Toilet Powders—Face and Skin Powders—Dental Goods— | 
Antiseptic Mouth Washes—Foaming Dentifrices—Mouth Wash | 
Essences—Dentifrice Creams—Tooth Pastes—Tooth Powders—Tooth 
Soaps—Mouth Wash Tablets—Toilet Creams—Lotions, Etc.—Vege- | 
table Milks—Preparations for the Hands—Vanishing Creams—Cold 
Creams—Chemists’ Sweets. 





597 Pp. BEAUTIFULLY BOUND ..<¢ Price $10.00 | 
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101 West 31st St. Book Dept. New York City | 
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Obituaries 


Willard A. Walsh 

Willard A. Walsh, for years a prominent 
figure in the essential oil industry, died 
suddenly on March 19. He was born in 
the British West Indies in 1879, the son 
of an English army officer. After being 
educated at Oxford, he came to this 
country and was for some years associated 
with the B. J. Johnson Soap Co., which 
later became the Palmolive Co. With 
Carl Schaetzer and Warren E. Burns he 
organized Companie Morana, manufac- 
turers and importers of essential oils and 
aromatic chemicals and was for a number 
of years its directing sales executive. In 
1926 he disposed of his interests in Morana 
and formed the O’Brien-Walsh Realty 
Co., Early in 1934, he re-entered the 
perfuming materials business when he pur- 
chased the controlling interest in Belmay, 
Inc., New York, dealers in essential oils, 
aromatic chemicals, and similar products. 


Eustace H. Gane 

Eustace H. Gane, president of Gane & 
Ingram, Inc., manufacturing chemists, 
this city and Newark, N. J., died of a heart 
attack March 23 at his home in Montclair, 
N. J. He was sixty-four years old and 
was born in the Shetland Islands. He was 
a graduate of Oxford University and came 
to the United States forty years ago. In 
1895 he became advertising manager for 
McKesson & Robbins, Inc., serving as 
such until 1901 when he became chief 
chemist and laboratory superintendent for 
the company, which latter position he held 
until 1921 when, with P. T. Ingram, he 
organized the firm of Gane & Ingram and 
also founded Gane’s Chemical Works, 
Carlstadt, N. J., a subsidiary. He was 
one of the oldest members of the Chemists 
Club, New York, and also held member- 
ship in the Drug, Chemical & Allied 
Trades Section of the New York Board of 
Trade. He was a frequent contributor of 
technical articles to various chemical and 
drug publications. 


Florin J. Amrhein 

Florin J. Amrhein, Ph.C., B.S., assistant 
professor of chemistry at the Massachu- 
setts College of Pharmacy, Boston, and 
consultant for a number of the important 
cosmetic and drug concerns, died unex- 
pectedly March 30. Professor Amrhein 
succeeded W. Bruce Philip two years ago 
as Grand Regent of Kappa Psi pharma- 
ceutical fraternity and had been very 
active in the American Pharmaceutical 
Association. In recent years he had be- 
come interested in vitamin D research 
studying particularly the absorption of 
cholesterin by the skin. 


E. Mead Johnson 


E. Mead Johnson, president of Mead 
Johnson & Co., manufacturer of baby food 
and medicines, Evansville, Ind., and one 
of the founders of Johnson & Johnson, 
New Brunswick, N. J., died March 20 of 
a heart attack at his winter home in 
Miami Beech, Fla. He was eighty-one 
years old and was born at Crystal Lake, Pa. 

















the perfume. Mix until a very stiff dough is made. 
Compress into blocks and allow to dry. 


DEODORANT STICKS 


The following formulas illustrate two types of 
deodorant sticks. The consistency of the stick can be 
adjusted by means of the wax content. Experimenta- 
tion will produce a product of satisfactory consistency. 


No. 1. 

Winte heeswax.......-. 25s escecceesvn AO ee ne 34% 
Cocoa butter... .. sy Rigas hes eae ne ES ee TON ge 
IAIN oe ravers cel gs iene auch a een ae G- 
RICO Siocon, Uo ney ater a ee renee 18 “ 
Paratin Wax... ...... a eee ened ee 10“ 
Oxyaninolinsulfate.....00 50.0. cece ve cse ees pas oe 
MANOS MIBGOier sire Sa tse al das tao on as 2” 
Zinc sulfocarbolate.................. Fr reece Bes 
NO oe 5. oe ee Ree pareve 16“ 
HT IENN 4. Figs se ee Seagrass ail rh oceratale 2 | a 


Procedure: Mix the oxyquinolin sulfate, zinc sali- 
cylate and sulfocarbolate with the petrolatum and grind 
through an ointment mill until the mass is smooth. 
Melt the beeswax, cocoa butter, paraffin and lanolin and , 
add the petrolatum base; mix thoroughly and slowly 
then soft in the tale while mixing. Add perfume and 


Periodic Pain Remedies 


(Continued from page 344) 


Procedure: Dissolve the amidopyrine in alcohol, 


mixin in the syrup and add the flavoring. Dose: 
1 teaspoonful. 

No. 2. Syrup 

Plaid extract hyoscyamitss.....5.. 2 6c. Se ceteeeee wks: 6% 
Phuich extract eannanives...« 0026s. cadtutaeek es oe 3“ 
Pivnich @xtetet CHMMUOOS «cers sciesx'e sg eee So tees 1Z° 
ELlGIe Ol COMMING Mt e sccrs. i308 oa nwivie eis cas wa ee he ras 5 
SUPP: OF GIMIMONVEING so 2.0)3ic0 cov anctewaneee so 1° 
No. 3. Syrup 

Plaid extract vibrant... 2.506606 50-5 Seeds doves 10% 
Blur extract Giiitngaics 660 .cornsoseantteeile seco 10“ 
Bitniel extrac: conidbise ares 5:2 -05-15 socacauuenasaeses 3“ 
Bid) extract NVOse VamiUsi aise). « 6%.0 0 ce ene ene = 6“ 
SHERI OM CAMINNIN ES ores ars ofaeistats cia’ ets sete A 
Syrup Of AMMO PURINE: «2.0055 ee Seas ain vee es 68 “* 
No. 4. Tablets 

AYBIOORIGRING sooo) ocev iv. 5 sda x outa cre some ete en es 45% 
1 Ca) See eee. here rc cre tee te 45 “ 
SCL! oe ee rn eee Aer er err eT 10 “ 


Procedure: Moisten with gelatin and glucose solu- 


A ; tion. Granulate dry and compress into five grain 
cast into sticks. tablets 
No. 2 — 
= : No. 5. Tablets 
, o7, 
wand aya eee ae ie? Gh ae a a ae 19 Antipyrine ee ee en ea ee rs ee 70% 
Pete RGR oc sd aca, Oh 22h ae ween ea oe ee 20 “ a 90 «* 
: PEIN oo eS se osoret' PE Rr Ee ei ices 20 
| 2A Tee epee a Oe Care S0;“* ‘ ‘“ 
a, SII a o2cer res Sins. 3 xr S Io eevee eR 9 
ET eee Le Peer ee eee 15“ Gaffein 1“ 
SR caisson aeaeca es ore 10“ ei <- ng ganna oie ee ener sea 6 a) eae 
Zinc sulfocarbolate....................... s eens 2" Procedure: Same as No. 4. 
Oxyquinolin sulfate... .. Sener ced RPS i No. 6. Tablets 
NS eee cares a ia ag a US RR i ed EY P . om ; 60% 
a ; Pay FEIAMIONRGIIIOS 20 oo 'oeGy ass Homiawssiaamre ea rae % 
Procedure: Mix the zinc sulfocarbolate, oxyquinolin I ihe ccicidincce vai tei nied Soke ee 20 “ 
sulfate, and talc with the petrolatum and grind until Acetanilid................. 00 0.cccceceeceeeeeeees i 
smooth. Melt the wax with the petrolatum mixture; Starch................. 0.6 c cece cece cece ee eee eee 15" 
mix thoroughly, add the perfume and cast. Procedure: Same as No. 4. 
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A mark of quality 


Manufacturers of 


Bismuth Subcarbonate Codeine Alkaloid Opium Gum 


(Gran. and Powd.) 


Potassium Iodide 
(Cryst.Gran.and Powd.) 


Bismuth Subgallate Codeine Phosphate 


Bismuth Subnitrate Codeine Sulphate 


and other Bismuth Salts a iaciacallii 
Brucine Alkaloid lodoform and other Quinine Salts 
Brucine Sulphate Menthol-Y Strychnine Alkaloid 
All Salts of Morphine Alkaloid Strychnine Sulphate 
Cinchona Alkaloids Morphine Sulphate Thymol Iodide 


Specify N. Y. Q. on your orders 


THENEW YORK QUININE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 





5 5 AER 





ST. LOUIS DEPOT, 403 NORTH FIRST ST., ST. LOUIS, MO. 
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RAW MATERIAL MARKETS 


ne oe 50 Raw Materials— Weighted Index 
The price structure in the past 1926 Average Prices Equal 100 


month has been marked by un- 1927 1928 1999 1930 1931 1932 1933 1934 


common stability; few and minor 
changes occurred and these regis- — . 
° 1 | | | | | | 

tered a small net decrease. As in | | | ) | | | | | | 
| | | | | | | 








national affairs, this situation prob- 
ably characterizes a breathing spell 100 | | 
during which activity of the past is | | 
being assimilated. 80 aT | | | 
The composite index in April was ry Seceret rere PAT rope Eon be hee a 
68.9 as against 69.2 in March, itsthree | | | Se RT | 


60 








major divisions declining slightly. 

Medicinal chemicals declined in 
price to 77.1 in April, contrasted 40 
with 77.5 in March. Cod-liver oil 
declined from $28.50 in March to 20 
$27.00 in April; three increases were 
too small to overcome this fall. 0 ail 
Mercury rose from $75.50 to $76.00; 
menthol increased to $2.85 from 
$2.75 while iodine advanced slightly 
) with the pound sterling. 

The botanical index declined from 15 Medicinal Chemicals—Weighted Index 
68.1 in March to 67.9 in April. 1926 Average Prices Equal 100 


Belladonna reacted from the high of 
22 cents to 21 cents; ipecac reached 1927 1928 1929 1930 1931 1932 1933 1934 


65 cents, low for at least 10 years. 











“ 
































| | 
| | | | | | | | | 
| | | | | 
Va CUe PURCRUGHERUCUHIOUEOT UA CUROUREUROUD COPEUDOWROOD On php t 








Essential oils were also a little 
lower, the index registering 53.4 in 
April as against 53.8 in the previous 100 wma 


month. Citronella, reaching its low- — 
est price, was quoted at 38 cents in 

April; sandalwood fell to $5.75 from Se eLitrs tf a le De i) waa 
$6.00 in the previous month. poe 


Finally, six changes in cosmetic 60 
raw material prices resulted in a net 














increase, the index rising to 73.9 40 
j from 73.2. in’ March. Balsam 
copaiba declined to 38 cents from 
40 cents in the previous month; 20 ee a = Va es | es eh ea) 


+f +f ff 





balsam Peru rose from $1.75 to : | | | 
$1.90; beeswax rose 1 cent to 34; 0 ry chmitenkentecheeReeecatmahis 
candelilla wax was quoted at 14 
































cents in April as against 13 cents in 
} March; glycerine rose three-quar- 
ters of a cent to 12%4 cents, the 


highest value since December 1930; 15 Essential Oils—W eighted Index 
menthol rose from $2.75 to $2.85. 1926 Average Prices Equal 100 


1927 1928 1929 1930 1931 1932 1933 1934’ 
Fine Chemicals BGueeeauaa TT «TIT TTTT ) 
| ioe. | 

| | 


For the most part this market presented | | | | | 
| 














a very firm aspect throughout the past 100 
month. The tendency was toward a con- 


| | 
KS tinuance of the advance in prices that was | | | | | | 
established some time back. Glycerin, 80 (el ae: ee) MERRERETASS Teese es 4 
menthol, spartein sulfate, strychnine alka- | | 
loid and sulfate were higher as was quick- 60 ie 
silver, the raw material for the mercurial nee ‘aia heh im ae ry] | ak a 
group of salts which took on added 40 NRL LT 


strength as a result. Cod liver oil de- 












































clined as a result of the more satisfactory 90 
reports of fishing in Norwegian waters and 7 Sie east tie Sp aaa] 
the seasonal effect on consumption. Potas- Be ; | ne? 
sium iodide was also lower. 0 ueaueuuel bitty AWA CUUGUOAUOEUS CHUNUUOTHOWD SUAHUUCUROUD OTROUROTOETS CTOOTOGTOET! 
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Insist Upon the Genuine 


Russian White Oil 


Are Russian White Oils made from Russian Crude? 

Can the designation ‘‘Russian Oil’’ rightfully be 
applied to oils of other origin? 

Russian U. S. P. Medicinal White Oils, made by only a very few 
European refiners, are refined from no other than GENUINE 
Russian Crude. Our suppliers, Oelwerke Julius Schindler, have 
had large contracts for many years with the Russian Naphtha 
Syndicate and ship the crude on their own tank steamers from 
Batum (Black Sea) to their Hamburg refinery. 

The designation ‘“‘Russian Oil’? cannot be applied rightfully to 
oil of any other than Russian origin. Trade and public insist on 
Genuine imported Russian oil. Substitution of oils from any 
other sources is misleading and must be condemned. 

The popularity of the heaviest grade of Russian oil is explained 
by its high viscosity and purity, owing to which it has enjoyed a 
steadily growing demand among the American trade and public 
for over 25 years. 

By purchasing oils made by reliable, old-established European 
refiners, you are assured of receiving GENUINE Imported Russian 
Oils. . . . Our “FLAG BRAND” oils (viscosities up to 345°) are 
known for their unexcelled quality and high degree of purity. 


S. SCHWABACHER & CO., Inc. 


59 PEARL STREET NEW YORK 


OF IMPORTANCE TO 
Books wz DRUG AND COSMETIC 
MANUFACTURERS 














+48 abe 
Chemistry of Essential Oils and Artificial Pharmaceutical Recipe Book............ $5.00 
Perfumes (Parry) fee Peeeereeeeeee $12.00 Pharmaceutical Chemistry (Krantz)....... 3.50 
. sin ceianeeeniasads 8.00 Remington's Practice of Pharmacy........ 10.00 
Cosmetics (Koller).........-....... 00. 3.50 Scientific American Cyclopedia of Formulas 5.50 
Essentials of Pharmacy (Snow)...... aclu 7.50 Tuan: Coy Beck ol Met, 
Perfumes and Cosmetics (Askinson)...... 6.00 Formulas and Processes.........----- 4.00 
Perfumes, Cosmetics, and Soaps (Poucher) U. S. Dispensatory XXI....-.-- +++ 20.55. 15.00 
Fourth Edition toy De man hee Wess tt a: 6.50 Psyllium Seed—The Latest Laxative (Mon- 
| 9.00 eee ee TER Toe OR eC ns vere 2.00 
Manufacturers’ Practical Recipes (Jameson) 10.00 hee Sr a 
Preparation of Perfumes and Cosmetics and Richard L. Sutton, Jr., A.M., M.D. 5.00 
fwwelie)........05 MOT Ran eee 8.00 Handbook of Pharmacognosy (Wall)..... 5.00 
+ ae 








The Drug and Cosmetic Industry 
101 WEST 31st STREET ae NEW YORK CITY 


Please remit with order Consult our Book Dept. 
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TARTARIC ACID—The larger con- 
suming season for this item is approaching 
with domestic producers in control of the 
market here. Imported material has 
shown some fluctuations but the price is 
still above the domestic grade. Powder 
and granular material were noted at from 
26c to 26%c per pound. 


COD LIVER OIL—Fishing results in 
Norwegian waters and the production of 
oil is the subject of discussion among the 
importers and dealers in this item. The 
season started off poorly but the results 
to date are more encouraging and are said 
to compare favorably with that of last 
year—although last season was not up to 
normal. Production up to March 26, 
1934 was put at 42,296 barrels of crude 
oil as compared to 42,533 barrels of crude 
oil for the similar period of 1933. Fishing 
in Lofoten is about over and the Finnmark 
fishery is rapidly drawing to a close so that 
it does not appear that production this 
year will exceed that of a year ago to any 
important degree. It is reported that the 
comparatively unimportant stocks left 
over from last year will have a stimu- 
lating effect on the market. 

As a result of the more favorable fishing 
reports and the termination of the heavy 
consuming season, importers showed a 
tendency to ease quotations for the time 
being at least, with the result that the 
spot market was lower at from $27.00 to 
$29.00 per barrel but could not by any 
means be characterized as_ particularly 
weak in undertone. 

A report from the American Consulate 
at Bergen states that Norwegian pro- 
duction of cod liver oil registered a marked 
decline during the calendar year 1933. 

During 1933, Norwegian cod liver oil 
had to meet especially severe competition 
from Iceland, Germany, France, New- 
foundland, and Japan, but exporters ad- 
mit that the year showed good results and 
that prices were only slightly affected. 

Shipments to all countries declined 
with the exception of Belgium and the 
United States. 

Total exports of steamed medicinal cod 
liver oil from Norway to the United States 
in 1933 amounted to 2,153,652 gallons, 
valued at $1,159,764, as compared with 
1,846,174 gallons, valued at $875,741 in 
1932. 

Unrevised statistics of exports from 
Newfoundland indicate an increase in 
shipments abroad of cod liver oil for the 
period January 1 to March 9, 1934, to 
18,273 Imperial gallons, from 1,772 gal- 
lons for the corresponding period in 1933. 


QUININE—The Netherlands East In- 
dies Government has just announced that 
it will take up shortly the matter of 
further restricting the production of 
cinchona bark, the source of quinine, ac- 
cording to a report io the Chemical 
Division from Trade Commissioner 
Charles E. Brookhart, Batavia, Java. 
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Quinine sulfate, the white powder 
familiar to all who have suffered from 
malaria, made up the bulk of American 
quinine imports in 1933. Imports of 
quinine and derivatives in that year 
reached the high value of $913,000, com- 
pared with $247,700 for 1932 and the quan- 
tity rose from 782,670 to 2,906,000 
ounces. Sulfate receipts in 1933 were 
valued at $557,870, compared with $153,- 
637 in the preceding year. This large 
increase is not accounted for by lower 
prices as the invoice value increased only 
one cent per ounce to 34 cents, compared 
with 1932. 

United States imports of cinchona bark, 
the raw material from which quinine is 
extracted, likewise increased from 1,138,- 
680 to 1,611,890 pounds and from $358,300 
to $509,000 in value. The invoice value 
remained at about 3114 cents per pound. 

While Java is the source of about nine- 
tenths of the world’s supply of quinine the 
bulk of our imports come direct from the 
Netherlands where cinchona bark is proc- 
Smaller 
quantities come from Switzerland, Soviet 


essed into its various forms. 


Russia, and England. Ecuador likewise 
supplies us annually with small quantities 
of cinchona bark. 

STR YCHNINE—Leading producers 
have advanced the price of alkaloid and 
sulfate and now quote: 


Strychnine Alkaloid crystals in 
100 oz. cans 58e per oz 
25 oz. cans 61e 
Strychnine Alkaloid Powder in 
100 oz. cans 48c¢ 
9 


25 oz. cans 5le 
Strychnine Sulfate Crystals in 
100 oz. cans 50¢ 
25 oz. cans 53e 
, P -_? > 
Strychnine Sulfate Powder in 
100 oz. cans 40¢ 
25 oz. cans 43e “ “ 


Quotations are for prompt shipment, no 
contracts being entered. Stocks were said 
to have run low and because of increased 
costs and heavier buying, particularly on 
the part of the government, it was neces- 
sary to revise the schedules. 

SPARTEIN SULFATE— Advanced 10c 
per oz. to basis 70c to 75c. This was in 
conformity with the replacement position. 

MERCURIALS—A very firm market 
prevailed although prices have not been 
advanced above the levels recently estab- 
lished. The strength in the undertones is 
due to the position of the raw material. 

Recent development has further tended 
to strengthen the already strong position 
that quicksilver had taken some time 
back. Domestic production has not been 
increased to any extent so that, for the 
most part, consumers in the Eastern 
markets have had to depend on foreign 
material which is the dominating factor 
here. Some of the smaller domestic mines 
are said to have resumed operations, but 
the larger mines are still closed, although 
present spot market prices would appear 
sufficiently high to permit operating the 
mines at a profit. Although some of the 
smaller mines have resumed there has not 
been a noticeable increase in the amount of 
material being shipped East. This, it was 
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said, was probably due to an increase in 
the activity of gold mining since the price 
of gold advanced. Gold miners use quick- 
silver in their operations and therefore 
most of the slight increase in domestic 
production of quicksilver does not reach 
the consuming fields for manufacturing 
purposes. 

Another strengthening influence is the 
fact that producers of quicksilver are now 
operating under a code of fair competition. 
Code price schedules are filed with the 
code authority and any changes become 
effective immediately when filed. All 
schedules of prices, terms and conditions 
of sale are to be available to the public as 
well as members of the industry. 

The next move on the part of the do- 
mestic producers of quicksilver is the ques- 
tion of an increase in the duty on this item 
which is now 25c per pound. Application 
for an increase in the duty is already 
before the Tariff Commission. The out- 
come may have a conclusive effect on 
prices and has already affected the situa- 
tion to the extent that recent price ad- 
vances in imported material were at- 
tributed to the fact producers abroad have 
instituted several of the recent advances 
so as to offset the possible increase in the 
tariff. This will make it unnecessary to 
jump the price all at one time should a new 
and higher tariff schedule be finally put 
into effect. The argument that the foreign 
producers are using to offset a possible 
increase in the tariff is that quicksilver is 
now high enough to permit the domestic 
producers to operate at a profit without 
They point out 
that domestic producers have not availed 
themselves of the higher levels to produce 
enough quicksilver to take care of the 
requirements in the United States. They 
therefore claim that there is no occasion 


additional protection. 


to increase the duty at this time. 

On spot the price range for quicksilver 
was from $67.00 to $68.00 per flask. 

GLYCERIN—Very strong market in 
all respects. There was little material 
available on spot and large buyers found 
it difficult to place the business. Some re- 
finers were unwilling or unable to accept 
new business. The strength in the picture 
as a whole could be traced directly to the 
scarcity of crude material. Reports had 
it that producers had little material to 
offer or they were holding it for still 
higher prices. Soap lye was 8c per 
pound and saponification 9144c. C. P. 
glycerin therefore sold much higher at 13c 
per pound in drums. This situation 
brought out a large inquiry and created 
considerable speculation as to the future 
trend. 

British foreign trade in glycerin im- 
proved in 1933, when exports totaled 
203,473 cwt. valued at £389,047, as 
against 160,173 cwt., value £311,761, in 
the preceding year. Imports in 1933 
amounted to 50,000 cwt. (£70,074), as 
against 25,266 cwt. (£34,934) in 1932. 
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THIS Leemon Glavor 





rivals the fresh-cut fruit! 


TRY IT. You'll find from 
experience with your 
own products that Ex- 
change Brand OilofLem- 
on has flavor and aroma 
equaled only by the ac- 
tual fruit. 

Because—it is made 
from rich California 
lemons. 

Because—it is 100% 
Cold Pressed. No heat is 
applied at any stage in 
manufacture; so none of 
the valuable flavoring 
constituents are lost. 


And because — the 
Exchange's exclusive 
process includes Clarifi- 
cation. This removes the 
unwanted substances 
which cause sediment in 
extracts and impair puri- 
ty of flavor. 


Compare Exchange 
Brand Oil of Lemon sole- 
ly on the six points men- 
tioned below. You'll se- 
lect it for its QUALITY. 
The saving in cost com- 
pared with imported oils 
is clear gain. 


The Clarified Oil of Lemon 


Facts Important To 
YOU 
1. Flavor that suggests a 
freshly-cut lemon 
2. Finer Aroma 
3. Deep natural Color 


4. Stable in your fin- 
ished product 


5. Uniform Performance 


6. Lower Cost per unit 
of flavor 


AND NOW... 


7. CLARIFIED. No sedi- 
ment. Nocloud. No 
filtration. No waste. 


baxeee 


OIL OF LEMON 





TO LEMON or 
ee fake 
tion of Exch 16 8 and 


5% So 





a 
Oil mon in 95% alcohol and 
get ly a clear gen 10n 
extr o cloud. No delay. No 
waste. A 5% by volume solution 
in alcohol cc eich: re) Fase 
G ont’s dé sfinition of lem 
Or 





Made with Made with 
Exchange Another Brand 
Cold Pressed Bought on the 


OilofLemon Open Market 


Unfiltered 5% (by Volume) 
Extracts of Oil of Lemon in 95% 
Alcohol 





O71) R © 
A-A BRAND 
Finest Nedicinal Quality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


POULTRY GRADES 


For animal and poultry feeding 
Highest vitamin potency 
Packed in barrels or drums 
Write us for quotations 
For Spot Delivery or direct shipment from Norway 


BRODR. AARSAETHER *: 
AALESUND , NORWAY 


P.R. DREYER Inc. 
Sole Representative in the United States 
12 EAST 12th STREET 
NEW YORK, N. Y. 




















CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 


























(5 SEYDEL CHEMICAL CO. 
Ste} 1D al Jersey City, N. J. Sta 
nant Phone—Bergen 3-7047 


Benzocaine U. S. P. 
Benzocaine Benzoate 
Benzocaine Tannate 

Procaine Hydrochloride U. S. P. 
Procaine Base 


Chlorbutanol 





























Sold to the Che rican market exclusively by 


DODGE & OLCOTT COMPANY 
780 Varick Street, New York City 


FRITZSCHE gag ae INC. 
, New York City 


78-84 Beekman 


Distributors for a 
CALIFORNIA FRUIT GROWERS er ¥ 


Products Departmer 


Producing Plant 


, Ontario, Califorr 


: EXCHANGE LEMON PRODUCTS 60; Corona, Calif. 





—COLORS—, 


: TECHNICAL 
Also 

Cosmetic Colors 
STHAMERS SAPONINE 
perfect foam producer 





CERTIFIED 


DR. 
The 


LEEBEN CHEMICAL CoO., 


Successors to H. Lieber & Co., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 


are known for their absolute Purity, 
Leeben Colors Strength, Uniformity, and Solubility 


Inc. 














Copr., 1934, Products 
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Essential Oils 


Most dealers reported the market not 
quite as active as had been the case during 
the first quarter of the year. Prominent 
quarters, however, said that trade could 
still be called good. Foreign exchange 
again played an important part in the 
price situation. It was generally felt that 
had demand been up to the fine levels 
established in the first three months of 
1934 many prices would, of necessity, have 
to be advanced further. 

CITRONELLA—Spot market for Cey- 
lon was competitive with a lower price 
range quoted. The range in drums was 
from 34c to 35c per pound. Trade had 
been disappointing so far this year and as 
stocks are more than ample the tendency 
was to offer more freely. The primary 
market position was also favorable to im- 
porters and therefore to actual manufac- 
turing consumers here. 

Vice Consul B. Livingston, Colombo, 
reports that exports of citronella oil from 
Ceylon during 1933 amounted to 1,459,000 
pounds (value $393,000), as against 1,280,- 
000 pounds (value $316,000) during 1932. 
The United States was the principal desti- 
nation of these exports taking in 1932 
561,000 pounds valued at $137,000 and in 
1933 708,000 pounds valued at $189,000. 

MUSK—Imports of musk into the 
United States during 1933 were nearly 
four times those of the preceding year, 
the figures being 264 pounds valued at 
$35,610 as against 71 pounds valued at 
$9,800 during 1932. The declared import 
value was slightly less in 1933, amounting 
to approximately $135 per pound as 
against $138 during the preceding year. 

CITRUS OILS—Fairly firm undertone 
in lemon on spot with prices maintained 
as previously quoted. Season of expand- 
ing sales not far distant. A very excellent 
demand was noted for California oil. 
More inquiry was also noted for orange 
oil. Prices remained favorable to con- 
sumers because of the competitive situa- 
tion in all parts of the world. A routine 
situation prevailed in oil Bergamot but 
for the most part the market was steady 
for comparatively small quantities. 

Consul Bernard Gotlieb, Messina, re- 
ports that the Italian citrus oil market 
during February was noticeably weaker 
than during January, notwithstanding that 
February in preceding normal years was 
a month particularly active in the export- 
ing field. 

Quotations for Italian orange oil re- 
mained stationary, at about 9.30 lire per 
Sicilian pound. Declared exports amounted 
to 875 British pounds valued at $737. 

The end of February saw prices of 
bergamot oil rise. Quotations during the 
month were about 9.50 lire per Sicilian 
pound. Production is finished, but no 
definite figures are yet available as to the 
yield. Well-informed sources believe that 
it will not exceed 300,000 Sicilian pounds, 
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or about 50 per cent below normal figures. 

Bergamot oil exports were not very 
active during February, in spite of the 
coming on the market of the new produc- 
tion. Declared exports as follows: 5,900 
British pounds valued at $8,030, as 
against 17,956 pounds valued at $13,379 
for the like period in 1933. The higher 
invoiced value in dollars for 1934, de- 
spite the lower prices existing locally 
(9.50 lire in 1934 as against 11 lire in 1933) 
is explained by the drop in dollar ex- 
change. Machine extracted lemon oil 
dropped in harmony with sponge oil 
prices, and good qualities of this type of 
oil were available at 3.25 lire per Sicilian 
pound, and of sponge processed oil at 
4.50 lire. It is expected the machine ex- 
tracted oil will be produced in greater 
quantities during 1934, owing to improve- 
ment in quality and in view of the present 
tendency of the market to emphasize 
price. The sponge article is not of very 
attractive quality this season. (The value 
of the Italian lire during February was 
U.S. $0.0858). 

OLEORESIN VANILLA—Shows a de- 
cided hardening tendency due to the 
further sharp advance in the price of 
vanilla beans. The price ranged higher at 
from $4.75 to $6.00 per pound as to quan- 


tity and seller. A keen desire on the part 
of consumers to cover requirements ahead 
was noted and it became necessary in 
some cases for sellers to limit offerings. 
CAMPHOR—Price up as a result of 
higher raw material costs coming out of 
Japan. Reports Japanese Government in 
efforts to control exports of brown oil. 
PEPPERMINT—Failed to show any 
material change during the past month. 
Business not very active but the market 
firm. It was the primary market replace- 
ment costs that fully justified the asking 
prices on spot. With new crop plantings 
not far ahead the tendency was to avoid 
going long of the market. 
LEMONGRASS—Advanced to from 
$1.20 to $1.40 as to quantity and seller. 
Reports were to the effect that spot prices 
were on abasis almoston a parity with those 
named by shippers in the primary market. 
Official statistics prepared by the cus- 
toms of Indo-China indicate that no oi! 
of lemongrass has been exported since 
1928. However, in the 1932, 400 kilo- 
grams valued at 12,000 francs were im- 
ported into French Indo-China. Managers 
of two of the largest plantations in the 
country which formerly produced lemon- 
grass have stated that the industry has 
not been found profitable. 
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BOTANICAL PRODUCTS 


(DRUGS AND ALLIED MATERIALS) 


Over 800 Varieties 


The largest stocks of Botanical products 
in the world 





Laboratory Controlled Quality 
assures the Manufacturer in every 
line the highest quality material 
Producers of EVENIZED highest 

quality Powders of: 








TRAGACANTH 
KARAYA ARABIC 


Our NEW PRICE LIST JUST ISSUED 
comprising over 800 Crude Botanical 
‘items is available upon request 


§.B. Penick & Company 


NEW YORK, N. Y. 





132 Nassau Street 




















poe oe deee eee tar Peewee Pee eee Jaoaeaelle 
BILE SALTS 
| CHOLESTERIN | 
_ IRON PEPTONATE | 
| ETS} 
: 4221 So. Western Ave., Chicago, III. : 
also , 

| 816 First Ave., New York a 
24 Oregon Ave., Philadelphia : 

869 Folsom St., San Francisco ~ 

1807 E. 9th St., Los Angeles : 


St. Louis | 
pl 


a . a) 
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826 Clark Ave., 
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ABBOTT Quality Simi 


DRUGS AND 
CHEMICALS 


beep! Aare, 
See a ‘ ‘mb — F 


PROCAINE HYDRO- 
CHLORIDE, U.S.P. 


PROCAINE BASE 


IR 
For Quotations Address: Vv 
CHEMICAL SALES DEPARTMENT hs aped 


ABBOTT LABORATORIES, North Chicago, Ill. 


Specialists in the Manufacture of 


Purified 


Cosmetic Colors 


H. Kohnstamm & Co., Inc. 


83-93 Park Place New York 
Established 1851 














CRUDE DRUGS 


WHOLE AND MILLED 
COSMETIC RAW MATERIALS 


TRAGACANTH 
KARAYA 


HENNA 
QUINCE SEED 


PEEK & VELSOR, Inc. “"*teao 


100 Gold Street NEW YORK, N. Y. 
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Gums and Waxes 


The gum market as a whole was steady 
throughout the past month, although buy- 
ing slowed somewhat, being confined for 
the most part to immediate requirements. 
An absence of price shading was noted 
this, it was said, being brought about by 
the development of a more co-operative 
spirit between the various dealers. 

The wax market was also firm but not 
quite as active from a demand point of 
view as had been the case during the first 
three months of the year. 

GUM ARABIC—Firm market pre- 
yailed due primarily to the indifferent 
attitude of the shippers in the Sudan. 
Stocks at the source are reported as 
ample but with Sterling exchange being 
in favor of shippers they assumed a gen- 
erally firm and waiting attitude. 

Importers are in receipt of a large num- 
ber of orders for forward shipment and 
indications point toward an upward move- 
ment in quotations. The only open price 
change so far, however, was an advance 
in powdered U. S. P. gum which was 
offered at from 13c to 17c per pound. 
While this advance was fractional it 
pointed out the general tendency of the 
market as a whole. 

TRAGACANTH—A very good spot 
demand featured this market. This de- 
mand helped to fully maintain the higher 
level of quotations noted recently. Stocks 
were firmly held. 

CAMPHOR—A very good interest was 
shown locally and a firm market; char- 
acteristic of this item for some time now, 
prevailed. Tablets continued to be mod- 
erately stocked. Refined slabs were from 
54c to 55c per pound. Cables from Japan 
indicated continued strength there with 
exchange of late acting as a stabilizing 
factor. 

A special bulletin from the Department 
of Commerce states that until recently the 
world was almost entirely dependent upon 
Japan for its camphor supplies. In recent 
years, however, chemists, particularly in 
the United States and Germany, have 
perfected synthetic camphor to the point 
where it is rapidly replacing the natural 
product in industry. 

Today the United States is producing 
approximately one-third of requirements 
in laboratories, using turpentine as raw 
material. Three years ago when natural 
camphor was higher in price, three-fourths 
of our needs were produced in chemical re- 
torts. In addition, considerable quantities 
of the synthetic product is imported from 
foreign countries, chiefly Germany. Im- 
ports in 1933 reached 893,000 pounds, 
valued at $220,409. 

Imports of natural camphor, both crude 
and refined, in 1933 totaled 3,608,000 
pounds, valued at $890,100. Imports of 
the natural product have declined rapidly, 
both in value and quantity, as the do- 
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mestic production of synthetic camphor 
has increased. 

Imports of the natural product in 1919 
totaled 4,488,000 pounds; the crude being 
invoiced at 92 cents per pound and the 
refined at $1.70. By 1929 imports had 
increased to 5,594,000 pounds after a ten- 
year period of fluctuation but the invoice 
price had declined to 38 cents for the 
crude and 55 cents for the refined. The 
invoice price continued to decline as the 
production of synthetic increased until in 
1933 it reached the low point of 21 cents 
per pound for the crude and 25 cents for 
the refined. In February, 1934, import 
prices rose to 24 cents for crude and 4514 
for refined. 

The production of natural camphor in 
Taiwan in 1933 reached 5,366,393 pounds, 
compared with 5,848,028 pounds in the 
preceding year according to a report to 
the Chemical Division, Bureau of Foreign 
and Domestic Commerce, from Consul 
John B. Ketchan, Taihoku, Taiwan. 

More than 65 per cent of this total was 
shipped to the United States where it is 
used chiefly in the manufacture of py- 
roxylin and celluloid products and_ to 
some extent in medicines. 

BEESWAX— White material was higher 
at from 34c to 37c per pound. The price 
for good quality crude wax was felt to 
justify the higher market. The position 
of crude continued to be one of consid- 
erable strength. 

Statistics of exports compiled by the 
Cuban Government show that shipments 
of beeswax to the United States declined 
from 576,379 pounds valued at $80,194 in 
1932 to 475,342 pounds valued at $67,634 
in 1933. 

SPERMACETI—Stocks of this item 
are not over plentiful and local importers 
have taken a very firm view of the market. 
The current quoted price of from 20c to 
22c per pound for cakes was fully main- 
tained during late trading. 


Botanicals 


Mixed reports as to present volume in 
the market for crude drugs was the rule. 
Some dealers stated business was running 
along in sales comparable to that of the 
first quarter of the year. Others noted a 
falling off in consumer request. Price 
trend can be considered as mixed. There 
were some advances but on the other hand 
there was also come reaction to the up- 
ward tendency that prevailed for several 
months now. ‘The presence of declines 
was accounted for by competition which 
had been in abeyance to a considerable 
extent. 

BALSAMS—Peru advanced to from 
$1.95 to $2.35 per pound and the market 
on spot could scarcely be stronger. Stocks 
were close to being nil here with the pri- 
mary market in a similar position. The 
few holders were in a position to name 
their own price. 
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PYRETHRUM FLOWERS—Consid- 
erable interest is centered in this item. 
The market is quite active for both im- 
mediate and forward delivery. On spot 
the market range was from 30c to 32c 
per pound. It was said that the spot 
market was rather slow to fully reflect the 
replacement situation where shipment 
prices were 20 per cent over those pre- 
vailing a month ago. Indications also 
pointed to a further upward movement in 
replacement values. The largest consuming 
season is just ahead and it therefore ap- 
pears that prices will take onaddedstrength. 

Stimulated by better prices and gov- 
ernment assistance, Japan’s production of 
pyrethrum, the bug extermination flower, 
in 1934 is expected to increase 5 per cent 
over 1933 when the output totaled 6,355 
long tons, according to a report from Vice 
Consul Walter P. McConaughy, Kobe. 

VANILLA BEANS—The upward trend 
in this item was continued during the past 
month. While all grades advanced the 
strength was particularly noticeable in the 
Bourbons which were lowest at $1.75 per 
pound with the best quality prime beans 


~ 
£ 


selling a 50 per pound. 





The situation in France is directly re- 
sponsible for the much higher Bourbon 
bean market. Revised estimates of the 
crop was a decided bullish factor as it 
represented a figure some 500,000 pounds 
short of what was originally expected. 
There was also considerable speculation 
going on in France which tended further 
to strengthen the market there. Offerings 
were mostly for immediate shipment only 
at current rate of exchange with prac- 
tically no shippers being willing to offer 
for forward account. 

Certain well informed import circles 
advanced the opinion that the peak price 
had been reached for the time being at 
least. It was felt that the market might 
continue to rise somewhat but that prices 
at approximately present levels would pre- 
vail for some time. The advance has been 
very rapid and it was thought that should 
the trend continue much further it would 
discourage buying to a considerable ex- 
tent. When the present value of alcohol 
and other raw materials are considered it 
would certainly raise the production costs 
of extracts to a point that might not be 
good for business. 

Mexican beans were in small supply as 
the crop was below normal. This was par- 
ticularly true of good quality cuts. It 
might also be pointed out that the rapid 
advance in Bourbons, which narrowed 
considerably the differential in price be- 
tween the grades, gave additional strength 
to the market for Mexican beans. Mexican 
cuts were up 50c per pound to the basis of 
from $3.00 to $3.25 and the whole beans 
advanced 25c per pound to the basis of 


from $3.25 to $4.25 as to quality. It was 


reported that the full strength of the 
Mexican bean market when based on the 
statistical position is not fully realized. 
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HAWAIIAN 
AVOCADO OIL 


Guaranteed Pure 
Similar to Olive oil but greater assimilating properties. 
Used for Medical Preparations and better grade Cosmetics. 
Extracted from choice HAWAIIAN AVOCADOS. 


Gal. $6.00 Qt. $2.00 Pt. $1.25 
F. O. B. Honolulu 


iidiniion Avocado Company, Ltd. 
P. O. Box 2173 HONOLULU, T. H. 











Floral and Aromatic Raw Materials 
Perfume Oils, Turtle Oil 100% 

A recent creation embodying the deli- 

cate fragrance of Lily Valley Bells. 


LILY OF THE VALLEY FLOWERS 
has PRICE: $24.00 per pound 
Suitable for all purposes. 


Trial Ounce— $1.75 
920 Broadway, New York 

















GUMS] | 


KARAYA (Indian Gum) 
TRAGACANTH ARABIC 


PAUL A. DUNKEL & CO., Inc. 


82 Wall Street New York, N. Y. 














PRIVATE FORMULA WORK 


Cosmetics 
Suppositories 
Vaginal Jelly 
Pharmaceutical Preparations 
Manufacture and Distribution 


Also headquarters for Drugs, Chemicals, Essential 
Oils and Allied Products 


EHRMANN-STRAUSS CO., INC. 


903 West Houston St., New York 
“IF IT’S A DRUG—WE HAVE IT’? 




















Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


od 


Your inquiries are invited 











Fine Aromatic 


Chemicals 


Perfu me 


Raw Materials 


GENERAL DRUG CO. 


170 Varick Street New York 











AGAR AGAR 


Powder, Cut and Shreds 


Direct Importers 


CONSUMERS IMPORT CO., Inc. 


115 Broad Street New York, N. Y. 








SPECIALTIES: 


Cholesterol Nucleinic Acid 
Cholic Acid and Salts Sodium Nucleinate 
Lecithin Sodium Cholate 


Glutamic Acid and Salts 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 
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Absorption Bases... .. 





pS rene or 
Acetone Pure....... 
Acetophenone C P 
Acetophenetidin............. Ib. 
Acetylsalicylic Acid.......... Ib. 
ACORIG ROOE cio 556s ccccseees lb. 
Agar Agar, jag) Seer mene er Ib. 
(\ 2°) |S . SAM Ib. 

Mba cuvateee OF ame Ib. 

Cie. . lb. 

leo ceccinecveneene Pe) 
ALCOHOL 

Denatured No. | Spec... gal. 


Denatured No. 5 Comp .gal 











Denatured 23a, Spec... .gal. 
Denatured 39b, Spec... .gal. 
Denatured 40m, Spec. . .gal 
Ethyl USP 190 pr...... gal. 
CHAMP URE s 666s bios gal. 
Pure Tax free ethyl..... gal. 
Pure Tax free grain..... gal. 
Aideide C7 5.5 ceescccaens Ib. 
C8 (Octyl).. ‘Ib. 
C9 (Nonyl).. Migiecs Gare esas Ib 
CIO CGS)... 6 oivviccces M4 
Cl2 Causinic)..... << 
Cl2 (Methyl Nowyi- 
Ye) ee ere ee : 
Cas Semevesacessat Ib. 
CT esisiveeciewass ors Ib. 
2) mere rere te Ib 
Airman MeGl.... scccccceecss lb. 
Almond Oil, Bitter.......... Ib. 
iste Ib 
Pigs CUMBEE s+: 45: 'omese ves Ib. 
MN Fens tials Hae > me Oe lb. 
Amaranth No. 107...........1b. 
Amber Oil, Rectified......... Ib. 
BWA crccscscessneean Ib. 
MEIN oa 5 45050 ne Cs e092 oz 
, eee LL SCO oe Ib. 
Ammonium Borate........-- lb. 
Bromide 
Carbonate. . 
ore rr 
Ichthyolate 
"er 
IONE oa 6.6.5.5. wo.0:00 ha: 
MEME sc grsls Sees kOe oS 
AtAy] ACCUTANE. 65.6.6 0b ecco cess 
a, er 
Cite... 6 ci ccs sens lb. 
Cinnamic Aldehyde..... .Ib. 
WONRTUEE. co eccvecceves lb. 
Phenyl Acetate.....2.0+2 Ib. 
Salicylate. ..c.cccscoces lb. 
ROMU MN coins ces vice cccensees «lb. 
Anpostura Bates scc¢00+s0 Ib. 
Attse SCEG PAGAL oo os ccna veces lb. 
I 5c cee ceweee<s lb. 
Anise CAOUISE i viccckncccces Ib. 
Anisic Aldehyde.....0..2.s0. lb. 
frit ee rer ree Te Ib 
Apomorphine Hydrochloride. .oz 
Apricot Kernel 2) ae Ib. 
Arabic Gum, Powd., USP..... lb 
Seconds eee eo lb. 
SOrtS, FUNCT is coos a6 Ib 
White No. 1... 60.6... 
Arnica Flowers..........e0-- Ib. 
fe) er ere Ib. 
POR ccc ceesscnas eens Ib. 
REROE Fie civcoie'e vce .0Z 
Atropine’ Sultate. 06660660 oz 
Balsam Copaiba Para........ lb. 
NS ETS Ib 
Balsam So. Amer., USP..... Ib 
CoS SCS eer lb. 
Basberry Bark... ....0.<0s0: Ib. 
OS SE eee Ib 
[OS Oe per reretare lb 
Bay Oil, Terpeneless........ lb. 
ee ere gal 
Beeemee, WHINE, 6 6 sce sc eaes:s Ib 
Belladonna Leaves.......... Ib 
Benzaldehiyde.....66sccseeses Ib. 
SR PO ET Ib. 
Benzoic Acid. . sda see 
Benzoin Gum, ‘Siam. Swcetew ale 
Benzoin Gum, Sumatra......- lb. 
Benzonaphthol.....0..-s0ee. lb. 
MTODMENONE .. «occ ccscccns Ib. 
Benzol Chloride......... — * 
BONZUPAGCELAUBS 50560508 cenve Ib 
OES Re eee Ib. 
SOR Ce Pere Ib. 
CI MINOE 05655000 cece Ib. 
OMNIS c.c.<as cv ces cae Ib. 
ee eee Ib. 
POROTING. i o.ccewaceses Ib. 
ere | > 
Bergarant Oil... ... .ccccccecss Ib. 
BC ey Ib. 
Birch Oil, Southern.......... lb. 
Sweet, Northern.......Ib. 
Birch Tar, Oil.. «oles 
Bismuth Ammonium Citrate . Ib. 
EEE Ib 
Citrate.....sccecseceees 
RES cree ciansy se 
Oxychloride.... 
Subcarbonate Ib. 
Subgallate, USP.. oe 
LT ere Ib. 
MRM 66.5. 50:0 64: We05 538 Ib. 
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Bismuth 
Subsalicylate........... Ib 
Salicylate. .........+4.. lb. 
pC eee ere . lb 

| Bois de Rose, Brazilian... ...1b. 
| CRONIN. 5 5 ccs ccc es Ib 
| OGM, CIWS. oes cp ctesousns lb 
| BOM ACI. cccccccesecssouss Ib 
| Borneol... 2. scccesccessesies lb 
| Bornyl WREERAEO Soc shaw cee Ib. 
| Brilliant Blue, FCF. oe Cae 
| PION 5 oe ae acs, Cries we 60 Ib. 
BORMEVION. 5 vox cssiccccsves Ib. 
| Buchu Leaves, Shert........ Ib 

Buckthorn Bark.. ee 64 Gee 

Bedod!, Rast... ccccasseee Ib. 

Came aio <e vdessscinees Ib 

Caffeine Alkaloid............ Ib 

Cafleine Citrated. «<...+6.«0:«00¢ Ib 

Caffeine Salicylate........... lb. 

DCE Ss cswavcdecsaenee Ib. 
ee a errr ree Ib. 
| Calcium PMN. cece s aes lb. 
} CNN a sco aceeess Ib. 
| rt Ib. 
| GIVCETODNOS 5 5.0.60 oc0ks lb. 
| Hypophosphite..........lb. 

eS Per Ib 

WA cb ccvccreceeese lb. 
| Camphor, Japanese........+- lb. 

Camphor Oil Sassafrassy..... Ib. 

| Whiter er a oweese Ib 
| Cananga Oil, Native 
Rectified 

Candelilla Wax 

CRONIES bo s.ca cs cceenedeses Ib 

Cantharides, Chinese........ Ib 

CRIMES OA 6 coke sc centaes Ib. 

ae lb. 

| Carnauba Wax No. 1........ Ib. 
COE. oe cccceteendavosases lb 

Cascara Amarga. ee'vew ates 

Cascara Sagrada. ea pede wee oie 

C ens a Bark... ....eeeeee Ib. 

| 
| 
Cc ane Leaf Oil. Siiweseseneeen lb. 
C ‘edz ir Wood Oil Terre ee ee lb. 
Hy CURE: CMitareck vs oxecels 1's's we.0 lb. 
Ae eee te Ib. 
| Chalk, Eng | SREP lb. 

COMI TRACE: ices iceudeaes lb. 

| Chalk, Precip., light......... Ib 

Chamomile Flowers, Hungarian 

ee ee dD 
| ; |) ene re lb. 
Chaulmoogra Oil. .......se0- lb. 
6 ORG EAGER O ss 6: <0: 66 Ke0'o lb 
| Chloroform, USP.. Serre * 

CHAOMODIF coi c civccceousese Ib 

CHOISSORE 5 5:40.0:060 03%06.65 lb 

CTPA TR oi 4s ni0dsc weenie Ib 

Cinchonidine apt ar fase cen 

| Cinchonine Alkaloid........ oz 

Cinchonine Sulfate.......... oz 

| CINCHOONEN ss oes casncces ees 
| Ginngmic AGI. i<c60<s0%s<0s lb 
| Cirmamic Alcohol. «6.6 5042%< Ib. 

Cinnamic Aldehyde.......... Ib 

CARON o-< « s<'5:4-0-0:4 taco ee lb. 

CE Ae eee lb. 

CHG MOI icc kcvrncasesan' Ib 

Citronella Oil, Ceylon........Ib 

SURMMe 3.4' 6.4.2: 4:5.0, ora diacano ae Ib 
| BS See coe Ib. 
hl ROMO. sive cceves lb 

CAGE ssw sins bce el wimee viene ee oz 

Cl od COT EE ee Ib. 

| Cocaine Alkaloid........... oz. 
| Cocaine Hydrochloride.......oz. 
| COCOM RIEL. 6 occu coc tu cee, Ib. 

Codeine Alkaloid........... Oz. 
Hydrobromide......... oz 
Hydrochioride.......... oz. 
NGRINE. . 5 ce cicccunecss )Z. 
Phosphate 
Salicylate 
Sulfate. . Wccaene anes 

| Cod Liver Ol sic csravdee drs 
| Cape OG con cco cc we eines Ib. 


Colchicine Alkaloid..........0z. 
Colchicine Salicylate.........02. 





Eee Cre Ib. 
Colocynth Pulp pe oue bee eseaes Ib. 
Colistoot Leaves, <0 ose sesces Ib. 
Comantet Ol. caccwcsconse ces Ib. 
Se EE REE Ib. 
Crean EAS cccciscccscccus Ib. 
Crecente: Ue 3 iccccscassens Ib. 
Cae SID oo ccscwa anaes Ib. 
CURIE iocnwccctstscetence lb. 
Catvers WR ssiexccccwennees lb. 
a errr ee Ib. 
Cosmin seed, Morocco........ Ib. 
Damiana Leaves...........- 
Dandelion Root........ccee. 
Deer Tongue Leaves 

a | Re 

i. lt: eer rrr 
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The Drug and Cosmetic Industry 





Dimethyl Anthranilate....... Ib. 
Benzyl Carbinol......... lb. 
bi ay ong Salen aa cares Ib. 

Dover's POwWde?... «66.00 ecc00. Ib. 

Duodenal substance......... Ib. 

Echinacea Root......secces. Ib. 

Tg PERRET O TEC Ib. 

Rest Rs ood oe casesaceead Ib. 

ONS . ca cedwacevese cue lb. 

Emetine Hydrochloride ounee oz. 

Ephedra Vulgaris............ Ib. 

Ephedrine, AMSG. «0 < cee oz. 
} {ydrochloride ceccccecs cz. 
Seabee cc oc ce vcetees oz. 

Eton OOS. oc ccceces 100 Ib. 

Pe ia daccaecocacneewed Ib. 

MNS. wdnwxnacek ocesad Ib. 

Erythrosine No. 517 eeecscees lb. 

Eserine Alke a Seer 

Eserine, Salicylate...........0Z. 

Ether, [5ST aR See Ib. 

Et hyl PCOS 6 ocak h04. 446 048% lb. 
Anthraniite. .. «0+ 600<6 Ib. 
PEs do cc ocscesenes lb. 
EWE ac cacccuscucee Ib. 
CURE. Ccvcacesananes Ib. 
CRIRRNEN os avcgesivsenss Ib. 
CROMER. 6 6c éesceces Ib. 
PORIMINE. 5g 6a See wcncaae Ib. 
Phenyl Acetate.........Ib. 
CE eer” 
WENO, Sac cven canes lb. 

BiCMIWORES 6 acs. ccc eeecees Ib. 

Eucalyptus Leaves « «i 

Eucalyptus Oil......... - :S 

BO acy cere esccevesesa Ib. 

phedwatebecasencenen Ib. 

Fe ormé ni PEG RR co eddeses Ib. 


Galbanum Gum 





= Extract..... 
Gamboge Gum.. 

Gentitns ROG. 6006s cscucuss 

GEGEN. cc cece ceccccsecces 
Geranium Oil, 3 
Blowrbors co ceecccescece Ib. 
Gorarryl Atta ..0 06 .0c00008: Ib. 
ERIGVEIEG. 6.5 oc ccccecunes lb. 
FOCMNGs i cccecccseweccs lb. 
Gingergrass Oil... ...cscce. Ib. 
Ginger Oil........-..eseeeee Ib. 
GNCe OE ows ccowseeceus lb. 
Fo eng, oe ts 4 Acid 25% Ib. 
re en Seal Root. . lb. 
Crane Pit ON os ceccccacass lb. 
Pe 2 en et Ib. 
Haarlens OU. on occ cccecees gross 
fo eee b. 
Hellebore Root, Black....... Ib. 
WG o ces ccciecsccus- Ib. 
Pleloning Root. 5 .sccccencses Ib. 
Plemmiock Ol oo cccccesesess b. 
Henbane Leaves, USP....... lb. 
Plentia. LEaues. .cscccccscesine Ib. 
Hexamethylenetetramine..... Ib. 
Horehound Herb..........-- lb. 
Hydrangea Root. ........... Ib. 
Hydrastine Alkaloid......... oz. 
Hydrochloride. .........0Z. 
SRI a Gao o5s/2 tox a Onan oad 
Hydrastinine Hydrochloride. .oz. 
Hydrogen Peroxide, USP..... lb. 


Hydroscine Hydrobrom, sou oz. 
Hydroxycitronellal . «lb. 


Neelaiacl WAOGS eo cos ccc scaeuss Ib. 
WGN, oxo kecncevceecsecuens Oz. 
[echt CHM: 3.00 8ccsccess lb. 
Resublimed.........-- Ib. 
WERT... 3.6 s.00scns gal. 

JOHN sos vrncvecsccdoseeucs lb. 
DOs <cccanwenseus Ib. 
tS reer re ce Ib. 
NEU Ricceccccecteues lb. 
lodofeem: POW. «<< s<cccceee Ib. 
Ipecac Root. ....ccccsccceses Ib. 
Frist Was ec cccccccccsous Ib. 
Iron & Ammonium Citrate . . . Ib. 
Iron Chloride, USP, lump... , Ib. 
KT rere rr Ib. 
Hypophosphite.......... Ib. 
Phosphate. .....ccsceces Ib. 
Potassium Oxalate....... Ib. 
Pyrophosphate, USP..... Ib. 

& Sodium Oxalate....... Ib. 
Ses cee veccensees Ib. 
Sulfate Ferrous, dried... .lb. 

Iso Butyl Benzoate.......... Ib. 
Iso Buageriol.. . ccccccccccecs Ib. 
WA OU a ee cduccceuaess lb. 
Isopropyl Alcohol. .........gal. 
Jaborandi Leaves..........+- Ib. 
Jel RAO. 6ccccccccessece Ib. 
JOIN ROG, «vv ccccececsoees Ib. 
JAGR WE oc diacescescvssess Ib. 
Juniper Berry Oil... ....220- Ib. 
Juniper Wood Oil. .......++. Ib. 
pO | PETE Ib. 
Kaolin, Colloidal...........- Ib. 
AONB Gs ca ccasicnscccnacue Ib 
Marage Gaaith. occ csvesecees Ib 


12.25 12.50 
vee 16.00 
7.25 7.50 
2.75 2.80 
con 3.75 
17 18 
«45 16 
11g 12% 
.17 .18 
15.00 15.25 
05 .06 
1.50 1.90 
1.30 1.65 
1.30 1.65 
2.0 2.50 
.43 .50 
1.15 1.40 
17.00 17.50 
42.00 42.25 
23.00 23.235 
aie 12 
09 .10 
9.25 9.50 
1.2 1.50 
1.80 2.00 
3.23 3.50 
.22 .24 
4.00 4.50 
1.00 1.25 
bP 2. 4.00 
1.95 2.00 
Ape 3.75 
.65 .70 
.06 .07 
29 31 
2.00 2.50 
1.13 1.40 
.07 .073 
.85 -90 
.20 Py 
.60 65 
«lz «ie 
1.50 3.00 
6.50 7.50 
5.75 6.75 
2.95 3.00 
13.00 13.50 
12.00 12.50 
2.50 2.70 
3.40 3.75 
123 13 
1.40 1.75 
1.00 1.05 
3.00 3.15 
.20 .22 
cea 7.22 
2.00 2.30 
054 .06 
.07 .08 
.25 yrs 
.70 .85 
22 23 
.08 .09 
-46 -47 
.08 .09 
.06 .07 
9.00 9.50 
9.00 9.50 
11.00 11.50 
22.50 23.00 
.06 064 
35.00 35.00 
2.90 .50 
.09 .10 
2.90 3.00 
15s Id. per hie 
‘ame 2.23 
4.00 4.50 
9.50 9.65 
6.75 7.00 
DY i» 6.00 
<a 4.62 
65 .70 
14 BS 
Pe . 53 
.06 .08 
84 .89 
1.45 1.50 
ozs .69 
32 40 
.74 .80 
274 284 
.04 044 
axe .08 
3.75 4.00 
4.00 4.50 
1.75 1.85 
.80 .85 
ll .12} 
mers 4.00 
.14 .16 
.07 .07 
1.50 3.50 
.50 .60 
.05 08 

. 104 12 
.24 «ae 
-10 .25 











GUMS 
Arabic, Tragacanth, Karaya 


Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 





CREAM ODOR #82 


We recommend Cream Odor #82 as an up-to-date 


oil for perfuming modern type Face Creams. 


Write for Sample 


VAN DYK & COMPANY 








Incorporated 1904 JACQUES WOLF A Co 
57 Wilkinson Avenue - Jersey City, N. J. MANUFACTURING CHEMISTS AND IMPORTERS : 
TELEPHONES ee a ; 
New York . . REctor 2-0939 New Jersey . . BErgen 3-3984 PASSAIC. N. J. 






























COSMETIC LS 
BEESWAX | | cerns 
& VEGETABLE meen nm 
Ceresin Paraffin 
Ozokerite Stearic Acid C O | O K S 
Spermaceti | 
. . Saponine—Chlorophyll 

Smith & N ichols, Inc. INTERSTATE COLOR CO., INC 
Established 1961. ms e JOhn 41-2365 | 7 Beekman Street New York City 























-ETHY LENEDIAMINE 
Pharmaceutical Grade 95-100% GERANIOL 


Commercial Grade 60% for Soap 
| NT In various grades to meet every 
E T H Y L A M I N LD requirement as to price. 
33% Aqueous Solution 


| A. M. TODD COMPANY 


Manufactured by 
KALAMAZOO MICHIGAN 
F. C. BERSWORTH LABORATORIES CHIGA 


| Framingham Phone 3889 Mass. 









Business Established in 1869 























a BENZOL PRODUCTS COMPANY 
E en oe ae I e ge 237 South Street, Newark, N. J. 


U. S. P. Manufacturers of Fine Chemicals 


Superior Quality 


Manufactured by | 
AMERICAN LANOLIN | CHLORBUTANOL 


CORPORATION Anhydrous - Oil soluble 
Hydrous -Water soluble 





Lawrence —T Massachusetts 
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Labdanuny Ow. oi 66sccks ce ws Ib. 
Lactic: Acid. USP ccs csvesses Ib. 
ANIA e cieecn cred caine ds oat Ib. 
Ravendet OMe eos ccccecnes Ib. 
Lavender Spike Oil.......... Ib. 
Ppa BOPEEN On cis. ccc sree cates lb. 
Lecithin, animal. 6 


Vegetable 











EARNS << osc 0 celvecieine ; 
Lenwn Gorees OM, vscccsecccs Ib. 
TEI ORE ois 5.04 cso 6.00505 lb. 
Licorice Compound hina «Bs 
Licorice Extract Mass.......Ib. 
y TEOTICE TR O0b cs oc 0s0:58 OF caes Ib. 
Lime Onl. Cistilled....<.6.0 60600. lb. 
[SS So: Gee Ib. 
Linaloe OF, Mex. ...65:00s-02 Ib. 
DIMOU ti crscicciecnaccecanne lb. 
Liviglvl Acetate: . ... 56.06 6<.as Ib. 
EEE Pee Ib. 
PRON ETRR Re. 5 reg tie ara. es Ib, 
Lithium Carbonate 
NGO 4 orus-Ssare. v:dLdacele cer 
Liver Extract 1-20....... 
Lobeline Sulfate... .. 
EGGODOCHUIR« 3.5 /<:6\¢.0:0:5:0: 90:8: scars 
Mace Oil, distilled........60.06:0 Ib. 
Magnesium Carbonate....... lb. 
Eat es giggl err. 
Hypophosphite. . Pere. * 
RIGS oS aa,cs st wee ance lb. 
SR MTRS 5 6b Siue nk eee Ib. 
Malva Flowers, blue......... lb. 
LETC Lo) Sere creer Ib. 
Manganese Glycerophosphate. lb. 
Manganese Iodide........... lb. 
RNS NE 6. oreo ise we ccacaia lb. 
Reet SAI ooo Sic0rss tease Ib. 
Waste GUI 6 6:56:50 o:o.8 eu.pies Ib. 
reer er Ib 
PONE REN of a5 av e:e 6:9:0:0 cies Ib. 
heme Bichioride ee REAR EA lb. 
BUTAEE oo cai eicieeeccetes Ib. 
AMIEL os coo acrsknscies Ib. 
TERE ova Seine svete ee one Ib. 
Red Precip. Powd....... lb. 
CMe 55-0 veia.0.0:6 6:0 Ib. 
White Precip..........+. Ib. 
Methyl Acetophenone........1b. 
AMthranilates <.6.<.6.s.0:¢.¢ 0.0 
Sr ee 
CAME. soo icsce'sieiciscers 
FHGREENONE . 6:6 6s 00's 
Paracresol...... 


oe agg coe eese arate 


po ene , 
Mineral Oil, Russian........ gal. 
Mineral Oil, White......... gal. 

RMICRTI WOM 5:s.5-0's:0,0:0 cere 8 Ib. 
Morphine Alkaloid.......... oz. 
pO See oz. 

Ethyl Hydrochloride. .. . oz. 

Hydrobromide.......... oz 

Hydrochloride.......... oz. 

RANE oie 4.64.5. 0.09 010.6 6s 
Millein PIOwers. os cos:6 56:08 lb. 
RAST IL@RVES. .. nc occ cease Ib. 
Musk Ambrette............- lb. 
Musk IKetone. «. 06 cceccscces Ib. 
WIREIR GOES o c-o.eis.56ss wean ae lb. 
PARIBNE POMICHINN So 6. 6.0:6:0:6.:0:0:4 6:0 OF 
RIE POMIBMIE. 505.0 ccc ve cies 
Mustard Off... 6.60000 , 


Artificial 
a Sa ar 





Naphthalene Flake.......... 
Neo-cinchophen............- 
Nerolin 
Neroli Oil, Artificial......... 
Neroli Oil. Bigarade......... 
Neroli Oil. Petale..........-- 
INGUINER OR. assis, 5,0. 6:0.05:0 6 ; 

Nux-Vomica Buttons 





Oleoresin Aspidum..........Ib. 


CAPRICUIIN aon ec ew aeiones lb. 
SC ote se rkcnes a Mee Ib. 
CE Vcaseucenees ces Ib. 
S12) a eee Ib. 
WANNER si shove. 96 cca coun 60: evs Ib. 
Olibanum Gum, siftings...... Ib. 
ears, No. | extra..... lb. 
Olive Oil, Edible........... gal 
Orange Oil, American, cold 
| a Ib. 
American, dist........ Ib. 
PRO E occ csc cccine na oe Ib. 
Nes ci6 cn xa siere oe = 
PERN av a scaiars des oases , 
Orchic Substance (Testicular) . ib. 
Origanitinn ON. «. «.c:s.<,6:0:6.4 6.75.0 ’ 
Orris, Oil Concrete.......... = 
Orris Root, Flor... ...... 000008 Ib. 
eterna ic aissciclanie Ib. 
Ovarian Residue............ b. 
varian Substance, whole. . . . lb. 
Oxgall Powder...........0. Ib. 
ougall LTS Seen ae lb. 
Oxgall USP Extract......... Ib 
Oxyquinoline Sulfate. . «ole 
Ozokerite Wax, Green, hard. . lb. 
WHINE cone civ ces oc ben Ib. 
TONG soo 6c sai ovave civ minis ais Ib 
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ERINCTOGUN Yoo ss 5 cju.ceeae scene Ib. 
| Papain, Pure, powdered...... lb. 
| Para-Aldehyde...........00: lb. 

Paracresol Methyl Ether..... Ib. 

Paeracresyl Acetate. ..cccsece Ib. 


Para-Cymene 





Petrolatum, Snow white......lb 
Phenobarbital. . meee 
Phenolphthalein, USP. 
Phenolphthalein, Yellow 









Pimento Leaf Oil.. 


















Paraffin Wax. . won 
PESIeW ONE wacuc ceca esses : 
Passion PIOWES. 6o035cececces lb. 
Patchouli Leaves. ....<2\s0cice« Ib. 
i. he err lb. 
Pennyroyal Fletb. ..csccccces lb. 
je rere errr ce Ib. 
Pennyroyal Oil... ...cesceees lb. 
Beomer RiGee. 6.0 ock< cececies lb. 
Peppermint Oil, Natural. .... lb. 
Peppermint Oil, Redis....... Ib. 
Pepsin, or Reerarere diolaralal arate ers Ib. 
WOEHONGs oc. o ich aaa cece a hie'ee oo lb. 
Petit Cases co 8, Se lb. 
Petrolatum, Lily white....... Ib. 


Phenylacetaldehyde.........Ib. 
Phenylacetic Acig. ...6s.ccees lb. 
Phenyl Diacetate. .... o o00s:< 2 eO% 
Ethyl Acetate. ..060000+Ib 
Ethyl Aloohiol. ..<.ccccce lb. 
Ethyl Butyrate.........lb. 
Ethyl Formate.......... lb. 
Ethyl Propionate........lb. 
Ethyl Valerate.......... Ib. 
Methyl Carbinol........ lb. 
Methyl Carbinol Acetate lb. 
Propyl Alcohol. Ib. 
Propyl Aldehyde. . Meexnuiee Ib. 
Phosphoric Acid........6 0 cscs cs Ib. 
Pilocarpine Hydrochloride... .oz. 
Pilocarpine Nitrate.......... oz. 
Pimento Berry Oil........... 


Pine Wetiie CM. ca escnces ; 
Pinus Pimulio Oil........... Ib. 
Pinus Sylvestris Oil..........Ib. 
re Ib. 
Pituitary Substance, whole...... 
Anterior Lobe.....<.< «+s 4 
Plantago, Seed, Blonde....... lb. 
Ponceau 3R No. 56.......+. lb. 
Podophyllin. ......ccceccees lb. 
PODDY FRIWEEGS 6.60005 cases Ib 
Potassium Acetate.........-- lb. 
BRGHCROWIEES.. «2 oot ccceaie Ib. 
EROMNGG. 60 coc's ccseawed Ib. 
Ciena doce dee ccc as Ib. 
Guaiacol Sulfonate......Ib. 
Hypophosphite.......... lb. 
IE cea coun ceca cees Ib. 
Lactophosphate......... Ib. 
Permangan........ «ele 
Phosphate Dibasic....... lb. 
ee eer Ib. 
PRIME lads cieic ees saints lb. 
SUMMCYERIGE. «6:5: 6.6.65:0'6:0:6 lb. 
ROGUES oc ccsccsecowss Ib. 
Prickly Asie Bathe. o.a.c oe 65:6 50/0 Ib. 
Prickly Ash Berries..........Ib. ° 
Psyllium Seed, Black........ Ib. 
Pyrethrum Flowers.......... lb. 
Quince Seed, Persian.........lb. 
SNM cnc vine. d sie scares 
Quinidine Alkaloid 
Re os aiass waren ‘ 
Quinine Bisulfate...........0z. 
oe 
Dihydrobromide........ oz. 
Dihydrochloride........0z. 
Glycerophosphate....... oz. 
Hypophosphite......... oz. 
DIONNE, cc eke ec wwes oz. 
SQNGGMIEG ss oc asescc ces Oe 
| pe 
Dc i0e one xa eamennes Ib. 
RRGSOICHIOE 6. 6.o:5 ct ccesieweeoas lb. 
Menara MOOG. oiiccccieeacecse lb. 
pe Se ee ee re lb. 
Rhubarb Root HD. “one 
PRICE CRONENE oo. iccccs cues sens lb. 
BepGNI Oe eos oee bee eees Ib. 
| eer earn e Ib. 
Rose Oi}, Belg. iscsi cciceccecOts 
IROONIONN GG 6 sicace ba-ecev ean lb. 
NEE. cn ccdaceadeecaeen lb. 
tie Olle 4. sc asrsvesasouce Ib. 
SARACHNG SECS | 5: 0:0,0:5,6.60:0:00 Ib. 
PE. owed atuwaeeunes lb. 
Saffron FIOwerS. 0c cccccccs Ib. 
Safirosd Valeneias «<0 sc ccce sc lb. 
A SE PES Ib. 
Sage Oil, Dalmatian......... lb. 
BOUCWNG MGIEe cecicccasccousie lb. 
Eee er eee ee Ib. 
Sandalwood Ol). ...6:s:c«<seese Ib. 
Cs coved cadectactennse Ib. 
Dare Nii st Aces occuoe taee ast Ib. 
Sarsaparilla Root, Honduras. . lb. 
Mexican Ib 
Sassafras Bark. oy 
Sassafras: OP. .6 5 6<3 
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Sassafras Oil, Artificial.......+ b. 
POM iias veccccenseveces Ib. 
SAVOED LOAVON 8 6 se.cebcacees Ib. 
Saw Palmetto Berries........ Ib. 
Scanuvriosty Nesinwc << ccceees Ib. 
Scammony Root 
5 | Seiclliee MONG... 6c ccc owes 
| Seridas Rat. ccc ccaccewsceus 
WENA FUCK. c<yicetctecvceus 
Senna Half Leaf........ 3 
Senna Tinnevelly, “ 
SiWEF NitratGne cc 6k cccc vnc sO 
NvicleiRateé:. «..<:0<000sseOte 
PROtCGIIGEE. . . cvc0 cece ssh 
SBION so ow cenncweudcdcedd Ib. 
Soap Bark, crushed.......... Ib. 
Sr A, CES. oi ccs ccwnces Ib. 
SOAP 
CARI: caviccicvecenus Ib. 
CP SR ae oe Ib. 
Neutral powd......... Ib. 
Sodium Benzoate......ccccss Ib. 
3s ear ree rere Ib. 
OGRE ica cucsnacaeens Ib. 
Glycerophosphate....... Ib. 


Hypophosphite.......... Ib. 
RGR os or acca seks " 
Phosphate.... 
Phosphate Di Sodium. 















Pyrophosphate.......... 

Salevint@..... o ccusccnees 

Sulfocarbolate. es 

Spartein Sulfate............. 

Spear’ Oca svcscwcnnee 
eee ; 
Seisisee Ob oo vececssecacewe lb. 
Stearic Acid, TP. ..ccccsseces Ib. 
Stramonium Leaves........- Ib. 
Strontium Bromide.......... Ib. 
Strychnine Alkaloid. ........0z. 
Glycerophosphite....... oz. 
Hypophosphite......... oz. 
Qo oz. 
SHENG cc acccdeucuceay oz. 
Styrax Genuine, USP........ Ib. 
Styrax Liquid, Artificial...... Ib. 
Succinic Acid......2+ ecu 
ee 3 Se eee Ib. 
Sulfurous Acid... ...s0ccseds Ib. 
DY: oA of): eae aera ton 
2 Serre ton 

Fanee CHa: eee casecnceewas 
‘Fas OlE UGE s ccccccvecnceas Ib. 
"Fatah PMG, 2. <6 ocncecaes Ib. 
Fartarie AG... .cccccsccsces Ib. 
Tartrazine No. 94........6. Ib. 
GROMER ccc cnc cceusececes Ib. 
VONic acne cnccocedeces Ib. 
Terpitt FIVGrate. «.<.<.<6cccecae lb. 
Terpinyl Acetate............ Ib. 
Theobromine Alkaloid....... lb. 
Thyme Oil, red NF.......... Ib. 
Thyme Oil, white NF........ Ib. 
WHGMOEe oc cxseeccveuccsace lb. 
Thymol lodide......« <0<scsses Ib. 
Thyroid, USP..........--+e+0- 
fonka Beans, Angostura........ 
i are .lb. 
Surinam.... Ib. 
Tolyl AlGGnVGe, < 5.220058 Ib. 
a Gum No. 1. ...5< - 
Teese Root Aleppy....... Ib. 
WAGNER, «cca ctccacens Ib. 
Turpentine, Artificial........ Ib. 
Turpentine, USP... ...sscccses Ib. 
Turpentine Venice True...... Ib. 
Valevigitt RaGGt. oo cc rsicenccas Ib. 
Vanilla Beans, Bourbon...... Ib. 
Whee, CRS cic ceccnces Ib. 
Mek. Wholés «63 << Ib. 
Vanities css pcccccecvesnac Ib. 
ee mania .OZ 
TA RRS ae oz 
Vetiv “i Oil, Bourbort....2... Ib 
pean se Goce, Ib 
MEM. cin kbwaceees Ib 
Vetiver€ Root... .ccccecasces Ib. 
GEIGER ade cnccncednucdomed Ib. 
ACME cc ccecducanees Ib. 
Wahoo Bark of Root......... Ib. 
Wahoo Bark of Tree......... Ib. 
White Pine Bark, Roseed..... lb. 
White Poplar Bark.......... Ib. 
Witch Hazel Bark... «ods 
Witch Hazel Extract........ gal. 
Witch Hazel Leaves......... Ib. 
Wild Cherry Bark, Green..... Ib. 
Wild Cherry, Rossed bales... .Ib. 
Wine Oil, Reavy..ccccscccecss Ib. 
Wintergreen Oil............. Ib. 
Wormseed, American........ Ib. 
Wormseed Ol. ces. cccecceess Ib. 
Wormwood Herb..........-- Ib. 
Wormwood Oil.........0200+ Ib. 


Ylang Ylang Oil, Bourbon... .lb. 


Zine COMBOHhe. once cc cedkes Ib. 
Zine CHIMIOES 66 occ ceccceess Ib. 
Die IONS s 6 koe ccwcecevedas Ib. 
Dine CRN a ccc vc ccesececeus Ib. 
Zins StOAEOCEs. 5. < ows cs wnesecs lb. 
Zi CNG oa. soe ueenesinnes Ib. 
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Professional Service 


























FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 


BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 


FoRMULATION AND STANDARDIZATION 
oF MEDICINAL OR COSMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass'n Consulting Chemists and 
Chemical Engineers 





H. A. Sem, Ph. D. E.B. Port, Ph. C., B.Sc. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 


Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 

Proprietary Medicines Special Formulas 


Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 


Classified 


Business Opportunities 








MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas 
Formulas and Processes Developed. Colloid Mili 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





SUPPOSITORIES: Vaginals compressed, Rectals 
molded. Fixed melting points. Capacity 32,000 
daily. Vaginal jellies, clinically tested. Private 
formulas. Private labels. Southport Chemical Co., 
261 Greenwich St., New York. 





Gentleman with knowledge of Spanish peoples and 
fluent command of their language wishes to com- 
municate with American manufacturers of chem- 
ical and pharmaceutical products desiring a travel- 
ing representative in the Latin-American countries. 
Box 916, THE DRUG AND COSMETIC IN- 
DUSTRY. 





Manufacturers of bottles, cream and rouge con- 
tainers, also cosmetic raw materi: als, wishing 
representation in NORWAY, kindly communicate 
with Box 915, THE DRUG AND COSMETIC 
INDUSTRY. 

















HAMILTON LABORATORIES 


Analytical and Consulting Chemists 


Foops, Druaes, Cosmetics, OILS AND 
FORMULAE, BACTERIOLOGICAL AND IN- 
DUSTRIAL ANALYSIS. 


814-816 Gordon Street Allentown, Pa. 





















Harris Research Institute 


Cosmetic and Consulting Chemists 


Specializing in Modern Formulas 
or 
Treatment line cosmetics 
Proprietary Remedies 

Beverages and Flavoring Extracts 

Compound Oils for soap, perfume 
creams and hair preparations 
20 years experience—Legal testimony, labels 
and packages designed, sales plans developed 
Laboratories 
1720 First Ave., Birmingham, Ala. 


TELEPHONE 7-1885 


FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone CHickering 4-0437 








Help Wanted 





SALESMEN calling on M.Ds regularly. Side line, 
liberal commission. Repeaters. Specialty. Oint- 
ments. Fine opportunity in open territory. 
Laboratories Grand Rapids, Mich. and Los 
Angeles, Calif., 810 So. Olive St., William G. 
Withrow Co. 





Situations Wanted 





PERFUMER and CHEMIST, well rounded ex- 
perience in the duplication and creation of perfume 
odors and in cosmetic production, desires position. 
Box 913, THE DRUG AND COSMETIC IN- 
DUSTRY. 





WANTED: A selling position in the drug and 
cosmetic field by man with six years experience in 
Pennsylvania, Ohio, West Virginia and New York 
drug and department store trade. Box 917, THE 
DRUG AND COSMETIC INDUSTRY. 

















LAWALL & HARRISSON 
Charles H. LaWall Jos. W.E. Harrisson 
Analytical aud Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, oes and Water Analyses 

gal Testimony 
214 South 12ek Street Philadelphia, Pa. 
















PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Sanitarians 


Foop, Druc, anp Cosmetic ProsLtEmMs— 
CoMPLIANCE WITH OFFiIciAL REQUIREMENTS— 
MEETING New AND ANTICIPATED COMPETITIONS 
with IMPROVED AND NEw Propucts 


39 West 38th Street :: New York 














Patents 









Z.H,POLACHEK 


DA IDEAS EN] 
REGISTER YOUR 


TRADE-MARK sy ededa aes 


REG. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 















BOOKS 


for the Cosmetic Manufacturer 


Manufacturers’ Practical Recipes 
by Lewis Jameson 


This book covers in remarkable detail over 5,000 recipes for 
use by manufacturers in the most important industries. The form- 
ulae have been very carefully proved by many leading industrial 
chemists and works managers. 600 pages in all with 50 pages 
devoted entirely to pharmaceutical and toilet preparations. 


Price $10.00. 


The Indispensable 


United States Dispensatory 


The Editorial Staff 
Wood — LaWall — Youngken 


The final authority on Drugs and Chemicals. An encyclopedic 
treatise on medicines, including their physical and chemical 
properties and their therapeutic uses. About 2,000 pages 
bound in durable buckram. Price $15.00. 


Send Orders to 


THE DRUG AND COSMETIC INDUSTRY 


101 West 31st Street 


New York, N. Y. 
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WHITE OILS 
and PETROLATUMS 


For Pharmaceutical and Cosmetic Purposes 





@ WHITE MINERAL OILS 


KAYDOL ORZOL PURITAN 
U.S.P. Heavy U.S.P. Heavy U.S.P. Heavy 


ERVOL BLANDOL 
U.S.P. Light U.S.P. Light 


CARNATION KLEAROL 


@ PETROLATUMS 


“DAUGHERTY” BRAND (A.L USP Grapes) 
AMBER LILY WHITE 
EXTRA LIGHT AMBER SNOW WHITE 
CREAM WHITE ALBA WHITE 

ALSO CERTAIN SPECIAL GRADES 


FONOLINE 
Soft consistency USP Petrolatums, YELLOW or WHITE 


@ SPECIALTIES 
SONO-JELL—Base for liquefying cleansing creams, pomades, 


ointments, etc. 
TRI-OL—Base for soapless oil shampoos. 
DEO-BASE—A completely refined white mineral oil having 


the physical characteristics of kerosene without 
kerosene odor. 





L. SONNEBORN SONS, Inc. 


Refiners of White Oils and Petrolatums 


New York Office ae eee reene Pa. Chicago Office 


88 Lexington Avenue Franklin, Pa. 820 Tower Court 


STOCKS CARRIED IN PRINCIPAL Lies 
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